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TOPS IN SAFETY DRIVE—Gov. Ro 


dealer who is chairman of the state's 






Fire Prevention Week is Oct. 
3-9. But it’s a good idea for every 
week. 
* + * 
How come the political spell- 
binders haven’t offered to get 
everyone a new car as a move 
i to catch votes? 
* * * 


The Department of Commerce’s 
and other scrap drives should get 
_ a boost when junking of old cars 
““ becomes more common, as it will 
if production can keep edging 
closer to demand. 
* * a 
=? §6©Building Peak 
The value of new construction 
in July was placed by the Depart- 
ment of Commerce at $1,724 mil- 
lion, the highest total on record. 


* * a 


ee 


Secretary Tobin 


Maurice J. Tobin, former gover- 
nor of Massachusetts, last week 
accepted President Truman’s nom- 
ination as secretary of labor. Tobin 
succeeds the late Lewis B. Schwel- 
lenbach. 

* * + 


SEC Sues Otis 


The Securities & Exchange Com- 
mission last week filed proceed- 
ings against Otis & Co., looking to 
possible cancellation of the finance 
firm’s license as an_ investment 
broker and dealer. . 

SEC stated in its order that in- 
formation at hearings, “tends if 
true,” to indicate five violations of 
law, including the use of “schemes, 
artifices and devices to defraud.” 
Otis & Co. was one of the under- 
writers in the recent Kaiser-Frazer 
stock offering failure. 





The Minority Rules 


Foundry Tieups Show How tol Labor Chiefs 
Can Upset Industry Schedules 


By Mac Gordon 
Staff Writer 
(CONTROL over local unions in 

4 key supplier plants gives ob- 
structionist labor leaders the power 
to tie up whole segments of the 
auto industry almost at will. 

The truth of this was being clear- 
ly demonstrated last week as a 
handful of parts vendor strikes con- 
tinued to cost the industry the pro- 
duction of thousands of ears and 
trucks. 

Shutdowns of Michigan foun- 
dries—Campbell, Wyant & Can- 
non at Muskegon and New Haven 
at New Haven—continued to keep 
Hudson and Lincoln assemblies 
' idle and to upset schedules of 
many other makers. Negotiations 
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Turner of a and Charles Smith, Oklahoma Nash 
s Inter-Industry Hi 
Ralph S. Thompson of the safety patrol an expense check in connection with his winning a 
scholarship. The award is to Northwestern University as result of Thompson's leadership in a 
competitive test. Left to right: Turner, Thompson, Smith. 


hway Safety Committee, present Lieut. 


New Price Hikes 
Expected With 
Next 749 Models 


ye cost of retooling is ex- 
pected to provide the next big 
lever for prying up new-car prices. 

With the latest round of auto 
price rises completed, it was antici- 
pated last week that any new cost 
hikes would generally be absorbed 
until 1949 models are introduced. 

However, observers forecast that 

makers not planning model 
changeovers until next year might 

boost. their prices should a new 
round get underway. In this 
group are the Chrysler divisions, 

Hudson and Packard. 

Kaiser-Frazer will catch up with 
Ford and Lincoln-Mercury in the 
’49 model march next month. Nash 
and Cadillac are scheduled to follow 
suit in October, after which will 
come Studebaker and the rest of 
the General Motors divisions. 

+ * * 

ye exception, old-line 

makers who have brought out 
postwar-styled models have been 
forced to jack up their prices be- 
cause of the increased cost of 
changeovers. Now this burden is 
multiplied by the recent boosts in 
labor, steel and freight costs, along 
with a number of other automotive 
raw materials and parts. 

And nary a sign existed last week 
pointing to a drop in the cost of 
making motor vehicles in the fore- 
seeable future. For one thing, GM 
labor costs will rise anew next 
month when the 275,000 GM em- 
ployes receive wage increases in | 
conformity with the corporation’s 
“sliding-scale” plan adjustable to 
the cost of living. 

New factory list prices for 1949 
Mercury and Lincoln cars, an- 

Continued on Page 30, Col. 1) 


in the Muskegon dispute were to 
be resumed Friday. 

On the bright side, truck produc- 
ers breathed easier with news of the 
settlement of the Timken-Detroit 
Axle strike after a month’s stop- 
page. The Chevrolet plant in Flint 
and the Lincoln-Mercury plant in 
Los Angeles both resumed produc- 
tion following short-lived wildcat 
walkouts. 

* * * 
Re IT was the Campbell, Wyant 
& Cannon tieup which pointed 
up the dependence of the assemblers 
on vital feeder plants to maintain a 
steady flow of vehicles to dealers 
and consumers. 
Not only had the Muskegon strike 
(Continued on Page 31, Col. 1) 
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100 Millionth Vehicle Built 


By Bernie Thomas 
Staff Writer 

HE NATION’S auto industry 
- built its one-hundred-millionth 
vehicle last week—a historic land- 
mark for a part of U. S. economy 
that grew to giant stature from 

the puniest of beginnings. 
Since 1898-94 when the Dur- 


yea brothers built their first car 
and through the end of last 
week, 100,044,855 vehicles com- 
prise the industry’s total in the 
United States, according to Auto- 
motive News tabulations. 

The one - hundred - millionth ve- 
hicle rolled while United States 
plants were turning out an esti- 


Output Through the Years 


Cars Trucks 


4,192 
7,000 
9,000 
11,285 
22,130 
24,250 
33,200 
43,000 
63,500 
123,990 
181,000 
199,319 
356,000 
461,500 
548,139 
895,930 
1,525,578 
1,745,792 
943,436 
1,651,625 
1,905,560 
1,468,067 
2,274,185 
3,624,717 
3,185,881 
3,735,171 
3,788,987 
2,936,533 


Trucks 
543,342 
771,020 
571,241 
416,648 
285,187 


346,545 
575,192 
694,690 
784,587 


Cars 
3,815,417 
4,587,400 
2,784,745 
1,973,090 
1,185,491 
1,573,512 
2,177,919 
3,252,244 
3,669,528 
3,915,889 
2,000,985 
2,866,796 
3,717,385 
3,779,682 

222,862 
139 
610 
69,532 
2,148,699 
3,558,178 
First six mos., 
1,775,864 


360,201 


1928. 
1929. 
1930.. 
1931..... 
1932..... 
1933..... 
1934... 


1,239,472 


712,437 
116,063 
157,478 saees 


TOTAL. 81,307,563 18,736,792 
Grand Total.... ...100,044,355 


NOTE: Table above includes military 
vehicles, 


July, 1948... 
Aug. 1-14, ’48 





Little Effect on Car Sales 
Seen Under Credit Curbs 


HE USED-CAR market con- 

tinued to stabilize at improved 
price levels last week as dealers re- 
ported acceleration of retail trade 
and declared that pending federal 
credit curbs would have little per- 
manent effect upon their operations. 

An Automotive News survey of 
dealers and auction center opera- 
tors disclosed most dealers are 
adopting the philosophical view 
that such credit curbs will fail to 
slow the growing public impa- 
tience for automotive transporta- 
tion. 

For the past 30 days, used-car 
prices and trading have shown new 
strength at both wholesale and re- 
tail levels, dealers report. Late 
model stocks in many areas are 
said to have advanced from $100 to 
$150 over levels of six weeks ago, 
the survey indicated. 

Strong trading since that time has 
stabilized the market in spite of 
credit uncertainties. Announcement 
of new car price increases by GM 
and Ford is said to have partially 
accounted for the rises and for 
much of the retail activity. 

* * * 

) WAS pointed out that the price 

announcements started a new 
public run on retail lots. By the 
same token, car owners upped the 
asking price for their vehicles as 
much as $200 on the basis of the 
GM-Ford increases, dealers de- 
clared. 

Other factors in the retail spurt 

(Continued on Page 11, Col, 1) 
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Registrations, Prices...........Page 22 
. Pages 32-33 
-Page 37 


Used-Car Auctions.... 
Production by Makes......... 


ASHINGTON. — Reinstatement 

of most of the provisions of 
the wartime Regulation W was 
foreseen at press time Thursday 
as the new anti-inflation bill lay 
on President Truman’s desk await- 
ing his signature. 

The Federal Reserve Board 
was reportedly preparing to util- 
ize the powers assigned it by the 
bill to require one-third down 
payments on new and used cars 
with varying terms for payment 
of the balance. Under Regula- 
tion W these terms were 15 
months on used cars and 18 
months on new cars. 

Until the special session of Con- 
gress included credit control au- 
thorization in its anti-inflation 
measure, finance companies and 

(See CREDIT, Page 6, Col. 5) 


mated 76,822 cars and 25,546 trucks 
—a total of 102,368 units. 


It was also built at a time when 
critical supplier strikes have closed 
down some plants entirely. 

Virtually the same supplier sit- 
uation held the previous week’s out- 
put to 80,656 cars and 25,260 trucks— 
a total of 105,916. 


* * * 


ON THE basis of official factory 
saJes reports, this nation’s auto 
industry from its infancy up to the 
end of last June had built 80,789,- 
884 cars and 18,569,923 commercial 
vehicles for a total of 99,359,807 
units. 


duly production totaled 360,201 
cars and 116,068 trucks, while 
August output through last week 
included 157,478 cars and 50,806 
trucks. This gave U. S. plants a 
lifetime total of 81,307,563 cars 
and 18,736,792 trucks. 

It seems difficult to comprehend 
that an industry, which turned out 
its one-hundred-millionth vehicle 
last week, was in 1900 able to build 
only 4,192 cars. The year before 
it had ranked 150th in the nation’s 
industries and employed only 2,200 
persons at an average wage of $589 

annually, 
* © x 


Tu AUTO industry didn’t “real- 

ly get its long pants” until 
World War I. By 1914, it was the 
seventh largest industry in the 
country. It wasn’t long after that 
it became first and remained in 
that position. 


In 1941, U. S. auto plants were 
employing more than half a mil- 
lion people and paying them a 
billion dollars a year to build 
cars and trucks at the rate of 
5,000,000 annually. 

This year, the auto industry will 
pay out more billions in wages, 
and even critical supply shortages 
and strikes may not prevent it 

(Continued on Page 37, Col. 3) 





Production 


Automotive News Estimates 
U. S. Cars, Trucks 





102,368 105,916 
: i 82,099 
Week Week Week 


For complete production totals 
by makes, see table, page 87. 


Factories, Dealers Both Deny 
Accessory-Loading Blame 


HE HOTTEST fireside argument 

in the auto industry last week 
was: “Who is responsible for the 
loading of extra equipment on new 
cars—the factories or the dealers?” 

Sparking the dealer offensive was 
Charles D. Henderson, executive 
vice-president of the New York 
State Automobile Dealers Assn., 
who said dealers for too long had 
been bearing the brunt of public 
wrath in connection with the sit- 
uation. 

Replying almost en masse in 


numbers and in tone, factories 
countered that dealers and only 
dealers are responsible if a new- 
car customer drives away in a 
vehicle loaded down with un- 
wanted accessories. 

The embers of the argument ap- 
peared to have been ignited in New 
York when a factory allegedly be- 
gan shipping matched luggage along 
with its cars as “factory installed” 
equipment. 

Said Henderson: “A person will 
take a lot to get a car, but 300-odd 

(Continued on Page 7, Col. 1) 
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How Population Shift Compares 


With Total 






















POPULATION 


Cars in Use 


— CARS IN OPERATION — 











ot of 
1940 1947 Gain 1940 1947 ain 
NEW ENGLAND: 
IIE iceretnitvciegreveries 847,000 885,000 4.5 149,000 173,000 16.1 
New Hampshire. 492,000 534,000 8.5 98,000 100,000 2.0 
Vermont ..........- . 359,000 ,000 19 68,000 73,000 7.3 
Massachusetts ........... 4,317,000 4,635,000 7.3 767,000 832,000 8.4 
Rhode Isiand.............. 713,000 745,000 4.4 152,000 156,000 2.6 
Connecticut .........-. 3 15.4 406,000 435,000 7A 
I, siirecnnsetccienieicoge 8.3 1,604,000 1,769,000 10.3 

MIDDLE ATLANTIC: 

New York ....... 5.0 2,286,000 2,228,000 —2.5 
New Jersey. ooo 11.2 876,000 908 000 34 
Pennsylvania ..----..-.. 6.1 1,781,000 1,780,000 —.06 
OO 6.4 4,943,000 4,916,000 — 5 
ST NORTH CENTRAL: 

- a adatbeccbcstt / i. 1,600,000 1,750,000 9.4 
Indiana 000 «11.8 830, 821,000 —I!.! 
IMlinois ..... 000 = 6.3 1,700,000 1,610,000 —5.3 
Michigan 000 «15.5 1,400,000 1,449,000 3.5 
WISCONSIA oo eercrereeeee 000 «3.5 691,000 746,000 7.9 
TOTAL .. “saat end : 223,000 9.6 6,221,000 6,376,000 2.5 

WEST NORTH A 
Minnesota ....- . 2,888,000 3.4 698,000 691,000 —I.0 
NEE ans ccactebetnidooseouvs 2,591,000 2.1 651,000 7,000 —3.7 
MISSOUFE -o-eserercerreeees 3,903,000 3.1 728,000 748,000 2.7 
North Dakota 541,000 —15.7 128,000 134,000 4.5 
South Dakot 3,000 578,000 —10.! 148,000 148,000 __...... 
Nebraska 0... ’ 1,284,000 —2.4 328,000 322,000 —I.8 
KOMEAS «0.000. ceersecseresees - 1,801,000 1,925,000 6.9 464,000 489,000 5.3 
PIII... casiterseseesssve 13,517,000 13,710,000 1.4 3,145,000 1,159,000 4 

SOUTH ATLANTIC: 

Delaware oer d 291,000 8.9 57,000 61,000 7.0 
Maryland ......- d 2,139,000 17.4 329,000 371,000 12.7 
Dist of Colum 000 861,000 29.8 151,000 128,000 —15.2 
Virginia... ,678,000 2,999,000 11.9 375,000 468,000 24.8 
West Virginia. +e 902,000 1,882,000 —I.0 219,000 257,000 17.3 
North Carolina.......... 3,572,000 3,698,000 3.5 447,000 ,000 25.2 
South Carolina .......... 1,900,000 1,951,000 2.6 246,000 301,000 22.3 
GSOOPGIa eer - 3,124,000 3,138,000 5 375,000 447,000 ‘18.1 
FHOTIDE  oseececercreeeeeseeee 1,897,000 2,328,000 22.7 379,000 501,000 32.2 
TOTAL o0eccecssreceseeeeseee 17,824,000 19,287,000 8.2 2,578,000 3,094,000 20.0 

EAST SOUTH CENTRAL 
Kentucky occ 2,845,000 2,780,000 —2.3 349,000 374,000 7.2 
TeMnessee ...0.e ees 2,916,000 3,091,000 6.0 324,000 410,000 26.5 
Alabama «0... 2,833,000 2,834,000 .03 251,000 314,000 25.1 
Mississippi ..........-. 2,184,000 2,096,000 —4.0 175,000 210,000 20.0 
TOTAL occeccccccceceeeeee 10,778,000 10,801 ,000 2 1,099,000 1,308,000 19.0 

WEST SOUTH CENTRAL: 

Arkansas .--.ecccecee 1,949,000 1,913,000 —1.8 166,000 213,000 28.3 
Louisiana  .........+ 2,364,000 2,544,000 7.6 249,000 331,000 32.9 
Oklahoma ...........- 2,337,000 2,284,000 —2.3 ,000 412,000 —1.9 
MII -donpeccdcaseiniet 6,415,000 7,104,000 10.7 1,172,000 1,356,000 15.7 
wm 13,845,000 6.0 2,007,000 2,312,000 15.2 
MOUNTAIN STATES: 
Montana «0. 559,000 488,000 —i2.7 130,000 119,000 —8.4 
NE dent crceeaeebod 524,000 525,000 2 117,000 121,000 3.4 
Wyoming «ee 251,000 265,000 5.5 61,000 66,000 8.2 
Colorado occ 1,123,000 1,144,000 1.8 280,000 296,000 «5.7 
New Mexico ......... 532,000 547,000 2.8 80,000 93,000 16.2 
APIZONA «2000-0 499,000 644,000 29.0 104,000 128,000 23.4 
UGA on neececcsseceecscneees 550,000 640,000 16.4 110,000 132,000 20.0 
ee 110,000 139,000 26.4 30,000 35,000 16.6 
TOTAL  oncssceereccrsesreseee 4,148,000 4,392,000 5.9 912,000 990,000 8.5 
PACIFIC STATES: 
Washington 1,736,000 2,357,000 35.8 441,000 531,000 20.4 
Oregon .. . 1,089,000 1,545,000 41.8 307,000 372,000 21.1 
California ....- 6,907,000 9,812,000 42.1 2,262,000 2,697,000 19.2 
TOTAL  ccecesvcescseseseeeeee 9,732,000 13,714,000 40.9 3,010,000 3,600,000 19.46 
GRAND TOTAL.....-.- 131,667,000 143,415,000 8.9 25,555,000 27,524,000 7.7 


Compiled by Automotive News. 


Car Registrations Keep Pace 


With Trek to the West 


By Bob Gordon 
Staff Writer 

Tu mushroom growth of the Pa- 

cific Coast states in population 
since 1940 is reflected in the number 
of cars in operation for that area, 
an Automotive News compilation 
indicates. 

Estimates released by the U.S. 
Census bureau show a population 
gain for Coast states during the pe- 
riod July 1, 1940, to July 1, 1947, of 
40.9 percent. 

Automotive News’ survey shows 
a gain of 19.6 percent in total car 
re ons during the same pe- 
ried for Washington, Oregon and 
California. This increase is topped 
only by the 20 percent gain re- 


Top Cars 

New car registrations for five 
months, plus 46 states for June: 
1947 

Pos. 
$06,517— 1 
248,228— 2 
152,458— 3 
111,516— 4 
98,662— 5 
95,969— 6 
87,550— 7 
49,568—10 
53,385— 8 
43,324—11 
18,088—16 
43,816—12 
52,665— 9 
$3,357—13 
20,512—15 
14,261—17 
24,686—14 
11,009—19 


Make 
Chev. 
Ford 
Plym. 
Buick 
Pontiac 
Dodge 
Olds. 
Stude. 
Nash 
Hudson 
Kaiser 
Chrysler 
Mercury 
DeSoto 
Packard 
Frazer 
Cadillac 
Willys 


11— 54,378 
12— 49,474 
18— 48,985 
14— 38,284 
15— 36,724 
16— 35,311 
17— 26,525 
18— 13,489 
19— 18,155 Crosley 7,244—20 
20— 11,228 Lincoln 11,857—18 
Total All Makes 
1,625,876 1,489,997 

For further details see page 

22, today’s issue. 





corded by the South Atlantic 
states. 

With some 3,600,000 cars regis- 
tered, Pacific Coast states moved up 
a notch from their 1940 totals into 
third place in the country’s car pop- 
ulation race. 

+ * + 

Tas East North Central states— 

Illinois, Indiana, Ohio, Michigan 
and Wisconsin—continue to lead 
with approximately 6,376,000 regis- 
trations, followed by the Middle- 
Atlantic states—New York, New 
Jersey and Pennsylvania —with 
4,916,000. 

The Middle-Atlantic region, still 
showing the effects of severe war- 
time gasoline rationing, was the 
only area still below 1940 car reg- 
istration figures. The region was 
some 28,000 vehicles short of the 
1940 total, a drop of one-half of 
one percent. 

On an individual states basis, 
California easily led all others in 
the population derby. That state 
gained 2,905,000 citizens, a percent- 
age increase of 42.1 since 1940, the 
Census Bureau estimated. 


ea + * 

HE Golden Gate state had to 

give way to its traditional rival, 
Florida, in total car registration 
gain percentages, however. 

Florida’s auto total jumped 32.2 
percent in contrast to California’s 
gain of 19.2 percent. Louisiana 
led all states with a percentage 
increase of 32.9. 

It is significant that of the nine 
states which suffered population 
losses in the seven-year period, only 
three of them—Montana, Nebraska 
and Oklahoma—showed a drop in 
car registrations. 

In addition to these three states, 
six other states and the District of | 
Columbia recorded lower car regis- | 
tration figures in 1947 than they | 


had in 1940. 
(See GROWTH, Page 30, Col. 1) 








MODEL PLANE ENTHUSIASTS — Boys representin 
Detroit to participate in the Second International Mc¢ 
They were winners in the national capital model air show. 


arry Mordhorst (Va.). 


In the center is Tom Wheeler, chairman of the Plymout 


the Washington metropolitan area in 
je! Plane contest sponsored by Plymouth. 
eft to right: Sam Boor (Md.); 
re Barron (Va.); Herbert Danick (D. C.); Richard Norford (D. C.); Albert Jones jr. (Md.), 
and H 


dealers’ 


airplane committee for the metropolitan area and a Chrysier-Plymouth dealer in Washington. 


June Level Exceeds May... 


Tire-Casing 


Increase 25 


NEW YORK.—Shipments of au- 
tomotive tire casings during June 
amounted to 7,826,685, an increase 
of 25.14 percent above the 6,254,415 
shipped during May, according to a 
report issued by the Rubber Manu- 
facturers Assn. 

Production increased 9.43 percent 
to 7,584,305, against 6,930,793 during 
the previous month, while inven- 
tories were at the slightly lower 


Ford Expands 
British Car 
Sales in U.S. 


DEARBORN. — Ford Motor Co. 
has expanded its domestic foreign- 
sales program to include the South 
and West Coast regions, J. R. Davis, 
vice-president and director of sales 
and advertising, announced last 
week. 

Twelve direct dealers and 200 as- 
sociate dealers have been appointed 
in these sections of the country and 
first shipments of Anglia and Pre- 
fect passenger automobiles and 
Thames panel trucks, have already 
arrived in Southern and Western 
ports, Davis said. 


The company has appointed direct 
dealers in Norfolk, Charleston, 
Jacksonville, Tampa, New Orleans 
and Houston. On the West Coast 
there are direct dealers in Los An- 
geles, Oakland, San Francisco, Port- 
land, Seattle, and one in Honolulu. 

In the South 150 associate dealers 
have been appointed and on the 
West Coast 50 have been added. 


Dayton Rubber 
Names Strobeck 


DAYTON, O.—L. C, Strobeck has 
been appointed vice-president in 
charge of mechanical sales of the 
Dayton Rubber 
Co., according to 
A. L. Freedlander, 
president. He suc- 
ceeds T. C. Davis, 
resigned. Strobeck 
will be in charge 
of industrial, au- 
tomotive, railway 
and roller sales. 

For the past 16 
years, Strobeck 

d has been Chicago 
L. C. Strobeck district and zone 
manager, with headquarters and 
residence in that city. Prior to that 
he was New York district manager 
for three years. Davis had been 
with Dayton Rubber since 1928. 








No Connection 


A new monthly magazine, 
called “Automotive News— 
Rocky Mountain Empire” and 
published in Denver, has no 
connection whatsoever with Au- 
tomotive News, The Newspaper 
of the Industry. 

Automotive News, founded in 
1925, is owned and operated by 
Slocum Publishing Co. and has 


no affiliation with any other 
publication. 
Pete Wembhoff, 
Editor 





Shipments 
Percent 


level of 11,435,160, against 11,611,108 
reported previously. 

Passenger casings showed the 
larger increases. Shipments of 6,- 
480,927 were 26.84 percent above the 
5,109,644 reported for May and pro- 
duction was 6,297,996 against May’s 
5,719,740, or an increase of 10.11 
percent. 

Truck and bus casings shipped 
were 1,345,758 during June, an in- 
crease of 17.56 percent over the 1,- 
144,771 shipped during May. Pro- 
duction of 1,286,309 during June was 
6.21 percent above the 1,211,053 re- 
ported during May. 


Expansion Slated 
For Hydra-Matic 
Division of GM 


DETROIT.—A new unit of the 
Detroit Transmission division of 
General Motors, containing about a 
quarter of a million square feet of 
floor space, is to be built soon on 
Plymouth road in Livonia township, 
between Middle Belt road and Ink- 
ster road, just outside Northwest 
Detroit. 

V. A. Olsen, general manager of 
the division, said the unit will func- 
tion for the present as a feeder for 
the main plant, explaining that 
there is area at the new site for fur- 
ther expansion when necessary. 

Detroit Transmission, producer of 
the Hydra-Matic transmissions used 
on Cadillac, Oldsmobile and Pontiac 
cars, has been manufacturing them 
at a rate of 2,000 per day. Increas- 
ing demand has made it necessary 
to expand plant space facilities, ac- 
cording to Olsen. 

In the nine years of its operation 
on Hydra-Matic, Detroit Transmis- 
sion division has produced 900,000 
units, he added. 

The main manufacturing section 
of the new building is to be of one- 
story construction, with two stories 
on the front to accommodate offices. 
Receiving and shipping docks and 
railroad siding with overhead cranes 
will be located on the west side of 
the plant. 






Davis, Kline 
Named Members 


Of NHUC Board 


WASHINGTON.—Representation 
on the National Highway Users 
Conference’s board of governors 
has been further 
broadened 
through the ac- 
ceptance of mem- 
bership by Allan 
B. Kline, presi- 
dent of the Amer- 
ican Farm Bu- 
reau Federation, 
and J. R. Davis, 
vice - president of 
Ford Motor Co., 
it was announced 
by NHUC chair- 
man Albert Bradley, executive 
vice-president of General Motors. 

The board now has a total of 21 
members, all of them leaders of 
important national associations or 
— the chairman pointed 
out. 


Membership includes Ted V. 
Rodgers, chairman of the board 
of American Trucking Assns. Inc.; 
L. C. Allman, vice-president of 
Fruehauf Trailer Co. and chair- 
man of the board of directors of 
the Truck-Trailer Manufacturers 
Assn.; E. J. Bush, president of 
Diamond T Motor Car Co. and 
chairman of the Motor Truck 
committee of the Automobile Man- 
ufacturers Assn., and H. V. Haley, 
general traffic manager for P. Bal- 
lantine & Sons and president of 
the National Council of Private 
Motor Truck Owners, Inc. 

Farm and food groups are rep- 
resented by Benjamin F. Castle, 
executive director of the Milk In- 
dustry Foundation; Albert S. Goss, 
master of the National Grange, 
who is also vice-chairman of 
NHUC;: Harvey P. Hood, president 
of H. P. Hood & Sons, and mem- 
ber of the board, International 
Assn. of Ice Cream Manufactur- 
ers; Emory Rice, executive vice- 
president of Rice’s Bakery and 
governor-at-large, American Bak- 
ers Assn.; Fletcher R. Smith, part- 
ner, A. L. Siegler Fruit & Produce 
Co., Inc., and member of the ad- 
visory board, National League of 
Wholesale Fresh Fruit and Vege- 
table Distributors; and A. A. 
Smith, general partner, A. A. 
Smith & Co. and president of the 
ae National Live Stock 

ssn. 


Other members include Robert 
J. Schmunk, president, Cleveland 
Automobile Club, and president of 
the American Automobile Assn.: 
Richard N. Coolidge, president of 
the Cumberland River Sand Co. 
and member of the board of the 
National Sand and Gravel Assn.: 
Arthur M. Hill, chairman of the 
National Security Resources Board 
and president of the National Assn. 
of Motor Bus Operators; Ben T. 
Wright, president of NADA; Wal- 
ter Morrow, president of the Amer- 
ican Retail Federation; A. L. 
Viles, president of the Rubber 
Manufacturers Assn., Inc.; Lee S. 
Wescoat, president of Pure Oil Co. 
and treasurer of the American Pe- 
troleum Institute; B. A. Winquest. 
president of the National Rural 
Letter Carriers Assn., and Thomas 
F. Mansfield, president of the 
American Bottlers of Carbonated 
Beverages. 









J. R. Davis 





DEALER PERSONNEL CONFERENCE—DeSoto-Plymouth dealer personne! attending a four- 
week session at the Chrysler Conference of Business Management toured the DeSoto plant and 


met with executives. Left to right 


as they viewed the assembly line are Clyde 


Eldridge Reams, Inc., Richmond, Va.; Robert Metzner, Armory Garage, Inc., Albany, N. Y. 


Gene 
Forks, N. D.; Charles Woolf, Broadwa 
Motor Sales, Wilkinsburg, Pa.; Frank 


ughes, Gene Hughes; Rediands, Calif.; Ed Goebel jr., Goebel Motors, Inc., Grand 
Auto Sales, Pawtucket, 
exeisen, Midtown Motors, Inc., St. Paul. 


R. |.; Stanley Levicoff, 8B & W 
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Indiana Probes Finance 


Shady U.C. Practices Get State, County Airings; 
Name Violators, Dealers Urge 
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IGH PRICES of 1946, 1947 and 

1948 used cars is under much 
discussion. Dealers _ invariably 
bring up the subject when I talk 
to them in their own places of 
business or at conventions. They 
also write me many letters on this 
problem. 

Recently I received a letter from 
a dealer for whom I have the 
utmost respect. Dealers also hold 
him in high regard. They have 
elected him local and state presi- 
dent and NADA director. In addi- 
tion to these trade honors, he has 
been the president and director of 
about every civic and fraternal or- 
ganization in his state and city. 
He is director of many banking 
and commercial enterprises. He is 
now building a four-story addition 
to his dealership that will double 
the floor space of his operation. 
He says: 

“Although I read your column 
in Automotive News with inter- 
est, I do not recall having seen 
an expression by you condemn- 
ing or approving the activities 
of some new ear dealers relative 
to their selling 1946, 19417 and 
1948 model used automobiles and 
trucks at a price higher than the 
prevailing new car or truck de- 
livered price of comparable make 
and model. 

“My personal reaction is that it 
is an unethical and wholly unjus- 
tified practice and that no new car 
dealer, with emphasis on new, be- 

cause of the legitimate profit he 
derives from the several phases of 
his new car operation, is warranted 
in charging excessive prices for 
used automobiles and trucks which 
he secures or should secure on a 
reasonable basis in trade for new 
units. Why not express your opin- 
ion on the subject and invite new 
car dealers to indicate their views? 
It might prove helpful.” 
* ” > 


Grave Injustice 
Being Done? 
ANY DEALERS tell me that 
they believe it is unethical for 
a new car dealer to sell a used 
car at a higher price than the 
prevailing new car price. They be- 
lieve that dealers, who do sell used 
cars at higher prices than new 
cars, are doing a grave injustice 
to dealers who refrain from such 
action. 

Another dealer makes the fol- 
lowing query in the same mail: 

“T read with interest your article 
on page 3 of Automotive News of 
July 19, and can follow the reason- 
ing in all of the paragraphs.” 

“But the one item which is not 
covered (and is the stickler) is 
how can you BUY used cars 
these days at such prices as to 
avoid exorbitant selling prices? 

“We can get cars in trade (when 
we have a new one to deliver) at 
reasonable prices— although they 
are few and far between. But no 
owner is willing to SELL his used 
car except at an inflated figure. 

“This requires an inflated retail 
price and puts the franchised new 
car dealer on an embarrassing 
spot. He has his new car list of 
prices posted, and not being able 
to deliver the new car (just yet), 
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he shows some used cars to his 
customer at prices equaling, or 
nearly equaling, or even exceeding 


his new car scale of prices. 


“Now, the used car man is not 
embarrassed by this situation, be- 
cause he has no new car schedule, 
and he can explain to the buyer 
that he ‘had to buy high’ to get 
the car, and is only making a rea- 
is often 
quite true. Seeing that used cars 


sonable margin — which 


are held dearly by owners and 
have to be bought high, just how 


does the franchised dealer get into 


this game without odious compari- 


sons with his new car scale of 


retail prices? 
“That’s what I would like to see 
you cover in your column.” 
- * * 
Fewer Occasions 


In Smaller Towns 


KNOW how difficult it is to buck 

the law of supply and demand, 
but the public is becoming more 
and more critical of this situation. 

From my experience, new car 
dealers in smaller towns seldom 
sell used cars for higher prices 
than new models. Such dealers 
just can’t do so. Everyone in the 
town is at least a _ thirty-second 
cousin to each other and news gets 
around. 

One dealer who gets about 30 
cars a month tells me that he 
doesn’t come into possession of 
1947 and 1948 used cars simply 
because he has never yet gotten 
around to supplying the needs 
of all his owners. There are 4,000 
owners of his make in his terri- 
tory. His monthly allotment 
doesn’t go very far. 

He has customers who drive 60 
or 70 thousand miles a year. They 
have always bought a new car 
each year. In such instances he 
has delivered a second and some- 
times third car to one buyer. The 
old car is always taken in at a 
price where he can afford to sell 
it at less than the new car price. 

* + + 

High-Priced Stock 
Risky Business 
HE HAS ALSO delivered a sec- 

ond new car to owners who 
have been wrecked. Of course, such 
cars are taken in at prices at 
which they can be rebuilt and sold 
for at less than new cars. 

A Buick dealer, who has always 
been an aggressive used car mer- 
chandiser and buys a lot of used 
cars, tells me he shies away from 
used cars that cost so much as 
to require putting them on his lot 
at prices higher than comparable 
new models. 

He reasons that to do so would 
not only antagonize the public 
but that it is risky business. He 
doesn’t want to be caught with 
a stock of high priced used cars 


when the market begins to 
slump. 
Besides, it requires a smaller 


investment to carry low priced 
models and there is far greater 
opportunity to turn the stock over 
rapidly. He says there is a greater 
percentage of profit in lower priced 
cars. 

This whole subject of high priced 
late model used cars is being given 
careful consideration by many 
dealers. I encourage dealers to give 
me their views on this subject. I 
will keep their identity in confi- 
dence, if they so desire. 


Crooks Succeeds Webster 


In Texas Assn. Post 

SAN ANTONIO, Tex.—Tom J. 
Crooks has joined the staff of the 
Texas Automotive Dealers Assn. as 
assistant manager replacing Allen 
R. Webster, it is announced here 
by W. A. Williamson, manager. 

Webster resigned to move to a 















cooler climate because of his 
daughter’s health, the TADA an- 
nouncement said. Crooks recently 
served as public relations director 
for the Texas Motor Transporta- 
tion Assn. 
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NICE WORK — Bert Baston 
Chevrolet dealer, was general chairman 
1948 Minneapolis Aquatennial which attracted 
visitors from all sections of the 
an Aqua- 

McLane, 


the 


thousands o 
country. Here Baston is receivin 
tennial Skipper pin from Miss Pa 
queen of the event. 


Quinn to Speak 
At Tennessee 


Parley in Sept. 


MEMPHIS, Tenn.—Ed C. Quinn, 
general sales manager of Dodge, 
will speak at the ninth annual con- 
vention of the 
Tennessee Auto- 
motive Assn., to 
be heldatthe 
Peabody hotel 
here Sept. 19-21. 

Other conven- 
tion speakers an- 
nounced by TAA 
president John 
Wellford include: 

Dr. George S. 

Benson, president 
5. C. Gum of Hardin college, 
Searcy, Ark., “Automobiles in Amer- 
ican Progress”; Forrest F. Cate, 
executive vice-president of Furlow- 
Cate, Inc. (Ford), Chattanooga, 
moderator, TAA dealer symposium. 

Michael MacDougal (“The Card 
Detective”), New York, “Gamblers 
Don’t Gamble”; Milton T. Raynor, 
general counsel, National Used Car 
Dealers Assn., Chicago, “United Ef- 
fort for Individual Security.” 

Elmer Wheeler, Sizzle ranch, Dal- 
las, Tex., “Sell the Sizzle—Not the 
Steak”; U.S. Rep. Cliff Davis of 
Tennessee, “Where Do We Go from 
Here?” 


Utica (N.Y.) Assn. 
Signs IAM Pact 


UTICA, N. Y.—After several 
months of negotiations, an agree- 
ment was signed between the Utica 
Auto Dealers Assn., representing 14 
new-car dealers, and the Auto Me- 
chanics Local 1787, District 157, 
International Assn. of Machinists. 
Provisions are retroactive to June 
28. 

The agreement now provides for 
union shop, subject to an election 
to be conducted by the NLRB. All 
employes will receive a wage in- 
crease comparable to the “national 
pattern,” it was announced. The 
amount was not disclosed. 

Negotiating for the dealers were 
Victor A. Macomber, counsel and 
executive secretary; Ted Harrer, 
Irving Cole and Anthony Nelson, 
New York City attorney, for the 
state dealers. 





Dallas Association Revives 


State Fair Auto Show 


The annual automobile show at 
the state fair of Texas is to be 
revived in Dallas this year for the 
first time since the war. The show, 
sponsored by the Dallas Automo- 
tive Trades Assn., will be inau- 
gurated with the dedication of the 
automobile, aviation and recrea- 
tion building. 

Thirty Dallas association deal- 
ers have contracted for a total of 
44,500 square feet of floor space 
in the building. An organist has 
been engaged to play throughout 
the fair period. 


Titgemeyer Heads Up 


Ohio Parley Planning 


COLUMBUS. O. — E. F. Titge- 
meyer (Chrysler-Plymouth), Paines- 
ville, O., has been chosen chairman 
of the committee to arrange for 
the annual convention of the Ohio 
Automobile Dealers Assn., to be 
held in Cleveland Nov. 14-16. 


Minneapolis 












INDIANAPOLIS. — Investigation 
of illegal used-car finance prac- 
tices has been launched on two 
fronts by state and county officials. 
The probe followed disclosures that 
violation of laws regulating finance 
companies here and shady used- 
ear finance practices are bleeding 
purchasers of thousands of dollars 


a month. 


The state investigation is being 
led by the State Department of Fi- 
which  dis- 
closed that it is on the verge of 
cracking down on one of the big- 


nancial Institutions, 


gest finance company violators. The 


department will confer with the 


attorney general’s office on wheth- 
er to revoke the license of this 
company (yet to be named) to do 
business in Indiana. 

The second front investigation 
is being conducted by the Marion 
county prosecutor’s office, which 
declared that if it finds criminal 
action on the part of finance 
companies or dealers involved in 
the illegal finance practices 
charges will be filed in county 
courts. 

State officials described the oper- 
ation of the finance company under 
investigation as the most vicious 
they have ever encountered. Some 
of the more conservative lending 
agencies are alarmed at the antics 
of what they call “the lunatic 
fringe” in the business. 

Meanwhile, the Indianapolis Auto 

Trade Assn., through Thomas Han- 
ika, its secretary, urged both state 
and county officials to name the 
offending finance company and 
dealers. Hanika declared that the 
alleged illegal practices of a few 
was reflecting on the whole retail 
industry in Indianapolis. 


The operations now under inves- 
tigation center in the used-car 
market. Hundreds of used-car buy- 
ers have been “hooked” on used 
cars with excessive finance charges, 
misrepresented prices and instal- 
ment payments and illegal rebates 
and repossessions, it was alleged. 

Some of the companies, the state 
said, have defied the state to take 
action against them, and in most 
cases the victims are helpless in- 
asmuch as the state law gives only 
limited protection. 

The victims find that they have 
been flim-flammed only after they 
have completed the deal and signed 
the instalment contract, according 
to the state. And then he admits 
with embarrassment that “I didn’t 
know what I was signing.” And 
many of them could not possibly 
know what they were signing in- 
asmuch as they signed blank con- 


Car Cavalcade 
Autos to Parade Before 


North-South Came 


CHARLESTON, W. Va.—A “Cav- 
alcade of Cars” will be one of the 
chief attractions at a pre-game 
carnival celebrating the North- 
South football game here Aug. 20. 

Charleston dealers who will en- 
ter several models in the caval- 
cade include Charleston Motors, 
Inc.; Hubert Kelly; Rhodes-Walker 
and Parkins Motors, Inc. 

The game and the festivities pre- 
ceding it are sponsored by 20 
newspapers throughout the state. 
































tracts, an illegal act in the state 
within itself. 

The state officials said that the 
illegal finance charges was a racket 
in Indianapolis with some used-car 
dealers acting as a front for the 
finance company. 

Between them, the victim takes 
a loss on the car he trades in, 
pays an inflated price for the new 
car and winds up with a condi- 
tional sales contract to which he 
actually never agreed, it was said. 


Shop Ad Drive 
Gets Underway 


In Minneapolis 


MINNEAPOLIS. — The Minneap- 
olis Automobile Dealers Assn. is em- 
barking on “phase two” of its force- 
ful advertising and promotion cam- 
paign, started last April with a five- 
week “fair trade car’ campaign 
which attracted nationwide atten- 
tion. The new campaign is a car 
servicing promotion in which 56 
participating dealers of 23 different 
car makes are advertising “as a 
group.” 

Due to the success of the original 
venture last spring this entirely 
new campaign will continue every 
two weeks until the end of the year, 
according to Perry Dean, president 
of the MADA, and Ray Jenkins, ac- 
count executive of Erwin-Wasey, 
agency for the association, 

Advertising carries heavy empha- 
sis on the individual dealers who 
can best service their own make of 
car, although the copy features a 
“WE” approach by the association 
as a group. 

Copy states that “Every make of 
automobile is different. Parts are 
different, that’s why you should al- 
ways depend on a dealer who spe- 
cializes in servicing your make of 
car. Those dealers know your car 
down to the smallest part—and have 
factory approved equipment to do 
the job. .. . It will pay you to al- 
ways go to an authorized dealer of 
the car you drive.” 

One-thousand-line advertisements 
have been scheduled to appear 
twice monthly through December in — 
the Minneapolis Tribune in addi- 
tion to accompanying radio scripts 
which are being furnished the deal- 
ers to tie in the whole theme of the 
campaign on their radio programs. 
Some 20 dealers in Minneapolis have 
their own radio programs, 

As a result of the fair trade label 
and its promotion during May here, 
requests have come in from other 
associations seeking to buy the 
series. In response to these requests 
the MADA will “package” their two 


campaigns. 














Fraboni Heads Dealers 


In Southern Tier 


WELLSBURG, N. Y.—D. E. Fra- 
boni of Watkins Glen was elected 
president of the Southern Tier Auto- 
mobile Dealers Assn. at the first 
annual outing here last week. 

Other officers are Waldo Rhodes 
of Corning, vice-president; Frank 
Purcell of Corning, second vice- 
president, and Howard Brown of 
Mansfield, Pa., secretary. Southern 
Tier dealers are located in the 
Southern border counties of New 
York and the Northern Pennsyl- 
vania counties. 








DEALER BROADCAST WINS TOP SPOT—The 1948 Billboard magazine award for outstand- 
ing achievement in radio programming was presented to KXOK, St. Louis, for ‘Inside the 
Headlines," sponsored by Sidney Weber, Inc. (Dodge-Plymouth). The program won first 
place for comment programs in competition with local programs aired over stations in the 
5,000 to 20,000-watt class. Left to right are Roger Bacon, Ruthrauff & Ryan, advertising 
agency for Sidney Weber; Bruce Barrington, newscaster on the program; William A. Kirch- 
hoff, secretary of The dealership, and Charles Burge of KXOK. 
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OUR PLATFORM: |. Fair and equitable contracts between manufacturers and 
dealers in motor vehicles, parts and accessories. 42. A fair profit to the 
dealer on every used vehicle accepted in partial payment for a new car or 
truck. 43. Every dollar of gasoline tax collected ae or federal govern- 
ments applied to the building and maintenance of highways. 4 4. The elimina- 
tion of governmental and bureaucratic controls over this industry. 45. A 
return to the precepts of independence and the rewards of applied energy 
and ability, which made America and gave more of her citizens more of 
the better things of life than anywhere else in the world. 


AUTOMOTIVE 
i“ 








Credit Controls Again 


UTHORITY to restore credit controls over “hard goods’”’ 

has been voted by the “turnip session” of Congress. 
Exactly what the terms will be—whether the Federal Re- 
serve Board will reimpose the wartime curbs of Regulation 
W—was not known as this was written. 


It appeared likely, however, that the new restrictions 
would require at least a third down and 15 to 18 months 
to pay the balance—15 months for used cars and 18 months 
for new cars. 


Congress’ reason was that regulation of instalment sales 
of autos and other durable goods would help stem the tide 
of inflation. If this proves true, then perhaps there is some 
excuse for restoration of the curbs. 


But many experts in the auto industry feel otherwise. 
First of all, they point out, the percentage of instalment 
sales to total sales is substantially below prewar levels. 


Further, the ratio of instalment debt to consumer dispos- 
able income, notably that which arises from the time 
sales of autos, for instance, 
is well within the prewar 
figures. 

Some observers fear, too, 
that strict credit controls on 
durable goods will force con- 
sumers to forego purchases 
of these items and thereby 
turn loose considerable more 
buying power into the soft 
goods market with a conse- 
quent increase in inflationary 
pressure there. 


Auto dealers and finance 
companies have been in 
business many years and 
have a pretty good idea of 
credit risks; they’re not in 
business to lose money. So 
you can be sure that they 
will keep instalment sales 
within reason. 


We hope the Federal Re- 
serve Board will take this 
into consideration when it 
sets up the new credit terms. 
At any rate, life of the con- 
trols is only for a comparably 
few months, so the effects 
should not be unbearable. 


Another View 


From the Motor Trader (Brit- 
ish) of July 21, quoting C. Cal- 
cott. Reilly, managing director of 
Jowett Cars, Ltd., following his 
tour of the U. 8.: 


“My outstanding impression 
was that the American, from the 
lowest to the highest, has one 
basic creed: the belief that the 
standard of living of everybody 
depends entirely on production.” 


“I found that the prices of 
sub-assemblies, such as gear- 
boxes, back axles and clutches, 
was just about half of what it 
is in this country; yet the wages 
paid are three times as much 
. « « the tempo of work right 
through the American plants is 
very much faster than it is in 
this country. 


“In spite of wages being three 
times as high, the cost of cars, 
radios, washing machines, re- 
frigerators and the like is less 
than half of what it is in Brit- 
ain.” 


* * * 


Epitor’s Note: Maybe we in the 
U. 8. aren’t so bad off after all. 
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OUR DISTINGUISHED and aris- 
tocratic neighbor, that venerable 
old dowager, the Detroit Free 
Press, has just come upon a great 
discovery. In a first page story 

last Sunday, un- 

CLIMBING UP der the heading, 

ON THE “Should Detroit 
BANDWAGON Plan Exposition 
Based on Au- 
tos ?—Chicago Railroad Fair Points 
Out Possibilities,” it asks the $64 
question which we have been pro- 
posing in this column since Sept. 
25, 1937. The Free Press’ ace auto- 
motive editor, Leo Donovan, had 
this to say: “What the railroads 
have contributed toward the devel- 
opment of American civilization is 
presented daily here in a magnifi- 
cent exposition called the ‘Chicago 
Railroad Fair.’ Against a _back- 
drop of Lake Michigan, it extends 
for more than a mile. It opened 
July 20 and to date has attracted 
800,000 spectators. It is easily the 
most important outdoor show since 
the ‘Century of Progress’ and the 
New York World’s Fair!” 
aa * * 


“COULD DETROIT, motor capi- 
tal of the world—and probably the 
site of the 1956 World Olympic 
Games,” continues Donovan, “stage 
a similar spectacle built around 
the theme of the automotive in- 
dustry’s tremendous influence on 
the growth of America? It certain- 
ly could. Should it? . . . Detroit, 
becoming conscious of its indus- 
trial greatness . . . should investi- 
gate the possibilities of an inter- 
national ‘Automobile Fair.’ The 
war and postwar problems caused 
postponement of the annual na- 
tional automobile shows in New 
York and Chicago. Car makers, 
however, are again becoming 
aware of the value of increasing 
public attention to their products. 
The seller’s market will some day 
end. Manufacturers will need buyer 
stimulation when supply can meet 
demand.” 

> a * 

MR. DONOVAN could have 
spared himself the rigors of the 
journey to Chicago and the Free 
Press the expense if a glance had 
been made back through the files 
of this column since 1937. From 
the Free Press’ own pages, they 
could have discovered too that 
when we proposed a study of a 
possible exposition in Detroit 
(which of course would have been 
90 percent automotive), the Free 
Press not only failed to lend any 
encouragement to the project but 
Editorial Director Malcolm Bin- 
gay, aided and abetted by his 5- 
foot shelf of books, used his entire 
column to ridicule the project and 
was satisfied only when he had 
given his rapier an extra twist be- 
fore withdrawing it from our ten- 
der hide. 

* + + 

PERHAPS THE Free Press has 
forgotten, too, that quite a num- 
ber of us “misguided citizens” 
tossed $500 each into a pot to study 
the possibilities of an exposition 
in Detroit. This voluntary commit- 
tee operated an office, competently 
staffed, for over a year in down- 
town Detroit to make an exhaus- 
tive analysis. The well-prepared 
and impartial report of the com- 
mittee was finally published and 
delivered to everyone interested. 
Copies of this report are undoubt- 
edly in the Free Press library. 


* * * 


FROM THE beginning, the pow- 
erful Detroit News was friendly to 
the plan for an exposition of some 
kind, believing it would be of great 
value to our city itself and the 
relations between its inhabitants. 
Now, naturally we who have ex- 
pended time and money on the 
promotion of an exposition which 
would leave us a building suitable 
for holding automobile shows or 
for a permanent showing similar 
to the Merchandise Mart in Chi- 
cago, are delighted to have the 
respected Free Press finally see 
the light and climb up with us on 
the bandwagon. There is plenty of 
room, because there is much to be 
done! 

of * * 

DETROIT NOW seems assured 

of the Olympic Games in 1956, 
(Continued on Page 34, Col. 1) 











Tw SIAY IN 
BUSINESS 





RELUCTANTLY BUT WISELY 














| 






WHO HAVE | GOTTA MVRPER TO 
. GET A NEW CAR ANP WHEN 1 GE 
“.* / OUTA JAIL WILL THERE 
HE BE Any LEFT ? 
X 





Letterbox 


‘Renault Replies ...... 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 
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Like Other Plants 


In your issue of June 14, you 
have printed under the title “So- 
cialized Cars” a letter from George 
L. Glaser. 

First of all, we beg to thank 
your correspondent for being the 
“last person in the world against 
helping the French get back on 
their feet.” We are, accordingly, 
glad to be in a position to set mat- 
ters right as to Mr. Glaser’s opin- 
ions about the Regie Nationale des 
Usines Renault. 

Contrary to Mr. Glaser’s belief, 
the nationalization of the Renault 
plant did not occur as a conse- 
quence of a Red tide, but was 
meant as a sanction against its 
owner for his having, of his own 
free will, helped the war effort of 
the enemy. 


On the other hand, if the Re- 
nault plant is now state-owned, it 
is run absolutely like a private 
corporation. The general manager 
has the same responsibilities and 
the same possibilities as the gen- 
eral manager of any private con- 
cern. He is assisted by a board of 
directors which operates on the 
same lines as those of an ordinary 
joint-stock company and the Regie 
Nationale des Usines Renault pays 
all the taxes that are paid by all 
private firms. 


The statute of its personnel is 
similar to that of all other private 
industries, and political opinions 
are of no avail whatever when it 
comes to reward the accomplish- 
ments of any member of the staff, 
professional qualifications being 
the only standard of appreciation 
in that respect. 


The Regie Nationale des Usines 
Renault enjoys no special privi- 
lege. It buys, manufactures and 
sells exactly on the same basis as 


its competitors do, both on the 
home market and abroad. 

Having to meet our competitors 
on their own terms means that, 
after all, the actual “master” of 
our firm is, now as in the past, 
the customer. Whether he _ be 
French or American, this customer 
is entitled to be exacting, to ask 
for better products at cheaper 
prices, and we are glad of this as 
we think it is a factor of progress. 

We are confident that, consider- 
ing the situation on this new angle 
will set Mr. Glaser’s mind at ease 
in respect with the shipping to the 
United States of our “small, nice 
French cars,” as this gentleman is 
good enough to describe them. 
M. Kercomarp, Regie Nationale des 
Usines Renault, Billancourt. 

* * * 
Oversight 

In George Slocum’s Aug. 2 col- 
umn he makes mention of several 
top-ranking radio programs spon- 
sored by automobile companies. 

He said nothing about Henry J. 

(See LETTERBOX, Page 34, Col. 5) 


Coming Events 





AUGUST 

Aug. 18-20—San Francisco (St. 

SAE West Coast meeting. 
SEPTEMBER 

Sept. 15-26—Turin, Italy, auto show. 

Sept. 19-21— Memphis (Hotel Peabody) 
Tennessee Automotive Assn. convention 

Sept. 20-21—Milwaukee (Schroeder hotel) 
Annual Convention of Wisconsin Automo 
tive Trades Assn. 

Sept. 22—Rutland. Annual meeting of Ver- 
mont Automobile Dealers Assn. 

Sept. 23-24—Portiand Springs. Maine Auto 
mobile Dealers Assn. convention. 

Sept. 26-28—New York City (Waldorf-As 
toria). National Used Car Dealers Assn 
annual conventien. 

Sept. 28—Louisville (Kentucky hotel). Sec- 
ond annual state convention ef the Ken- 
tucky Au' le Dealers Assn. 


Francis) 





| 


| 








1948 


AUGUST 16, 


wh 
> 
<2] 
Z 
a 


AUTOMOTIV 








6 AUTOMOTIVE NEWS, AUGUST 16, 1948 








Signs of the Times 


Dallas Trade Cautions in Belief Price Increases 
Are Lopping Off Car Demand — 









By C. K. Cates 
Staff Correspondent 
DALLAS. 
sustained firm demand for automo- 
biles that has prevailed in the Dal- 
las automobile trades is giving 
way to conjecture as to just how 
long people can continue to buy 
cars at present mounting prices. 


Not that any general belief has 
developed that the bottom might 
suddenly fall out of the market, 
but there is indication in all 
branches of the business here of 
a growing concern over the ulti- 
mate consequences of the contin- 
uing widening of the breach be- 
tween prices that the upper 
bracket purchasers can or will pay. 

Discussion around this theme 
have in the last two or three 
weeks become so general in re- 
tail outlets, on used-car lots, in 
finance companies and in whole- 
sale offices that it cannot longer 


Chevrolet Maps 
Drive to Boost 


Owner Goodwill 


DETROIT. — “S.A”—Chevrolet’s 
Got It” is the teasing theme of a 
fall campaign to be staged by Chev- 
rolet dealers for the purpose of in- 
creasing goodwill among customers. 

In the jargon of the campaign, 
“S.A.” means “Satisfaction All- 
Ways” and “It” means leadership. 
All employes of Chevrolet dealers 
will be urged to render such service 
that Chevrolet’s sales leadership 
will be continued. 

The campaign is directed to- 
ward employes of dealers’ service, 
parts and accessories depart- 
ments, and elaborate plans and 

props have been devised by the 
' division to promote the drive. 

“The campaign is designed to re- 
new among dealers’ personnel a 
fresh consciousness of the cus- 
tomer,” said T. H. Keating, general 
sales manager of Chevrolet. “Satis- 
faction all-ways means courtesy, 
patience and thoughtfulness toward 
the customer. 

“Chevrolet leads the field today 
in the sale of cars and trucks. Its 
opportunities for sale of more serv- 
ice and parts is greater because of 
more cars and trucks to service. To 
retain this leadership requires our 

constant effort to cultivate both 
new and old customers in service, 
parts and accessories departments, 
and to serve them well.” 

Customers are to be informed of 
the campaign through advertis- 
ing, direct-mail folders and cards, 
by posters and placards in the 
dealership, and by a lapel button 
which all employes of dealers 
wear. This button urges the cus- 
tomer to “Ask me about S.A.” 

When the customer does ask 

about “S.A.” he will be told of serv- 
ice and parts bargains, receive a 
lucky coin, and be urged to air any 
thoughts of a negative nature he 
may have about Chevrolet service 
that needs to be corrected. 

The dealers’ employes are to be 
spurred in the campaign by a group 
point system whereby prizes are 
awarded on the basis of new busi- 
ness. In addition, employe-interest 
is to be maintained by a series of 
meetings, which feature a sweep- 
stakes horse race operated .by 
means of a trick phonograph rec- 
ord, with prizes going to the holders 
of the winning tickets. 




















— Optimism over the 






be said that the Dallas trades 
would be greatly surprised if a 
market-weakening appeared be- 
fore the industry generally ex- 
pects it. 

Following are some of the de- 
velopments one hears reported on 
Automobile row in Dallas, though 
the working of these forces within 
the fabric of the automotive econo- 
my here cannot be computed to 
the point where most auto men are 
willing to make a prediction as to 
how much further the income-price 
breach can be widened without a 
stalemate: 

1. The market backlog is steadily 
being trimmed by the advancing 
car prices and, unless there is a 
revision of present trends, the 
point must sooner or later be 
reached where premium prices will 
be wiped out by price increases 
and mounting costs of living. At 
this point most Dallas auto men 
agree the backlog will be sharply 
reduced. 

2. Some members of the industry 
here believe that the prospective 
automobile production within the 
next eight to 12 months could sat- 
isfy the demand of the estimated 
30 percent of the people who want 
cars and are not yet priced out of 
the market. 

8. Credit restrictions are being 
more closely observed in this 
area, especially with respect to 
the sale of used or “new-used 
cars.” 

4. Authorized dealers are exercis- 
ing greater caution against sales 
where there is a reasonable pros- 
pect that the car will find its way 
to used-car lots or to be sold to 
individuals quickly. More dealers 
are invoking the use of the six- 
month lien for $1 to retain dealer- 
first option in resale. 

5. Fewer ‘new-used cars” are in 
evidence on used-car lots. Used- 
car men are bidding on these cars 
only at prices that make high- 
investment inventories safe for 
reasonable periods. 

6. Cars a year and a half and 
two years old are no longer bring- 
ing more than the price of com- 
parable models just off the produc- 
tion line. (Thus their resale value, 
which has been a large factor in 
sustaining the premium market, is 
beginning to weaken.) 

7. An increase in applications 
for refinancing of new and “new- 
used” cars is reported at Dallas 
banks. 

8. Slight increase in credit pur- 
chases is reported by automobile 
finance companies. 

9. More new-car dealers are set- 
ting up their own used-car lots. 


American Bosch Closes 


Deal for Equipment 


CHICOPEE, Mass.—The city of 
Chicopee has agreed to give Amer- 
ican Bosch Corp. certain electrical 
equipment at the war surplus lab- 
oratory buildings—used by Bosch 
during the war and recently ac- 
quired by the city—in exchange for 
$10,000, plus a strip of land adja- 
cent to the building. 

The equipment, used by Bosch 
during the war in the experimental 
laboratories, is not serviceable to 
the city, which is converting the 
buildings into a trade school. The 
mayor said the $10,000 would be 
used to defray expenses arising 
out of the alterations at the new 
site. 





KEATING’S "'S.A."" AIDES—Fianked by his chief assistants, T. H. Keating, general sales 


menager note rear table), confers with field committee in char 
"program is expected to break all Chevrol 


parlicipation. 


e of new "S.A." cam- 
records for employe 





TUCKER'S TORQUE CONVERTER—It is made up of less than 20 basic parts. One coupling, 
the primary, is used between the engine and the transmission and serves as a clutching device, 
according to Preston Tucker, head of Tucker Corp. 


Tucker Reveals Mechanics 


Of New Torque Drive 


is less than the input, and the out- 
put force or torque is more. The 
output torque under this condition 
in the Tucker-matic is approximate- 
ly three times engine torque, it was 
stated. 

At engine idling speed, only the 
impeller half of the primary fluid 
coupling is rotating and the car is 
at a standstill. 


To accelerate, the driver presses 
on the gas pedal and the primary 
coupling takes hold and turns the 
sun gear on the input shaft. The 
impeller of the control coupling also 
begins to turn but with insufficient 
torque to the runner of the control 
coupling to move the ring gear. 

The ring gear is therefore sta- 
tionary, the one-way clutch be- 
tween the control runner and the 
ring gear holding it from reverse 
rotation. With the sun gear 
driven and the ring gear held, the 
output at the planet carrier is at 
reduced speed and increased 
torque for acceleration. 

The power from the planet car- 
rier is passed through a sliding set 
of forward, neutral and reverse 
gears to the output pinion and ring 
gear set in the differential case, and 
from there to the wheels through 
short drive shafts and universal 
joints. 

When cruising, the control cou- 
pling carries the planetary ring 
gear around at the same speed as 
the sun gear, and a forward cruis- 
ing speed ratio of one-to-one with 
the engine and output shaft is in 
effect. 

The Tucker-matic incorporates an 
“anti-creep” device that insures 
complete stand-still condition when 
the engine idles, Tucker said. This 
device is a small brake which is ac- 
tuated by springs and the springs 
are counter-acted by a servo-type 
piston which receives its oil supply 
from a low-volume-high pressure 
= pump at any engine speed above 
idle. 

Another feature of the Tucker- 
matic is said to be that it can be 
“started” in emergencies such as a 
dead battery by pushing at only 10 
to 15 miles per hour, where other 
fluid-driven cars are said to require 
speeds of from 26 to 33 miles per 
hour to turn over without battery 
power. 


McBride Bros. Opens 
Formal opening of the new Mc- 
Bride Brothers (Hudson) was held 
in Vidalia, Ga. 


CHICAGO.—Preston Tucker, pres- 
ident of Tucker Corp., has revealed 
details of the operation of the new 
Tucker-matic drive, a torque-con- 
verting automatic transmission. 


Hailing it as the “greatest single 
advance in the industry in 20 years,” 
Tucker said: 

“Warren Rice, a young engi- 
neer, headed the group that has 
developed the most ideal trans- 
mission in the industry. It is 
made up of less than 20 basic 
parts and we believe the low cost 
of manufacturing will make it the 
most desirable one we could use.” 


The transmission is operable 
through utilization of fluid energy, 
Tucker said. Fluid couplings and a 
train of planetary gears are the pri- 
mary parts of the Tucker-matic. 

The fluid couplings are composed 
of a pair of saucer-like vessels with 
radial vanes. One of the saucers, 
the one that rotates at input speed, 
is called the impeller. The impeller 
rotates the fluid which, in turn, 
causes the output element, the run- 
ner, to rotate. 

At low input r.p.m, the runner 
turns with very little force or may 
even remain stationary. At high in- 
put r.p.m. the runner turns with a 
force of torque just about as great 
as the engine can supply. 

One coupling, the primary cou- 
pling, is used between the engine 
and transmission and serves as a 
clutching device. 

A smaller fluid coupling, the con- 
trol coupling, is used in conjunction 
with a planetary gear train to con- 
trol the speed ratios of the trans- 
mission. The planetary gear train 
is made up of the following: an in- 
ternal or ring gear, planet gears 
mounted on the planet carrier, and 
a sun gear. 

When the input r.p.m. is applied 
to the sun gear, and the ring gear 
is held stationary, the output speed 

























































Stewart-Warner 
Gets Injunction 
Against Co-op 


INDIANAPOLIS.—The first in- 
junction against a cooperative 
association in connection with 
Stewart-Warner Corp. “South 
Wind” car heater division polic- 
ing of Fair Trade Agreements, 
has been obtained in a Fergus 
Falls, Minn., district court. 

The Minnesota case is the lat- 
est of several minimum price 
maintenance suits instigated by 
the company against alleged 
price-cutters, according to S, E. 
Heymann, sales manager of the 
South Wind division. 

The Big 5 Co-op. Assn., of De- 
troit Lakes, Minn., is defendant 
in this latest action. It was en- 
joined from selling South Wind 
gasoline-burning car and truck 
heaters below established prices 
to association members or to 
non-members of the co-op. 

Heymann expressed belief that 
the decision of Judge Rol E. Bar- 
ron of the Seventh Judicial Dis- 
trict of Minnesota was particu- 
larly significant in view of the 
report that several co-op groups 
have questioned applicability of 
Fair Trade laws to co-ops. 









SKY HIGH, 


and is said to make 50 miles per gallon of gas. 


‘Credit. 


(Continued from Page 1) 
banks had been allowing one- 
fourth down payments and 18 to 
24-month terms on motor vehicle 
sales. 
* * + 

- A STATEMENT, NADA point- 

ed out that the new legislation 
expires next March 15 and that if 
there is no _ extension dealers 
should “not suffer greatly” under 
revived instalment restrictions. 

Finance company executives, 
however, predicted that time 
curbs as severe as those of Reg- 
ulation W would force many po- 
tential used-car buyers out of 
the market. 

A. O. Dietz, president of C.LT. 
Financial Corp., warned that “dis- 
proportionate limitations upon in- 
stalment selling terms may have 
a drastic deflationary effect.” 

Pointing out that the percentage 
of instalment sales is substantially 
below prewar levels, Dietz said: 

“The Federal Reserve Board has 
a great responsibility in this mat- 
ter, and an opportunity to do a 
constructive service to the econ- 
omy in formulating regulations 
which will help to forestall an in- 
flationary spiral and at the same 
time make it possible for the auto- 
motive and other durable goods 
industries to continue high-level 
production and employment.” 

+ * * 

RRePORTS from virtually all sec- 

tions of the country show that 
the volume of instalment sales has 
risen sharply since Regulation W 
was abolished by Congress last 
November, even though still below 
prewar levels. 

For example, auto credit pa- 
per in the Upper Midwest is up 
better than 60 percent over the 
figure of Dec. 30, 1946, while De- 
troit used-car dealers are selling 
70 percent of their vehicles on a 
time basis compared with 40 
percent at this time last year. 
The anti-inflation bill, passed by 

heavy majorities in both houses 
of Congress, also authorizes an 
increase in the cash reserve re- 


quirements of Federal Reserve 
banks. 

This clause was expected to 
mean higher interest rates on 


money borrowed by business from 
banks and possibly higher interest 
rates on funds raised by the sale 
of securities. 


7 More Join CATA; 
5 Are K-F Dealers 


CHICAGO. — Seven more dealers 
have been added to the roster of 
the Chicago Automobile Trade Assn. 

The new members are Lyons & 
Weinberg, Inc. (Studebaker) ; Edge- 
water Motor Sales (Crosley), and 
the following five Kaiser-Frazer 
dealers: Susk Motor Co., Archer- 
Kedzie Motor Sales, Cottage Grove 
Auto Sales, Inc., Elston Motor Sales, 
— and Gorman Sales & Service, 

ne. 





K-F Flies Parts Stock 


To Razed Distributor 

WILLOW RUN.—Prompt ac- 
tion by MKaiser-Frazer Corp. 
helped put the fire-devastated 
Klein Motors Co., K-F distribu- 
tor in southern Louisiana, back 
in business last week. 

A ton of automotive parts, 
shipped from Willow Run air- 
port, arrived in New Orleans a 
day later. Klein Motors Co. at 
832 St. Charles St. was destroyed 
completely by fire Aug. 5. 







BUT NOT INFLATION—First new Renault ‘49 to be flown across the U.S. was 
recently unloaded at San Francisco. Renault dealer Neal McNeil guides the car down the 
ramp and William Claybaugh aids in the unloading. Renault ‘49 has the motor in the rear 
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Factories, Dealers Blame Each Other... . 





Who’s Responsible for ‘Loading’? 














(Continued from Page 1) 
dollars’ worth of luggage he really 
doesn’t need is going a little too 
far.” 


ped only as the dealers order them. 
This is its policy today and always 
has been its policy.” 

Ford: “The continuing policy of 
the Ford Motor Co. is to install 
accessories at the factory only 
upon order from the dealer. Ap- 
proximately 37 percent of our new 
passenger cars are factory equip- 
ped with radio; 57 percent with 
heater; and less than 20 percent 
with overdrive. The supply of 
these accessories is considerably 
below dealer requirements.” 

Packard: “At no time since Pack- 
ard resumed civilian automobile 
production in 1945 has the company 
arbitrarily placed equipment not or- 
dered by dealers on vehicles. Every 
Packard is built in accordance with 
the equipment specifications shown 
on car orders received from Pack- 
ard dealers. 


* * * 


LTHOUGH the alleged “matched 

luggage case” obviously aroused 

his ire the most, Henderson listed 

the following in the same “not re- 

quired” category of items that deal- 

ers are forced by factories to load 
on new-car customers: 

Special fog lights, elaborate sun 
shades, expensive seat covers, 
spotlights, special steering wheels 
and groups of gadgets ranging 
from powder puff holders to rear- 
seat radio speakers. 

“The representative of the fac- 
tory,” Henderson charged, “comes 
in and says ‘sign here.’ Then he in- 
forms the dealer that he is getting 
a number of lap robes to retail at 
anywhere from $50 to $75. Most 
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heaters, bumper guards and higher 
quality seat covers. We have never 
shipped cars with such items as lap 


robes, luggage or rear radio 
speakers. 
* * * 
UDSON: “Hudson ships cars 


with factory-installed optional 
equipment only as ordered by deal- 
ers and distributors. The company 
also makes available to dealers for 
resale a line of quality accessories 
specifically designed for Hudson 
automobiles.” 

Kaiser-Frazer: “No accessories 
of any kind are installed by the 
factory on Kaiser or Frazer cars, 
with the exception of an air con- 
ditioning unit that is installed at 
the plant on the Frazer Manhattan 
because it matches the color of the 
car.” 

Nash: “We have urged our deal- 
ers not to load cars with acces- 





CLYMER RIDES AGAIN—Les Lutz, district manager for Ford, Richmond, Calif., and William 
L. Houghson, San Francisco Ford dealer, congratulate Floyd Clymer, nationally known author 
of automobile performance books, on delivery of his 1949 six-cylinder Ford custom club coupe, 
with overdrive. Clymer immediately started on a test run to Canada and then south to Mexico. 





people haven’t used auto robes since 
the days of the Model T.” 
. + « 


CCORDING to Henderson, a 
protest from the dealer gets this 
reply: 

“Do you want to sign the order, 
or shall we mail you a letter? Or 
perhaps you don’t want your full 
quota of cars this month.” 

“So you take them,” said Hender- 
son, “and somehow or other you 
dispose of them. You can, of course, 
give them away as Christmas pres- 
ents—but how many Christmas 
presents of that sort can a person 
use? So you do what every other 
dealer has to do—you pass them on 
to the purchaser of an automobile 
who buys the auto robe in order to 
get the car.” 

The 2,500 members of his organ- 
ization are expected to diplomati- 
cally tell customers to “take it—or 
else,” Henderson asserted. 

- . * 

ACTORIES, he stated, are going 

“completely overboard” on their 
plan of loading cars with acces- 
sories—and then letting the public 
put the blame on the dealers.” 

“Meanwhile,” he continued, “to 
build better public relations for 
the dealers, the factories adver- 
tise that the public can buy a car 
without accessories. They build 
that up in the public mind—all 
the blame is placed squarely on 
the dealer. : 

“Then the next batch of cars 
comes through with fog lights, ra- 
dios with rear speakers, seat covers 
and heaters, all installed at the fac- 
tory at factory installation prices, 
which are usually higher than if 
you were to install them yourself. 

“A man comes in to buy a car, 
and he has read the factory ads 
saying he doesn’t have to buy ac- 
cessories. What are you going to do 
with the accessories? You could 
tear them out, leaving holes in the 
panel, and leaving yourself with a 
bunch of radios you don’t have too 
much hope of selling. Or you could 
do what is only good business prac- 
tice—leave them in and tell the per- 
son who wants the car he’ll have to 
take them. 

“Then too, of course, you'll find 
there’s a slight advertising charge 
per vehicle, usually amounting to 
$20 to $60.” 

This money, Henderson said, is 
being used by factories to tell the 
public it doesn’t have to buy acces- 
sories to get a car. 

“Why,” Henderson asked, “can’t 
the factories be honest with the 
dealers and the public?” 

He said the public doesn’t know 
that “if the factory says take those 
accessories, the dealer takes them. 
At least the factories could stop 
their double talk, telling the dealer 
one thing and the public another.” 

* * . 


FACTORIES replied to Hender- 
son’s charges as follows: 


General Motors Corp.: “It has 
been the policy of General Motors 
Corp. for many years that a dealer 
May order cars with or without ac- 
cessories, and that no accessories 
are shipped to a dealer except on 
his written order. Furthermore, any 
dealer who does not wish to retain 
any accessories received by him 
from General Motors may return 
them within 30 days. Any additional 
equipment or accessories sold tod 
Customers by General Motors deal- 
ers is purely the responsibility of 
the dealer, and should be as desired 
by the customer.” 

Chrysler Corp.: “Chrysler Corp. 
Ships vehicles to its dealers equip- 


T 


















“In fact, we are all too often 
forced to ship cars without the ex- 
tra equipment specified by the pur- 
chaser. We are faced with such a 
situation right now on several of 
our most important equipment 
items, such as overdrive, radios, 
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INCHES 


THESE SHEPPARD DIESEL ADVANTAGES 


CHECK 
YOU CAN OFFER ALL SMALL ENGINE USERS 


EASY TO OPERATE: Push-button starting in any 
weather on safe Diesel fuel. Only ONE moving 
part in fuel injector. Interchangeable parts. 
Results in easier operation, service; longer 
operating life. 

DELIVERED COMPLETE: Ready to operate. No 
extras to buy. Accessories are standard 
equipment. 


SMALL: Brings Diesel economy, dependability 
to small engine field. Operates 3 to 5 times 
longer than gasoline engines, without over- 
hauls. 


FAST PARTS AND SERVICE FACILITIES: Backed by 
coast-to-coast organization of dealers, dis- 
tributors and Sheppard factory men. 


Use nationally- known parts: Finest engineering, 
best equipment, go into all Sheppard Power 
Units, Generating Sets, Marine Propulsion and 
Marine Auxiliary Engines. Included are Federal 
Mogul Bearings, Perfect Circle Rings, Fram 
Filters, Electric Auto Lite, other nationally- 
known parts. 





For Complete Sheppard 
Dealer Proposition and 


Information, Mail This 


Coupon Today... 


sories as a precedent to purchase. 
We have delivered accessories to 
dealers based on dealer order spec- 
ifications. That is our policy and 
will continue to be our policy. 
Studebaker: “No Studebaker cus- 


DIESEL’S THE POWER BY ce THE DIESEL 


tomer has to buy unwanted acces- 

sories so far as their installation 

at the factory is concerned.” 
—Bernite THOMAS 


There are profit-making opportunities in 


AUTOMOTIVE NEWS want ads. service manager. 





Sell Dependable 
Diesel Power 
To All Small 
Engine Users 






COMPLETE your line . . broaden your market ‘ boost your sales 
with Sheppard—the amazing small Diesel with big Dealer profit-making 
opportunities. 


WHAT A SALES STORY! For instance, this 5.4 H.P. Sheppard Air-Cooled Diesel 
is a natural. It’s available either as a power unit (as shown), or a 2000-watt 
generating set, or a marine engine. It can do any job any comparable gasoline 
engine can do . . . with less maintenance . . . with longer life . . . at less 
than one fourth the operating cost. 


WHAT A MARKET! Look at your own customers—small plant operators, farmers, 
contractors, sawmill operators, fishermen, dozens of others—any and all who 
want plenty of dependable, trouble-free power (3.5 to 100 H.P.) at lower 
operating cost. 


AND LOOK AT THIS LINE OF AMAZING SHEPPARD ENGINES 


Model 12D............ 100 Gross H.P. WG BOD. sc devecccacs 33 Gross H.P. 

Geet BR ssccccesivcces 90 Gross H.P. PROES BD nc cccccccccose 30 Gross H.P. 

SRR GOs ovcceseccoces 50 Gross H.P. MEE Pisses ccacesecses 15 Gross H.P. 

gg) ere eee 45 Gross H.P. DT cane dwecocadess 13 Gross H.P. 
Model 14. .......506. 5.4 Gross H.P. 


All these models are available as power units, generating 
sets, marine propulsion units and marine auxiliary units. 


TAKE A LOOK at Sheppard Diesel advantages—then fill out and send in the 
coupon below for a look at Sheppard’s Dealer Proposition. There's real 
money in it for you. Sheppard Dealers are backed by powerful national adver- 
tising in Satevepost and Collier’s. Cash in and grab your franchise now. 





R. H. SHEPPARD CO., INC., 808 PHILA. ST., HANOVER, PA. . 


I want to know more about Sheppard’s Dealer Proposition. Send details, including é 


FREE BOOK describing complete Sheppard line. I handle following equipment: & 
PUN 4 vn ch db awébevedesGdereBAsedsccistbesecshsGueheebede’s 6esdcceccstocgeatcadess : 
NRT ccc cuca dat dae whanneaiee GheROdeSeTRbeenwans 40 ccabsbeescncencnneeuns 2 
dn cian ou dha ck deate c6edacenbadhesbeeenandane My sc ndccces Pee. sent cenees rs 


Florida Motors Moves 


Florida Motors Co. has moved 
from Federal highway and 24th St. 
| to 1430 19th Place, Vero Beach, Fa. 
R. G. Williams is the firm’s new 





FOB FACTORY 


Figuring Steel Costs 


ard cupolas pouring out the hot 
metal for cylinder blocks, heads, 


flywheels, transmission cases, etc. 
* +. ” 


Query: 

WHAT IS the reaction of the av- 
erage factory worker and his wife, 
after a beating at the neighborhood 
grocery, to read that their govern- 
ment has already spent $170 million 
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| New York with small wind-up rep- | 


licas of the 1949 passenger car; later 
they went on sale at department | 
stores, with demand reported lively. 
Willys-Overland distributed colorful 
cast-iron models of its Jeepster re- 
cently, which many a youngster 
went for in a big way. Then, the 
other day, Dearborn Motors mailed 
to many of its friends 9-inch scale 


forthcoming passenger-car models 
in miniature and in steel, involv- 
ing an expenditure of around 
$100,000, for distribution to deal- 
ers and customers. 

The boys at Hudson are “toying” 
with plans for a Lilliputian version 
of their step-down job, half solid 
medal and half transparent plastic 
to reveal framing detail. 


Now a Nightmare . 3 


(The opinions expressed herein are those of Columnist Allen and are|”. ©. ? 
not ieccusarly those of Automotive News.) price” of potatoes? — 


By A. H. Allen Big Business 


AUTOMOTIVE steel buyers are| you cannot ship stuff like pig iron| In Scale Models 


staying up late these nights trying | from Holland for peanuts. — PRODUCTION of scale models of 

i together one of the worst Despite the price and substand- | automotive equipment for distribu- ; a 
janibled Sesate puzzles they ever| ard quality, the imported material {tion as souvenirs has hit a new Nash is ee ae au a = ae their cars or trucks and w 
tackled — steel costs. Practically| has done its bit to keeping Pack- ‘high. Ford captivated the press in' placed an order for 50, ; 


every producing mill now has its ‘ 
own price list, and they vary from 

point to point, all over the map. To 

the f.o.b. mill price must be added 

the freight to the consuming point, 

and trying to ascertain freight rates 

currently is even more of a head- 

ache than finding out what mill 

prices on steel are. 

Formerly steel mill traffic depart- 
ments handled all the clerical work 
in connection with freight tariffs, 
but now that prices are f.o.b. this 
job has been tossed to the customer. 
Meanwhile the railroads have been 
so swamped with requests for rate 
information that they are weeks, in 
some cases months, behind answer- 
ing correspon- 
dence. Freight 
rates have been | 
inching up stead- | 
ily over the past 
year, and no 
sooner is one set 
of charges worked | 
out than it is su- | 
perseded by an- | 
other and still} 
higher list. . 

In the Detroit 
A, H. Allen aren, steel pre- 
duced within the switching limit 
carries a standard switching 
charge for movement to the fabri- 
cator in the area. Often the ship- 
ment must travel over two rail- 
road lines to reach its destination. 
In the past this has meant no dif- 
ference in the switching charge, 
but now it is reported the roads 
are trying to collect double the 
switch where material moves over 
two lines, 


Disturbed over the large bite 
which freight is taking out of steel 
costs, some users are talking about 
getting together and setting up a 
joint trucking system, taking their 
steel shipments away from the rail- 
roads and putting them on trucks, 
which can show appreciable savings. 


This news has suggested to truck 
builders that there may be the pos- 
sibility of new life in the heavy 
truck sales field, which has been 
languishing for the past year. Not 
only for local hauls but on the 
longer intercity treks, the motor 
truck can show lower ton-mile 
cost, with the added advantage of 
door-to-door delivery. Lack of suit- 
able truck loading dock facilities at 
steel mills may be one problem to 
consider. 


models, in rubber and plastic, of the 
Ford tractor, with a handsome dis- 
play base to accommodate it. Com- 
prising half a dozen or more plastic| Capital City Motors (Ford), 
moldings glued together, the assem-| Fourth and Jackson Sts., Spring- 
bly must have cost a pretty penny, | field, Ill, has added night service 
considering the tab placed on steel | for fleet owners, truckers and others as 
molds for plastic production. who cannot take time during the ne 


Night Service Added KAS 
land, 
The b 


+ * * 
‘Plasters’ on Wages 


Are Soaring 


DOLLAR VOLUME of _ install- 
«nent buying is reported at an all- 
time high of $7.2 billion, up $1 bil- 
lion in the past six months and now 
more than double the level of 1929. 
This situation is one which bears 
watching, since any general trend | 
toward collapse in this type of pa- 
per could bring on a serious sinking 
in sales of everything sold on credit. 


With food prices high and push- 
ing higher, the average family 
budget is being stretched to meet 
installment payments on automo- 
biles, washing machines and 
whatnot. 

Failure to meet payments on time 
usually results in garnisheeing 
wages to cover them or in foreclos- 
ing on the merchandise involved. 
One small business operator in De- 
troit told this observer that two out 
of every three men of the 25 or so | 
in his employ now have “plasters” } 
on their wage checks. When these 
plasters turn to foreclosures, then 


look out! 
” * . 


Packard Gets Pig 
From Belgium 

TO REINFORCE its dwindling 
inventories of pig iron, the Packard 
foundry has made purchases from 
sources in Holland and Belgium, at 
a considerable price premium, since 


— 
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KASEY HANDLES HUDSON—New headquarters of the Kasey Motors, 3300 Broadway, Oak- 
land, Calif., recently rebuilt within six weeks to accommodate this new Hudson dealership. 
The building has 20,000 square feet of floor space and provides a splendid showroom as well 
as roomy service and parts departments. 


Al Kasey heads the firm, giving up a Pontiac dealership in Fresno to take on the Hudson 
line in the San Francisco Bay area. Previous to his Fresno operation he was a Studebaker 
dealer in Long Beach, Calif. He got his automotive training from Arthur Lindburg in Fresno 
and went on to St. Louis when Lindburg opened his dealership there. 


The Walker Lasgssar 


STRYC 


In Defense of Dealers 


Boston Columnist Cites Their War Record; 
Hits Public’s Pressure, Hypocrisy 


Eprror’s Nore: Auto dealers 
have been maligned so much in 
the press and elsewhere in post- 
war that it’s indeed refreshing to 
read something in their defense. 
The following appeared July 19 
in the Boston Globe in the “Quick 
Look” column of Joseph F. Din- 
neen: 

HE MOST harassed, tantalized 

man in Boston, in New England, 

or almost anywhere in the country 


“Oil Filter 


Featuring the Guaranteed Walker Laminar 


Replacement Cartridge For All Filters 


@ Soon everyone will be talking about the great new development in 


oil filters—the Walker Laminar Filter. 


They’ll be talking about three-dimension filtering—surface filtration, 
depth filtration and progressive filtration—which all sums up to 3-way 
motor protection through better filtration. 


Laminar construction makes possible for the first time an oil filter 
cartridge of predetermined and uniform characteristics . . . positive, 
predictable performance. Layer upon layer of an entirely new, chemically 
pure oil filtering material (in the patented Laminar design) takes out 
even microscopic particles of harmful dirt and sludge; keeps oil clean 


, | for thousands and thousands of miles. 


That’s why Walker dares to back up 
the Laminar cartridge with such a strong 
guarantee—that’s why Walker Laminar 
is America’s finest oil filter! 


Walker Manufacturing Company of 
Wisconsin, Racine, Wisconsin. Makers 
also of Walker Silencers, Walker Jacks 
and Walker Electric Lifts. 





Guarantee! 


The Walker Replacement 
Cartridge with patented 
Laminar construction is 
guaranteed against channel- 
ing, by-passing or migration of 
the filtering material through- 
out its active life. Any cart- 
ridge found not to comply 
with this representation will 
be replaced without charge. 


today is a solid, patriotic citizen 
who passed up fabulous profits dur- 
ing the war, held the line stiffly 
against inflation and is still holding 
it even though get-rich-quicks take 
outrageous advantage of him. 

At the moment, the assault 
upon his peace of mind and the 
pressure that is being put upon 
him is almost unbearable. Wher- 
ever he is and wherever he goes, 
he’s the most popular person 
around—but the motive for that 
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popularity is so transparent that 
it makes his heart sink, instead 
of giving him a lift. 

He is the reputable automobile 
dealer of integrity, holding on des- 
perately to sanity and reason while 
customers hungry for automobiles 
are trying to upend him. 

* * + 

T LONG LAST automobiles are 

streaming from assembly lines, 

but no matter how they come off, 
for the time being, the demand for 
them is so great that right here in 
Boston the disparity between newly 
assembled cars and the output to 
meet the demand for them is like 
trying to fill a bathtub with one 
squirt from a water pistol every 
day. 

Dealers everywhere are besieged 
by people who want cars. Their 
office telephones are ringing all 
day long. Their home telephones 
ring at all hours of the night. 
Long-lost friends and school 
mates of 10 to 30 years ago are 
calling them up, remembering 
them suddenly and for no particu- 
lar reasons, to invite them out to 
dinner. Their friendship is culti- 
vated by neighbors for miles 
around. 

Their sons and daughters are in- 
vited to exclusive parties by charm- 
ing hosts and hostesses who never 
before seemed to know that they 
were alive. 

* * + 
.— DEALER'S sleep is broken. 

He can’t eat a meal quietly. If 

he sits down in a public dining 
room a couple of casual acquaint- 
ances are sure to hitch up a chair, 
offering cigars, beckoning a waiter 
to bring a highball—and then reach- 
ing for the check. Each of these old 
and new friends is the victim of 
specific hardship. 

He has a son or daughter who 
simply must have a car to go to 
college; an invalid parent or in- 
law who is actually suffering for 
want of a new car in the family; 
or he wants it for a salesman, 
whose present car is falling apart 
to such an extent that he simply 
can’t call upon his customers and 
make a living. 


During the war the dealer sat in 
lonely solitude in an empty show- 
room, holding his fort by selling a 
car once in three months on pri- 
ority, with reams of OPA papers to 
fill out. While the lowly in war in- 
dustries were cashing big checks, 
he was scrimping along on short 
rations, looking wistfully toward 
the end of the rainbow. 

+ + + 


us IS the beginning of the end 
of the rainbow, and for him it is 
worse in many respects than what 
he has been through. Now he sells 
cars to persons who have been on 
lists for two years. He gets a speci- 
fied price and bites his lips a few 
hours later when he sees his new 
car on a used-car lot at $600 more 
than he paid the dealer for it. 


The dealer recalls the hardship 
story and makes his own bitter 
observations on hypocrisy. 

It is a phase, of course, and it 
will pass—but it galls dealers to see 
customers taking the long profit 
that is denied him. That’s why, too, 
there is now a “repurchase” agree- 
ment with every new car that will 
land some of the buyers in courts. 
It’s a long lane that has no turning, 
and pretty soon now the honest 
dealer will reap his reward. 


Campbell Building New Home 
For Hudson in Omaha 


Campbell Motors (Hudson), 
which recently sold its building to 
the U.S. Army, will erect a one- 
story structure at 22nd and St. 
Mary’s Ave. in Omaha, according 
to Colin J. Campbell, president. 
He expects to occupy the new 
building in September. 


AK 
Opprries 


A one-cent sale was featured by 
\@ Portland used-car dealer in 1938. 
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With Low-Cost 


SAN FRANCISCO.—Three Gen- 
eral Motors technicians reported 
to the Society of Automotive En- 
gineers sectional meeting last week 
how high-compression engines 
promise “large gains in fuel econ- 
omy” if high-octane gasoline “can 
be made available at a reasonable 
cost to the consumer.” 


The report on laboratory and 
road tested high-compressicn en- 
gines, “Increasing the Thermal 
Efficiencies of Internal Combustion 
Engines,” was presented by John 
M. Campbell, Darl F. Caris and 
Dr. Lloyd L. Withrow of the GM 
Research Laboratories division. 


It was the first overall sum- 
mary of “the engine-fuel rela- 
tionship as it now faces the (au- 
tomotive) industry” since the 
June, 1947, SAE meeting at 
French Lick, Ind., where GM 
Research Consultant Charles F. 
Kettering announced develop- 
ment of a 12.5-to-1 ratio engine 
for test purposes. 

This experiment demonstrated it 





GM’s Economy Engine 
SAE Parley Told Large Fuel Savings Possible 
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High-Octane Gas 


is possible to increase miles per 
gallon by one third if it were pos- 
sible to build automobile engines 
with these high-compression ratios. 
With present commercial gaso- 
lines of from 70 to 90 cctane, suit- 
able for engines within the 5 and 
7-to-1 compression range, tests 
shew “that on an indicated horse- 
power basis an engine converts 
from 20 to 33 percent of the heat 
of combustion of the fuel into me- 
chanical energy under full-throttle 
conditions,” the new report said. 


With compression ratios of 12 
or more to 1 and the use of se- 
lected or higher octane fuels, “the | dealership is Morris Lipman. 
thermal efficiencies . . . approxi- 
mate values as high as 40 per- 
cent,” the GM _ researchers re- 
ported. 

“Accordingly,” they concluded, 
“there is a strong incentive from 
the standpoint of increasing en- 
gine efficiency to progress in two 
directions: 1. To prepare com- 
mercial gasolines which are com- 
posed of desirable types of hy- 


sign, Lipman Motors (Nash), Hartford, 


drocarbons (i.e., with higher oc- 
tane ratings), and 2. to raise 
compression ratio to the top 
limit permissible with presently 
available fuels.” 

Already nctable progress has 
been made in boosting efficiency 
in ton miles per gallon, the report 
explained. 

“. .. The fuel economy of the 








COVERS 27,500 SQUARE FEET—Featuring an unusually modern exterior and a well-integrated 
inn., is among the most recent to open new 
ings. About 23,000 square feet is devofed to service and 1,640 to parts. President of the 


average of domestic cars of all 
makes increased from 28 ton-miles 
per gallon in 1930 to about 38 ton- 
miles per gallon at the present 


time. 


“This is an increase over 30 per- 
cent and represents a very sig- 
nificant engineering achievement 
in respect to efficiency of fuel util- 
ization. The significance of this 





Rooles Molow Incorporated 


iTS SMART TO OWN A 


is accepting 


DEALER FRANCHISES 


for 


HILLMAN MINX 


Right now—Rootes Motors Inc. is building a nationwide dealer 
organization to sell and service the brilliant new Hillman line—a 
product of the Rootes Group of England—one of Europe’s largest 
producers of motor cars and trucks. 

The features you look for in American cars you will find in the 
Hillman ... plus many more . . . such as 35 miles to the gallon... . 
sophisticated appearance . . . low upkeep . . . brilliant engineering. 
Your two-car-owner customer will quickly demand the Hillman 
as his sophisticated second car! Ideal, too, for every motorist be- 
cause of its outstanding features. Built to last/ 


Best of all—immediate Delivery! 


You can promise: Four door Sedan—Con- 
vertible Coupe—Station Wagon and 2 
Ton Panel Truck. 


You can promise: Immediate delivery! 24 
hour parts service! And any garage can 
service the Hillman! 


Write your qualifications and describe your Sales & Service facilities Now. 


ROOTES MOTORS INCORPORATED 
27-11 Bridge Plaza North, Long Island City 1, N. Y. 


Sa THE CAR WITH FORTY-NINE OUTSTANDING 


FEATURES 













achievement is even more striking 
when it is recognized that decided 
improvements in car performance 
have accompanied the marked in- 
creases in fuel economy,” the re- 
port continued. 

The researchers pointed out that 
ton-miles per gallon, or the num- 
ber of miles per ton hauled, was 
used in their survey “because it 
gives a measure of engine effici- 
ency that is independent of the 
increase in car weights which has 
occurred” during the 1930-1948 
period. 

Engine compression ratios dur- 
ing that same span increased 
from 5-to-1 to an average of ap- 
proximately 6.7-to-1. Accompany- 
ing this was a steady fuel octane 
number rise. Moreover, the re- 
port explained, the increase in 
the octane number of _ fuels 
spearheaded the rise in compres- 
sion ratio and made it possible. 

Comparative studies of standard 
production engines and a Research 
Laboratories six-cylinder test en- 
gine with a 12.5-to-1 compression 
ratio already have shown fuel 
economy ranging up to 40 percent, 
plus an efficiency increase over 
the standard engine, it was stated. 


“. .. Gains in fuel economy... 
of from 10 to 25 percent are pos- 
sible at octane levels not much 
above those established by some 
present premium gasolines, and 
... Still greater gains can be made 
at higher octane levels,” the report 
said. It added: 

“The problem of _ distributing 
fuels on a nationwide basis that 
will permit the introduction of au- 
tomobiles capable of taking full 
advantage of such fuels is at once 
a challenge and an opportunity for 
the continued progressive develop- 
ment of fuels and engines such as 
has occurred over the past 20 
years.” 


3 Top Speakers 
Announced for 
ATA Convention 


WASHINGTON. — Plans for the 
largest convention in the 15-year 
history of the American Trucking 
Assns., Inc., moved closer to com- 
pletion as Ray G. Atherton, gen- 
eral manager of the association, 
announced three nationally promi- 
nent figures have accepted invita- 
tions to address general sessions 
of the meeting. The convention is 
scheduled for Oct. 8-13 at the May- 
flower and Statler hotels here. 

Rep. Everett M. Dirksen, Illinois 
Republican and chairman of the 
House District of Columbia com- 
mittee, will address the first gen- 
eral luncheon Friday, Oct. 8. His 
subject will be “Your Industry’s 
No. 1 Problem.” 

Harvey S. Firestone jr., chair- 
man of the board of the Firestone 
Tire & Rubber Co., and Harrison 
Wood, radio commentator, will ad- 
dress the convention's first general 
business session Sunday, Oct. 10. 

Firestone will speak on the sub- 
ject of “American Industry and 
You.” Wood now is featured on 
the weekly radio broadcast of the 
Fruehauf Trailer Co., entitled 
“This Changing World.” 

Atherton announced the conven- 
tion registration desks will open 
at 8 a.m. Oct. 8, and will continue 
to serve the delegates throuchout 
the convention at both the Statler 
and Mayflower hotels. 


Right This Way! 
Dodge Dealers Displaying 
Trucks at N. Y. Fair 


HAMBURG, N. Y.—The largest 
truck and special eauinment show 
ever staged in the Buffalo area is 
among the free exhibits in the 
Erie county fair here this week 
(Aug. 16-21). More than 60 Dodge 
trucks, all equipped with special 
bodies or other special equipment 
to fit specific hauling jobs, are be- 
ing displayed by dealers in the 
county. 

Thirty-two special equipment 
manufacturers and _ distributors 
from 10 states are displaying equip 
ment and accessories suitable for 
trucks. They include items rang- 
ing from small accessories up to 
six-wheel conversion units and 28- 
foot trailers. 

Displays of hydraulic hoists, spe- 
cial bodies, tires, air brakes, high- 
way safety devices and automotive 
tools are featured. 
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Market Continues Strong. . 


U.C. Dealers 





Minimize 


Credit-Curb Effect 


(Continued from Page 1) 


included that part of the trade| steady and clean prewars are still 


which acted to beat credit deadlines 
by purchasing late models from 
extra-long term operators who 
would deliver for as little as $400 
down. 

Dealer reports from across the 
country on wholesale-retail activity 
included the following: 

In the Midwest, retail continued 
to hold steady with most models 
up $100 over the past 30 days, ac- 
cording to Rosen-Novak Auto Co. 
Bumper crops this autumn prom- 
ise strong trade regardless of 
other factors relative to the used- 
car business, it was declared. 

Rosen-Novak indicated that ru- 
mors of credit control and finance 
company attitude is tending to hold 
prices at present levels. However, 
truck markets are definitely off, and 
convertibles and stations wagons 
are in poor demand on retail lots at 
this time. Prewars are more popu- 
lar than ever, and prices on them 
have steadily crawled upward. 

* * + 

(= Joe H. Burtrum, Joplin, Mo., 

reports prices up on all popular 
makes and models excepting con- 
vertibles and station wagons. Pick- 
up trucks are enjoying new price 
spirals, and demand is said to be 
exceeding current supply. Heavier 
trucks are not moving at all, Bur- 
trum added. 

Big cars are holding present price 
levels, Burtrum declared. Demand 
for clean prewar merchandise is on 
the increase but very little of it is 
available. Continued higher prices 
are forcing additional buyers to look 
for prewar models, Burtrum de- 
clared. 

In the Southwest, Jack Mc- 
Laughlin, of the Lubbock (Tex.) 
Auto Auction, declared that whole- 
sale activity increased in his area 
during the past 30 days, with late 
model prices rising well above 
June figures. 

Wood models, 

station wagons are trading slow, 
McLaughlin declared. Pickups are 
making steady gains but heavy- 
truck demand is poor. Clean pre- 
war passenger cars are holding at 
good levels. Late model big cars are 
holding the price line but retail is 
slow. 

In New York state, dealers are 
currently reporting their best busi- 
ness since the May boom, according 
to Tim Anspach, Albany (N. Y.) 
auction operator. 


* + * 

ANSPACH reports that the mar- 

ket in his area has been upward 
during the past 20 days on both 
wholesale and retail operations. 
However, he believes that credit 
controls may retard retail in forth- 
coming months. 

Packard and Hudson is listed by 
Anspach as being $200 lower than 
last month’s level. Station wagons 
and convertibles are declining by 
the week, he added, but Cadillac, 
Buick and Chrysler sedans are en- 
joying the highest prices so far this 
year. Two-ton long wheelbase trucks 
are selling on the Eastern seaboard 
at less than customer’s delivered 
price but buying is limited, he added. 

Contrary-wise, Chevrolet-Ford- 

GMC four-speed transmission 
pickups are higher today than at 
any previous time this year, An- 
spach declared. 

In Durham, N. C., retail and 
wholesale has slowed somewhat, ac- 
cording to Hometown Sales & Serv- 
ice, auction operation. 

Hometown expects price increases 
to occur this autumn. At the mo- 
ment, late-model prices remain 


DeSmet Gets K-F 
Distributorship 


WILLOW RUN.—C. A. (Cam) 
DeSmet, Kaiser-Frazer Corp. sales 
executive since 1945, has resigned 
to take over the K-F distributor- 
ship in Atlanta, Ga. 

To be known as Cam DeSmet, 
Inc., the company will replace Elie 
McCord Motor Co., K-F distribu- 
tor at 275 Peachtree St. DeSmet 
was with DeSoto for 17 years be- 
fore joining K-F, where he served 
as director of regions and super- 
visor of sales. 


convertibles and 


bringing premium prices. 
= 7. + 

E LeROY COX, of Concord 

© (Mass.) Auto Auction, Inc., 
reports prices on 1946, '47, '48 and 
’49 models, all makes, to be down 
about five percent. New pickups 
are off about $100 per unit, although 
demand is very strong. Prices have 
also dropped on all late-model con- 
vertibles, station wagons and wood 
models. Heavy truck units are off 
badly, he added. 

Cox declared that in spite of the 
dip in prices, wholesale on 1941 
and older clean models is “very 
good,” and buyers are active. 
Supzly fails to meet demand for 
this class of merchandise, he 
added. 





A BIG ONE—Emor 


W. Upchurch, general 
sales manager for Seventh Avenue otors 
re Nashville, Tenn., recently won the 
1,000 first prize for landing the biggest sail- 
fish of the season in the Charter Boatmen's 
Assn. contest of the Palm Beaches in Florida. 
The sailfish, which weighed 84!/, pounds and 
measured eight feet, six and one-half inches, 
was the first ever landed by Upchurch. 


the best retail sales in three months. 
Credit controls, however, have them 


In Detroit, retail sales were at a| wondering if retail sales will con- 


good level, with most lot operators 
reporting “plenty of lookers” and 


tinue to go well. 
—Jm Whrre 


Wis. Risk Agency Checks Up 
On All Drivers Under 25 


By John E. Hubel 
Staff Correspondent 


MILWAUKEE.—Many insurance 
underwriters in Wisconsin have de- 
cided that insuring cars for young 
people under 25 years of age is too 
expensive in view of the number 
of accidents in which drivers under 
that age are involved, and a num- 
ber of insurance companies have 
refused liability insurance on cars 
driven by young people. 


When application is made by 
young persons under 25, it is re- 
ferred to the Wisconsin Auto As- 
signed Risk plan agency, operated 
by 93 insurance companies in Wis- 
consin. 

Under this plan, when policies 
are issued to young people, the 
cost is 15 percent greater than 
for other drivers with good rec- 
ords. 

When this plan was first put into 
effect, it is stated, it was used only 
in case of car drivers who had bad 
driving records, no matter what 
age; but now it is mainly used as 


a check on youthful drivers who 
should not be permitted to drive 
cars due to bad records or who 
are poor prospects. 

It has been discovered that in 
many instances youthful drivers, 
afraid of being turned down, have 
taken out the insurance in their 
parents’ names, with the latter’s 
consent. 

To such acts the insurance com- 
panies appear to have no objection, 
so Icng as someone fully responsi- 
ble in the case of accident is will- 
ing to make good, but one authori- 
ty has declared that where this 
is found to be merely a subterfuge 
and that the young driver will 
practically be the only one to use 
the car insured, the policy is sub- 
ject to cancellation. 

However, families of business 
men or others fully responsible 
usually have no trouble in get- 
ting insurance on cars no matter 
what member of the family 
drives the car or cars. 








Relax...and Rely 


mn SEAWEAYVE. GYM 


ETTLE back on that seat covered with 


SEAWEAVE. Feel that deep springy yield 
of the fabric. Soak up that superb luxury. 


Slide easily— but notice that the sliding’s not too slick for safety. 





This is SEAWEAVE —climax of a hundred years of fabric know-how. 


This is SEAWEAVE —the best car upholstery fabric we've ever 


known. This is SEAWEAVE—a powerful argument for sales, and a 


powerful factor in keeping your customers proud and happy 


and comfortable. 


Look to SEAWEAVE not only for its supreme, luxurious 
comfort, but for its astonishing durability, 
its easy cleaning, its safety, and its 


stunning new beauty! 


COLLINS & AIKMAN 
CORPORATION 


200 Madison Avenue, New York 16, New York 
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AUTOMOTIVE WASHINGTON 
Politics Guides Actions 


Of Special Session 


By William Ullman 


A A BEDLAM of political speeches in which Repub- 
licans and Democrats bitterly charged each other with 


responsibility 


for the high cost of living and the lack of 


sufficient homes, the special session of Congress—shortest 
in modern history—came to an end after 13 hectic days 


of bickering. ' 
Thus the 1948 political 
campaign was transferred 
from Capitol Hill to the nation’s 
crossroads as the national legis- 
lators, for the most part, moved 
promptly toward their homes to 
look after their respective inter- 
ests in the forthcoming election. 
An adjournment resolution, ap- 
proved in the Senate, 53 to 18, and 
in the House, 256 to 56, will en- 
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able the Republican congressional 
leaders to recall the members 
“whenever the public interest shall 
warrant.” 

Legislation enacted included: 

1. A GOP anti-inflation bill em- 
powering the Federal Reserve 
Board to reimpose Regulation W. 

2. A Republican housing bill de- 
signed to encourage private build- 
ers to erect more low-cost houses. 

3 A deficiency appropriation 
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bill providing $2,400,000 to ad- 

minister the new housing pro- 

gram, $10,000,- 

000 to finance 

an insurance 

feature of the 

bill, and $5,000,- 

000 for automo- 

biles for dis- 

abled war vet- 
erans. 

4. A bill appro- 

priating $65,000,- 

000 for a loan to 

the United Na- 

Wiltem Usman tions to begin 

construction of its new headquar- 
ters in New York City. 


Record of Session 


Hh is a summary of the Pres- 
ident’s requests and the action 
by the special session: 
Anti-Inflation Program 

1. Restoration of the excess- 
profits tax. No*action by Congress. 

2. Consumer credit controls. Con- 
gress approved this request. 

3. Regulation of inflationary bank 
credit. Congress approved. 

4. Regulation of speculation on 
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NEW IN NASHVILLE—The home of University Motors, Inc. (Crosley). Between 300 and 400 
people attended a recent opening, according to W. H. Thornton, president. Eight Crosley 


cars can be serviced at one time, and seven can be displayed in the showroom. 


commodity exchanges. No action. 

5. Allocation and _ inventory 
control of scarce commodities 
which affect the cost of living or 
essential production. No action. 

6. Strengthened rent control. No 
action. 

7. Standby authurity for 
President to ration products 
short supply. No action. 


the 
in 


8. Authority to impose price con- 


Superior new L. A. Young 
crossed helical-spring ties 
completely re-engineered 
positively anchor the coil 


springs, yetaddresiliency 


BOTTOM VIEW SHOWING NEW ADJUSTABLE FEATURE 


AFTER: 


But—with ‘‘Select-O- 
Seat’’ property ad- 
justed with the 
required number (up 
te 18) of extra pock- 
eted springs, each 
rider is assured com- 
plete personalized 

€ t. 


* Patent and 
Trade-Mark 
applied for. 


& WIRE CORPORATION ——— 


Worid's Largest Manufacturer of Diversified Wire Products 


trol on scarce commodities which 
affect production or the cost of 
living. No action. 

Housing Program 

1. The President urged a broad 
housing program and specifically 
asked enactment of the Taft-El- 
lender-Wagner bill providing fed- 
erally-subsidized public housing. 

Congress enacted a limited hous- 
ing bill to encourage private in- 
dustry to build more _ low-cost 
homes. It omitted, however, any 
provision for public housing, slum 
clearance or rural housing. 

The housing bill provided an ad- 
ditional $800,000,000 for _ rental 
housing, boosted the top on Fed- 
eral Housing act homes from $3,- 
000 to $4,500 and made an addi- 
tional $35,000,000 available for this 
purpose; broadened the market for 
veterans’ housing loans and pro- 
vided that borrowers under the 
FHA act cannot bar “children” 
from rental properties. 


General Social Requests 

1. Education—The President 
asked passage of federal-aid-to- 
education bill—passed by Senate 
last April. No action. 

2. Minimum wage — President 
asked boost of minimum wage 
from 40 cents to 75 cents. No 
action. 

3. Old-age benefits — President 
asked 50 percent boost in old-age 
retirement benefits and benefit age 
for women lowered to age 60. No 
action. 


4. Displaced persons — President 
Truman urged amended legislation 
to allow entry of 400,000 persons 
in four years. No action. 


5. United Nations Loan—Presi- 
dent asked $65,000,000 loan for 
United Nations to start con- 
struction of New York head- 
quarters. Congress granted this. 
6. Wheat agreement — President 

urged Senate to ratify the inter- 
national wheat agreement. Senate 
Foreign Relations committee unan- 
imously approved request but 
asked that action be deferred by 
Senate until next session. 


7. Electric power—President 
asked appropriations for power 
projects, including $4,000,000 to 
start TVA steam plant in Tennes- 
see. No action. 

8. Federal pay—President asked 
revised Federal pay scales. No 
action. 

9. Civil rights—President asked 
legislation to extend basic human 
| rights. Senate called up anti-poll 
tax bill, but dropped it in face of 
filibuster by Southern Democrats. 
Also no action on anti-lynching bill 
and fair employment practices bill. 


Miscellaneous 


The President also urged Con- 
gress, if it had time, to act on the 
following which were ignored in 
the special session: 


| 1. A national health program in- 
cluding health insurance. 


2. A new labor law to replace 
Taft-Hartley Act. 


3. A long-range farm program. 


4. A “strong” trade 
| agreement act. 


5. A universal military training 
program. 


6. A national science foundation 
7. Stronger anti-trust laws. 
8. The St. Lawrence waterways 


reciprocal 


} 


Hart on Committee 


Harold H. Hart, Wolfeboro (N. H.) 
automobile dealer, has been named 
to the special gifts committee which 
will play a leading part in a cam- 
| paign to raise a large fund for con- 
|; struction of the proposed New 
Hampshire Crippled Children’s hos- 
pital on Crotched mountain. 
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Highways and Safety... 
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Traffic Conference 
Set for Detroit 


por DEALERS, manufacturers 
and all associated with the mo- 
tor industry, there can’t be too 
much concern about the traffic 
problem. Rather than diminishing, 
its threat is in- 
creasing. 

The  serious- 
ness of the 
problem is 
pointed up 
again in the in- 
terest shown by 
the Chamber of 
Commerce of the United States 
in sponsoring the Businessmen’s 
Conference on Urban Problems 
in Detroit Sept. 13-14. The De- 
troit Board of Commerce is co- 





operating with the national 
group. 
The national chamber points 


out that the principle of competi- 
tion as a trade stimulant “is fully 
as applicable to the community as 
a whole as to its individual busi- 
ness establishments. 

* + * 


‘_ THIS age of rapid transpor- 


tation and ready communica- | 


tion, there are always other places 
to turn when traffic congestion, 
lack of parking facilities, the 
spread of urban blight, or other 
municipal shortcomings make it 
difficult to transact business easily 
and rapidly.-And once the stream 
of commerce is diverted elsewhere, 
its recapture is very difficult.” 

“More than 600 business lead- 
ers, city officials, members of 
city planning commissions and 
parking authorities, representa- 
tives of auto, transit, trucking 
and other industries interested 
in community problems are ex- 
pected to attend. 

The sessions will be held in the 
Hotel Statler. Subjects for panel 
discussions are “Planning the De- 
velopment of the Smaller Com- 


Wisconsin Airs 
Gas Tax Boost 
For Bridges 


Because Wisconsin highway 
bridge-building and improvement 
has not kept pace with general 
highway improvement programs, 
leading state officials have dis- 
cussed the feasibility of proposing 
an additional one - cent -a - gallon 
gasoline tax levy to provide funds 
for an expanded bridge program. 
The state now levies four cents 
a gallon on gasoline, all of which 
is segregated in a general high- 
way fund. 

At least one prominent member 
of the legislature has discussed 
the proposition with members of 
the state highway commission, and 
has found them sympathetic, it 
was learned. 

The proposal may be explored 
by a subcommittee of the legisla- 
tive council before the next ses- 
sion of the legislature convenes 


next winter. 
- o 


Speed Limit Law 
Studied by Ind. 


Indiana’s no-speed limit has been 
ordered abolished on the state's 
main highways by Gov. Ralph F. 
Gates. The state highway commis- 
sion said it would consider putting 
into effect as soon as_ possible 
Speed limits as low as 40 miles an 
hour and probably averaging 60 
miles per hour. 

Roads considered most likely to 
be placed under speed limits be- 
cause of their heavy death tolls 
were U. S. highways 40, 31, 52, 41 
and 20, and Indiana highways 37, 
3 and 10. 


Holland With NHUC 


Arthur C. Butler, director, has 
announced the appointment of 
Walter Holland as regional repre- 
sentative of the National Highway 
Users Conference for Kansas, Mis- 


souri, Oklahoma, Arkansas and 
Texas. Holland for the past year 
has been with the American 


Trucking Assns., Inc. 





munity,” “Parking and Truck 
Loading,” “City Streets and Mod- 
ern Transportation,” “Planning and 
Redevelopment of the Larger Com- 


munity.” 
* ca * 


At THE luncheon Monday “The | 


Financial Aspects of Urban 
Development” will be discussed by 
Carl H. Chatters, executive direc- 
tor, American Municipal Assn. The 
speaker for the Tuesday luncheon 
meeting has not been announced. 

The Detroit Board of Com- 
merce and Detroit City Plan 
Commission will conduct a pre- 
conference bus tour of the city 
Sunday afternoon. 

Participation in this tour is in- 
tended to give first-hand acquain- 
tance with the problems involved 
in traffic control, expressways, the 
rehabilitation of blighted areas, 
and other aspects of city improve- 
ment. 















Manufactured under Prichard patent by 


AUTO VENTSHADE COMPANY 


ATLANTA 


| department of his dealership. 


A Modern 
Comfort Feature 
for Modern Cars 






VENTILATION IN THE RAIN 


In the heaviest downpour, windows can 
be partially lowered to allow a flow 
of air through the car. 


SHADE FROM THE SUN 


Ventshades reduce sun-glare and 
eyestrain; keep parked car cooler 
because windows can be left down. 


eel 
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PROOF POSITIVE OF DEALER'S SAILING SKILL—Baltimore Hudson dealer, 


Vincent H. 
Schwing, head of Schwing Motor Co., and Mrs. Schwing pose at the recent opening of their 
new showroom with some of the more than 100 trophies that Schwing has won in 10 years of 
hydroplane racing. The trophies shown were all awarded for first place in races run in 1947 
by Schwing's Betty V, which was unbeaten last year and won the Eastern divisional champion- 


ship for 225 cu in. hydroplanes. Schwing reports that they create a great deal of interest 
among visitors to his showroom. The picture below shows Schwing proceeding at a fast clip 
in the Betty V. Special racing parts for the boat were built by Schwing in the service 
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Calif. to Improve 


607 Miles by 
Next July 1 


California’s state highway com- 
mission has announced that its $55,- 
656,000 construction program for the 
fiscal year which started July 1 will 
result in improvements to about 607 
miles of state highway, of which 130 
miles are multiple lane. 


The commission also announced 
that in the first year’ of operations 
under the Collier-Burns highway 
act, which was enacted by the 1947 
legislature, 342 contracts totaling 
$80,574,400 were awarded or were 
advertised for bid opening. 

Of the 607 miles scheduled for im- 
provement in the new fiscal year, 
317 miles are in the 45 northern 
counties and 290 miles in the 13 
southern counties. Also included in 
the program are 170 bridges or 
grade separation structures. 

New money is to be spent on 
major construction projects, minor 
improvements, betterments and con- 
struction engineering, the commis- 
sion said. Additional sums of $18,- 
282,000 for right-of-way acquisition 
and $20,000,000 for highway main- 
tenance are provided. 
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PLEASE YOUR CUSTOMERS 
AND BOOST YOUR PROFITS 


Extra comfort for the motorist . . 
.. more profits for you. 


That’s what Ventshades offer —and that’s 


selling items in the field today. So great is 
the customer appeal of Ventshades that 
you can sell them on almost every car 
you deliver— without any “loading” 
tactics. Many leading dealers, offering 
Ventshades as optional equipment on 
new cars, are selling as much as $2000 
worth each month. Ventshades will 


boost your profits, too. Better mail 


HEAVY CHROME PLATED BRASS 
RUST - PROOF — RATTLE- PROOF 


QUICKLY AND EASILY INSTALLED 
Sold Through New-Car Deal 


AUTO VENTSHADE COMPANY 


send me complete Ventshade information. 
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Another FI RST: 


Years Ahead of the Industry 
In Modern Personnel Training with 


THE CHEVROLET 
SALES MANAGERS’ 
INSTITUTE 


Designed to strengthen quality sales management 

















in Chevrolet dealerships 
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for CHEVROLET! 





Acain Chevrolet leads the way! The Chevrolet Sales 


Managers’ Institute represents the most advanced and 
comprehensive training program for retail sales man- 
agement personnel in the history of the automobile 


industry. 


More than six years ago, the Chevrolet Motor Divi- 
sion foresaw the problems that would confront all 
automobile dealers in the highly competitive buyers’ 
market of the later postwar period. So that Chevrolet 
sales managers might be fully equipped to re-introduce 
and strengthen the quality selling standards that existed 
before the war, Chevrolet began an exhaustive study of 
the most effective methods and techniques for schooling 
sales personnel to this end. Two years of intensive re- 


search produced the Chevrolet Sales Managers’ Institute. 


This program is another example of the foresight and 
initiative which characterizes Chevrolet’s relationship 
with its dealers. Progressiveness has made Chevrolet the 
largest-selling, most wanted car in America. And this 
same quality of leadership makes the Chevrolet dealership 
the most advantageous, the most coveted franchise in 


the automobile industry today. 


CHEVROLET MOTOR DIVISION, GENERAL MOTORS CORPORATION, 
DETROIT 2, MICHIGAN 








Here are some of the 
unanimously enthusiastic reports 
from sales managers who 
attended the Institute: 







really great program 
capably presented." " ee 













The Institute is Se cont 
example of Chevrolet's tra 


farsightedness." 















_ we benefited more from this 
han from anything else - 
ould possibly have done. 


training t 
Chevrolet c 
", , . not only another FIRST 


for Chevrolet, but the most 
revolutionary program I've seen." 











. . . pleasure to know we are looking 
ahead. This type of management is 
appreciated by us dealers." 







My. te - hever attended a finer, more 
practical and more educational pro- 
gram in my 20 years with Chevrolet." 







. my hearty approval of theme 
‘better to be six months 
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early, than six months late. 











er- 
it going for new per 
' _ — soundest program in my 


evrolet." 






sonnel ; 
29 years with Ch 
". . . finest and most compre- 
hensive training course.of its 
kind ever conceived." 


ht out, best prepared 
d program I have seen 
ther organizations. 




















" . best thoug 
and best presente 
in Chevrolet or 0 
". . , think it's great. Thanks 
for making it possible." 
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The Other Side of the Picture 


T's JWUST ABOUT TIME 
TO EAT $0 ZE75 START 
ASE SOR A F002. 


Wo“, YOU WATCH \ 
THAT S/PE AND %& 
LT'LL WATCH THIS 


FROM 


Charles MS di, U0S 


SUPT. MOTOR TRANSPORT 7 
FOR 


NASH MOTORS 
KENOSHA, WISC. 0 
AND 
HE SANS HE HAS YOKE 
IDEAS ON WGHWAY SULT 
*WHICH WE WILL BE GLAD 


To USE \F HE'tLe VUST 
S007 LH /N FO Ls. 
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other Grant company plants until 
machinery for a complete opera- 


Willard Subsidiary Buys Factory in Denver 
DENVER.—Grant Storage Bat-| according to Carl E. Berg, local 
tery Co. of Minneapolis, a subsidi-| chamber of commerce _ industrial tion can be installed at the ‘a 
ary of Willard Battery Co., has| director. plant, according to Berg. The 
purchased a two-acre tract and Storage batteries will be assem-|Grant company purchased the 
building at 4120 _Your St., this city,! bled from parts manufactured at! Denver plant from Hobbs Battery 
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(Cartoonist Kempf,a Willys dealer, welcomes suggestions for his wont 
cartoon strips. Write him care of Kempf Motor Co., Kearney, Neb.) 
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Co. of California, which abandoned 
plans to start operations here after 
the death of the company head 
several months ago. 





Want ads in AUTOMOTIVE NEWS cost 
little—get results. 
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CLUTCHES + RADIATORS « OIL COOLERS 


Long Manufacturing Division, Borg-Warner Corporation, Detroit 12, and 








Windsor, Ontario 


By Fred Kempf 
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In the Hopper 


Parking Meter Prohibition 
Again Faces N. D. Voters 


North Dakota’s electorate will 
vote again on, whether parking 
meters should be allowed in the 
state. An initiated measure out- 
lawing parking meters was ap- 
proved at the June primary elec- 
tion. 

The issue will come up again at 
the November election, however, as 
a result of the filing of petitions 
for another initiated measure to 
repeal the anti-meter law passed 
at the June election. The petitions 
for the new vote were filed by 
J. Adin Mann of Devils Lake, 
chairman of the municipal rights 
committee, which also is attacking 
in the courts the constitutionality 
of the meter ban approved in the 
June election. 


$22 Minimam "Weekly Wage 
Effective Sept. 1 in R. I. 


A state mandatory wage order, 
fixing a minimum wage of $22 a 
week for full-time experienced em- 
ployes in retail trade, will become 
effective Sept. 1 in Rhode Island, 
according to State Director of La- 
bor Joseph T. Cahir. 

The order follows a similar wage 
directive which has been in effect 
since September, 1946, now made 
mandatory under terms of the state 
minimum wage law after a public 
hearing held last February. Under 
its provisions, inexperienced em- 
ployes may be paid $21 a week 
for a limited time, hourly rates of 
55 cents must be paid part-time 
workers, overtime pay minimums 
are 75 cents an hour for all time 
over 44 hours a week, and $1 an 
hour is the minimum for Sunday 
| work. 








Mass. Elections to Decide 


On New Union Curbs 


Proposals to outlaw the closed 
shop and other forms of compul- 
|sory unionism, to require secret 
balloting by unions on strike votes 
and to require secret election of 
efficers by labor unions will ap- 
pear on the Massachusetts general 
election ballot in November. 

More than the required number 
|of signatures of registered voters 
have been filed with the Massa- 
| chusetts secretary of state’s elec- 
tions division to put the three pro- 
| posals on the ballot. The proposals. 
as initiatives. were rejected by the 
1948 Massachusetts legislature, and 
the additional names were required 
|to have the questions go before 
the voters in the coming election. 

* * * 


|Ky. Court Upholds Louisville 


License Tax on Income 


Kentucky’s Court of Appeals has 
upheld a _ Louisville ordinance 
which levies a 1 percent tax on 
| all city income with the exception 
of domestic workers. 

The court ruled that the ordi- 
nance was constitutional, and rep- 
| resented a license tax rather than 
an income levy. 





Modern Fetes Workers 


Modern Motors. Inc. (DeSoto- 
Plymouth), Springfield. Ill., has held 
its second annual picnic and chicken 
dinner for employes and members 
lof their families, R. M. Schuette, 
manager, reports. 
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t probably never occurred to the male species that he liked plaid 


so much until a woman planted the idea — just as many likes and dislikes 
of husbands are being formed at this very moment by what doting wives 


see in the shops, and read in their favorite magazine. To sell a man on 
the advantages of your automobile, sell a woman first in the magazine 


that nearly a million more women buy and believe in. . . 


Ladies home JOURNAL 
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HOW IT WILL LOOK—A model of the $250,000 dealership under construction for Francis & 


Hopkins Co. (Lincoln-Mercury), San Francisco. 
Broadway, Clay and Market Sts. 


Automotive Finance .. . 


Auto Group 





The site is bounded by S. W. 6th Ave., 


Faltered 


More Than D-J Index 


By George Deery 
Staff Writer 


TS NOT news that both the 

Automotive News Auto Shares 
Average and the Dow-Jones indus- 
trial average showed a drop for 
July, but it did turn out to be one 
of those rare occasions where the 
nine issues in the auto group had 


a sharper relapse than the com- 


pilation for the 30 industrials. 
The motor index was off 6.9 
percent, while the Dow-Jones 
group held its loss for the mon 
to 4.4 percent. 
This is the first instance since 
last February when the auto in- 
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than the industrials. Then the re- 
cession for the two was 5.4 and 
4.5 percent, respectively. 
+ + + 

OWEVER, it has been true all 

this year so far that, when 
both compilations have shown a 
gain for the month, the best per- 
centage on the upgrade was made 
by the auto issues. 

The attempted recovery and 
relapse movements, eventually 
ending in a recent tendency to 
a sidewise trend, for the last day 
of June and July as compared 
below, make an _ interesting 
study in the auto stocks quota- 
tion table elsewhere on this page. 
The month-end comparisons are 

as follows: 
July 30 June 30 


Chrysler 60% 64% 
SE: ideietsnceessssooviiees 9% 9% 
General Motors 62 63% 
SE vabiobtconstecsscsicveves AO TO 21 
Kaiser-Frazer . ae 10% 
Nash-Kelvinator . 18 20% 
Packard 5 4% 
Studebaker ........ 25% 27% 
th Willys- Overland 10% 11 
7 * 
Rarnings 


Hayes Mfg.—F or the nine months 


dex registered a sharper decline|ended on June 30, last, rose to a 











a GROVER survey of the 








you can get with a Pneumatic Tube Sys- 
tem is worth your immediate considera- 
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THE GROVER COMPANY -» 


QUIET- SPEEDY - DEPENDABLE 
CENTRALIZED CONTROL FOR 
YOUR SERVICE OPERATION 
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extra efficiency 
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GENERAL OFFICE 


Centralized Service Control Speeds Service, 
Eliminates Errors, Increases Profits 


Any business that is departmentalized can 
expedite transactions, save time, stop 
errors, end duplication of effort,and lower 
costs by centralizing control. You have 
that kind of business, especially as re- 
gards your service operation. That’s why 


tion. Such a survey costs you nothing, does 
not obligate you at all. GROVER has made 
many installations in automotive service 
setups that will interest you. Whether you 
are planning new quarters or modernizing 
old or plan no other changes—this is a 
thing you ought to look into. Specialized 
literature on request—or a tailor-made 
survey of your requirements free of charge. 





SYSTEMS 






DETROIT 19, MICHIGAN 


Offices in Principal Cities 


new high level of $2,588,341, an in- 
crease of 66 percent over the pre- 
vious peak earnings of $1,553,034 
shown for the corresponding period 
of the preceding fiscal year, Rensse- 
laer W. Clark, president, announced. 
The final results for the period were 
achieved on record net sales of $20,- 
324,037, up 17 percent from the pre- 
vious high volume of $17,355,844 for 
the nine months to June 30, 1947. 
The earnings are equivalent to $2.44 
a share on the 1,060,000 shares of 
common stock outstanding and con- 


trasted with $1.46 a share a year| 


previously on the same capitaliza- 
tion. 


Sun Oil and its subsidiaries for | 


the first half of this year more than 
doubled earnings of the correspond- 
ing six months of 1947, according to 
the semi-annual report issued by 
Joseph N. Pew jr., chairman, The 
consolidated net income amounted 
to $22,799,153 after taxes and all 
charges, including a $3,500,000 pro- 
vision for the replacement of capi- 
tal assets in recognition of the in- 
adequacy of normal depreciation 
for this purpose as a result of in- 
creased replacement costs. The in- 
come is equivalent to $4.98 a share 
on the 4,532,311 shares of common 
stock outstanding, and compares 
with $11,360,170 or $2,71 a share on 
4,119,224 common shares for the six 
months ended on June 30, 1947. 
Mack Trucks, Ine.—Six months: 
Net profit, $2,449,917, or $1.64 a 
share, against $3,420,335, or $2.29 a 
share, last year; net sales, $62,659,- 
862, compared with $58,506,143. June 





Auto Stocks 
Aug.9 Aug. 2 








Charryaller ..........00:0.0... 60% 59% 
CI avsssvsseve evsssees 9 9 
General Motors ...... 64% 63 
ee 17% 17% 
Kaiser-Frazer ........ 9% 9% 
Nash-Kelvinator .... 18% 18 
INE nacsicsascecesevess: 5 5 
Studebaker .............. 25% 25% 
Willys-Overland...... 9% 9% 

Average for 

Nine Stocks......... 24.33 24.18 





quarter: Net profit, $1,013,827, or 68 
cents a share, on sales of $31,623,589, 
against $2,039,576, or $1.36 a share, 
on sales of $34,481,304. 

Aro Equipment — Six months to 
May 31: Net income $135,468, or 31 
cents a share, against $260,676, or 68 
cents a share, last year. 

Sun Electric—Six months to Apr. 
30: Net profit, $516,994, or $1 each 
on 500,000 common shares, against 
$375,085, or 72 cents a share, last 
year; net sales, $4,406,057 against 
$3,301,996. 

McCord Corp.— Nine months to 
May 31: Net profit $2,072,612, equal 
to $10.43 each on 191,978 common 
shares, against $1,804,004, or $6.42 
each on 270,253 shares, for prior 
year’s period. A. C. McCord, board 
chairman, said directors had dis- 
cussed possibility of splitting the 
company’s stock at last meeting, 
but had taken no action because of 
pressure of more important matters. 

Fruehauf Trailer and consolidated 
subsidiaries—Six months: Net prof- 
it, $3,322,018, equal to $2.53 a com- 
mon share, compared with $2,759,161 
or $2.06 a share last year; sales, 
$42,741,252, compared with $43,904,- 
823. 

Federal Motor Truck—Six 
months: Net profit, $177,469 or 36 
cents a share, against $689,181 or 
$1.40 a share, last year; net sales, 
$8,629,157 against $12,161,856. 

Clark Equipment — Six months: 
Net earnings $2,449,193, or $5.06 a 
common share, against $1,643,722, or 
$3.36 a common share after $500,000 
provision for inventory reserve, last 
year. June quarter: Net profit $1,- 
186,111, or $2.45 a share, against 
$973,962, or $2 a share, last year. 

Houdaille-Hershey and_ subsid- 
iaries — Six months: Net profit, 
$606,254, equal to 50 cents a common 
share, compared with $1,746,579 or 
$1.95 last year. 

Muskegon Motor Specialties—Six 
months: Net profit, $441,601, against 
$553,507 earned in 1947 period. 

Ruberoid Co.—Six months: Net 
profit $2,708,679, of $6.81 a share, 
against $2,211,402, or $5.56 a share 
last year; net sales, $29,461,909, in- 
creased from $25,271,672. June quar- 
ter: Net profit, $1,401,180, or $3.52 a 
share, against $1,134,238, or $2.65 a 
share a year ago; net sales, $15,468,- 
403, against $13,067,528, 

McQuay-Norris Mfg.—Six months: 
Net income $593,993, or $1.57 a share 
on sales of $9,238,602, against $720,- 
131, or $1.92 a share on sales of $12,- 
713,600, last year. June quarter: Net 
income, $304,586, or 80 cents a share, 
against $244,886, or 63 cents a share, 
a year ago. 








LOOK TO 


THE AUTOMOBILE UNDERBODY 


PROTECTIVE COATING AND 


SOUND DOEADENER 


TO LOWER 
NEW CAR 

\ WARRANTY 

\ costs 


Lawrence H. Fowler, Asst. Serv- 
ice Manager of CITY CHEVROLET 
COMPANY, Baltimore, says “It’s no 
problem to sell Fendix to new car 


owners. We're undercoating be- 
tween 45 and 50 cars each month 
and we know our customers are 
pleased with the extra quiet riding 
they get from Fendix.” 
& 
An undercoating of Fendix stops 
many of those squeaks, rattles 
and hard-to-find body noises 
that bring new cars back for 
extra service during the war- 
ranty period. Thus a Fendix 
job saves you money, gives you 
a profitable ‘‘extra’’, and assures 
your customer longer car life— 
quieter driving—greater satis- 
faction. 


EASIER SPRAYING, TOO 3 


Scientific formulation and extra 
care in blending makes Fendix 
easier to spray—requires only 
a 14,6” coating for unbeatable 
rust protection and _ superior 
sound deadening. Back these 
advantages with a tested, free 
program of sales material and 
direct service on supplies and 
equipment, and you can see 
why there is... 


MORE FOR YOU -4 
FROM FENDIX : 


See your jobber . . . or write 
direct for a DAVISON Factory 
Representative or authorized 
distributor to call and give you 
the full story. 


a 


Fendix is listed under 
Reexamination Serv- 
ice of Underwriters’ 
Laboratories Inc. 
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THE DAVISON CHEMICAL CORPORATION 


By BALTIMORE.3, MO 





©roce 











{ 


A RA em aE 


(TI 
those « 


N 
pu 
leave 
depa 
other 





* 
e 


deale 
the c 
consi 
felt t 
used 
quiri 
tial 
burst 
many 
their 
even 
Th 
stant 
by u 
sellin 
new 
cial | 
these 
ity” 
more 

















| 
| 





Dealer Business Counsel 


Couple Lube Contracts With Maintenance Deals 
To Keep Customers Coming Back 
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(The opinions expressed herein are those of Columnist Van Tassel and are not necessarily 


those of Automotive News.) 
By J. B. Van Tassel 


[* SO MANY cases the average 
purchaser of a new car will 
leave the new-car dealer’s service 
department for one reason or an- 
other at the time of the expiration 
of the new-car 
warranty or when 
the lubrication 
contract expires. 
Of course, many 
of them even 
leave before this 
time. It is impor- 
tant from both a 
repeat sales and 
profit standpoint 
over the long pull 
to do everything 
possible to keep 
these new-car owners coming back 
into your service department. 

The sale of a lubrication con- 
tract only at the time of the sale 
of the new car to the purchaser 
is not enough inducement to keep 
owners coming back, largely be- 
cause there is not enough invest- 
ment involved to penalize the own- 
er if he fails to return or goes to 
some other place that is more con- 
venient or where he gets better 
service. 

The service maintenance and 
lubrication contract is the one 
way, to my way of thinking, that 
will help more to keep the own- 
ers coming back, provided you 
give them good service at the 
right price and help to make it 
convenient for them to bring 
their car back to your place for 
service. 

The price of the lubrication part 
of this service maintenance and 
lubrication contract is more or less 
fixed and should be easy to pre- 
determine. However, the price of 
the service maintenance part of 
this contract is one which will re- 
quire considerable thought and 
study on the part of the manage- 
ment before a retail price can be 


Canada Dealers 
Less Pessimistic 


On Tax Slash 


OTTAWA, Ont.—While Canadian 
dealers received the news about 
the cut in special excise taxes with 
considerable gloom because they 
felt they would lose heavily on the 
used cars now on their lots, in- 
quiries here indicate that the ini- 
tial feelings resulted from out- 
bursts of hasty opinions and now 
many used-car dealers believe that 
their losses may be much smaller, 
even on “new-used” cars. 

There is no doubt that a sub- 
stantial loss will have to be taken 
by used-car dealers, especially in 
selling the newer cars, under the 
new lower tax rates but with offi- 
cial information emphasizing that 
these tax changes in the “auster- 
ity” program will not produce 
more cars, nor ease the strict im- 
port bans, the supply of cars will 
not meet the demand. 

This means that prospective car 
buyers will have to go hunting for 
cars in Canada’s car-short market 
and this will tend to keep prices 
up in face of the tax cuts. 

As a result, car dealers are grad- 
ually coming out of their initial 
gloom and prices are now reported 
to be much better in the used-car 
market than was believed likely 
when the Canadian government 
first announced the tax reductions. 


APTITUDE 
TESTS 


Enable you to BETTER PICK 
and PLACE new employees, to 
DISCOVER HIDDEN ABILI- 





4. B. vuu aussel 






TIES in present employees, to 


know which employees can be 
PROMOTED or TRANS- 
FERRED to best advantage. 
SELECTION & 
TRAINING INSTITUTE 
DANIEL L. BECK, Director 


956 Maccabees Bidg. Telephone: 
Detroit 2, Mich. TEmple 11-665-1 





set. The best way to set this price 
would be on the basis of your own 
past experience in service and 
parts costs as taken from the 
study of these costs from your 
own service operation. 

In connection with this service 
maintenance part of the contract 
it should be specified that the con- 
tract does not include any provi- 
sions for work at no additional 
charge on wreck jobs and repair 
work required because of abnor- 
mal abuse of the car. This service 
maintenance part of the contract 
should be fairly specific as to just 
what service work on the car is 
covered by the contract. 

* + 7 


* WOULD be my suggestion that 
this service maintenance and 
lubrication contract be for a pe- 
riod of at least 12 to 18 months 
from the time of the delivery of 
the new car. The majority of folks 
like to operate on a budget basis. 
Hence, here is another good selling 


now 






point in connection with the sale 
of your new car. 

This combination service main- 
tenance and lubrication contract 
insures the customer of a maxi- 
mum of efficiency and economy in 
the operation of his car and it 
also insures you, as a dealer, of a 
steady flow of service and parts 
profits and a repeat buyer for all 
of your products. 

Also it pays in advance for 
parts and service and eliminates 
expensive collection procedures. 
It has many benefits for both 
the customer and the dealer, and 
this is just as a matter of sug- 
gestion on the part of the writer, 
for whatever the dealer might 
see fit to do with it. 

One other thought for consider- 
ation in the development of this 
service maintenance and lubrica- 
tion contract is the importance of 
specifying in the contract that all 
work on the car must be done in 
the new-car dealers place of busi- 
ness. This should really help to 
hold them. 


Wilkes Motor Co. 
Wilkes Motor Co., Inc., Columbia, 
S. C., has been organized with capi- 
tal stock of $10,000. Clyde H. Wilkes 
is president. 
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IT PAYS TO LAND A BIG ONE—Winner of the International Tarpon tournament at Sarasota, 


Fla., this year was awarded a Hudson. 


Left to right, Jerry Collins and G. F. Hollis of 


Collins-Hollis Motor Co. (Hudson), present the car to W. R. Watts of Coral Gables, whose 


fish weighed 138!/. pounds. 


Sarasota dealers sponsored an auto show for two days prior to 


the contest, according to Harry O. Leuschner, president of Sunshine Buick Co. and president 


of Sarasota Automobile Dealers Assn. 


Macmillan Dealers Win 


$30,000 in Prizes 

LOS ANGELES. — Awarding of 
$30,000 in cash and prizes to 500 of 
its dealers and service employes 
was made here by the Macmillan 


Petroleum Corp. to mark its 25th 
anniversary. 

Among prizes were five 1948 
Buicks and cash prizes ranging 
from $10 to $1,000. Prizes were 
awarded on the basis of dealers’ 
answers submitted on the quality 
of Macmillan oil. 





ustom built for your new cars! 


just one big reason why Motorola has been 


New you can feature America’s finest auto 


radio—CUSTOM BUILT for your particular 


new car line! So exacting in design . . . so pre- 
cisely engineered are these new Motorolas that 
they give important new meaning to the term 
CUSTOM BUILT! 

Unfailingly dependable, Motorola installa- 
tions in your cars virtually eliminate radio 


servicing problems. Motorola dependability is 





for 21 years! 


“, the preferred choice of motorists everywhere 


Secure your investment in customer good 
will now by adding the uncompromising 
quality of Motorola to your accessory business. 
It’s the international standard of comparison, 
so.,. SUGGEST IT! FEATURE IT! RECOM- 


. MEND ITY: Write now for particulars! 


There is a Custom Built 
Motorola specifically 
engineered for 


BUICK DODGE 
NASH PLYMOUTH 
OLDSMOBILE PONTIAC 
CHEVROLET HUDSON 
FORD FORD TRUCK 
CHRYSLER GMC TRUCK 
STUDEBAKER CHEVROLET 
KAISER-FRAZER, TRUCK 

DE SOTO DODGE TRUCK 


MOTOROLA INC., CHICAGO 51, ILLINOIS 











Mt happens only 





VAT, U Mash 


* * 
*, * 


* 4 There’s only one car in America 


where you will see this happen. 


Here’s the one car where—on ; 

people traveling far more miles 
business trips, sporting trips, touring 
; than ever before! 
trips—a man can count on having 


his own bed to sleep in, Look at the sportsman’s shows— 


within 3 minutes’ time. where throngs flock around the Nash 


I 5 | with the big Convertible Bed. 
s this important? 


' They know what they want. 
You bet it is! 


And they know Nash alone has 


All you have to do is look at the ih tel 
ot it! 
hotels sold out to the roof... the 


tourist camps crammed full They know that farsighted engineering 


long before sundown. has made Nash the nation’s 


ideal car for this modern age 


All you have to do is look at 
of travel. 


American driving records . .. more 
They know a Nash takes them more 


miles on a gallon... gives them a 


quieter, safer, smoother, cleaner ride. 


Yes, a Nash is their kind of 


automobile—twenty-four hours a day! 


Busiest Exhibit at the Outdoor Shows! Everyone who sees the Nash 
double Convertible Bed for the first time is amazed at its comfort and 


convenience. Already shown at sportsman shows throughout America, * 
the Nash 1948 exhibition program continues all across the country. CICC!E IGOR 


NASH MOTORS DIVISION « NASH-KELVINATOR CORPORATION, DETROIT 
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Current Prices 


The following advertised delivered prices 
are based on factory retail prices at the 
factories. They include dealer delivery 
and handling charges and federal taxes. 
They do NOT include transportation 
charges, state sales taxes, or optional 
equipment. 


BUICK—Special ‘‘40'’—4-dr. sed., $1,809; 
2-dr. sed., $1,735; Super ‘‘50’’—4-dr. sed., 
$2,087; 2-dr, sed., $1,987; conv., $2,518; 
stat. wag., $3,124; Roadmaster ‘‘70’’—4-dr. 
sed., $2,418; 2-dr. sed., $2,297; conv., 
$2,837; stat. wag., $3,433. 


CADILLAC—Series 61—4-dr. sed., $2,- 
833; sed. cpe., $2,728; Series 62—4-dr. sed., 
$2,996; sed. cpe., $2,912; conv,, $3,442; 
Serles 60—4-dr, sed., $3,820; Series 75—5- 
pass. touring sed., $4,779; 7-pass. sed., 
$4,999; 7-pass. Imperial sed., $5,199; 9- 
pass. bus, sed., $4,679; 9-pass. Imperial 
bus. sed., $4,868. 


CHEVROLET—Stylemaster — 4-dr. sed,, 
$1,371; 2-dr. sed., $1,313; spt. cpe., $1,323; 
bus. cpe., $1,244; Fleetmaster—4-dr. sed., 
$1,439; 2-dr. sed., $1,381; spt. cpe., $1,402; 
conv., $1,750; stat. wag., $2,013; Fleetline— 
4-dr. sed., $1,492; sed, cpe., $1,434. 


CHRYSLER—Royal ‘‘6’’—4-dr, sed., $1,- 
889; 2-dr. sed., $1,841; spt. cpe., $1,868; 
bus. cpe., $1,752; Windsor “6’’—4-dr. sed., 
$1,957; 2-dr. sed., $1,925; spt. cpe., $1,936; 
bus. cpe., $1,820; conv., $2,351; Saratoga 
“g"’—4-dr, sed., $2,222; 2-dr. sed., $2,185; 
spt. cpe., $2,196; New Yorker ‘8’’—4-dr. 
sed., $2,343; 2-dr. sed., $2,306; spt. cpe., 
$2,317; bus, cpe., $2,217; conv., $2,747; 
Town & Country ‘‘8’’—conv., $3,327. 


OCROSLEY—2-dr. sed., $927; conv., $959; 
stat. wag., $991; spt. utility, $852. 


DeSOTO — Deluxe — 4-dr. sed., $1,761; 
2-dr. sed., $1,724; spt. cpe., $1,751; bus. 
cpe., $1,635; Oustom—4-dr. sed., $1,825; 
2-dr. sed., $1,793; spt. cpe., $1,807; conv., 
$2,229; stat. wag., $2,569. 

DODGE — Deluxe — 4-dr. sed., $1,653; 
2-dr. sed., $1,616; bus. cpe., $1,521; Cus- 
tom—4-dr. sed., $1,719; town sed., $1,804; 





CAP'N HENRY IN A RAMBLER—Charles Winninger, longtime radio and screen favorite 
and star of the Wisconsin Centennial exposition stage show, posed in a 1902 Rambler at the 
Nash exhibit in Milwaukee. The girl looks on coldly . . . she's a mannequin dressed in 
1902 style. 


S.C. Ford Dealers Hold 


Meeting at Beaufort 
BEAUFORT, S. C.—The South 
Carolina Ford Dealers Truck Club 
held a two-day meeting here last 
week, with representatives from 
throughout the state and factory 


officials from the Charlotte district 
office in attendance. 

The club, which was organized 
about a year ago for the purpose 
of training specialists in the proper 
merchandising of Ford trucks, had 
previously held meetings only in 
Columbia, S. C. 
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spt. cpe., $1,706; conv., $2,121. 


FORD—Six—4-dr. sed., $1,473.50 (V-8, 
$1,560); 2-dr. sed., $1, 410 (V-8, $1,496.50); 
club cpe., $1,431. 50 | (V-8, $i, 539); bus. 
cpe., $1, 252 (V-8, $1,433. 50); Custom Six— 
4-dr. sed., $1,591.50 (V-8, $1,665.50) ; 2-dr. 
sed., $1, 523 (V-8, $1,602); club cpe., $1,544 


At Centennial Ex 


sition 








Nash Role Depicted 
In History of Wis. 


MILWAUKEE.—Wisconsin’s pio- 
neering in the automobile industry 
is graphically told in the Nash 
Motors exhibit housed in a large 
building at the Wisconsin Centen- 
nial exposition which will continue 
until Aug. 29. 

Drawing on its Wisconsin his- 
tory, Nash uses the “Great Cars 
Since 1902” theme. Four old auto- 
mobiles made in Wisconsin and 
carefully restored to their original 
appearance are displayed. 

They are a 1902 one-cylinder 
Rambler runabout, a 1912 Ram- 
bler limousine (which retailed 
for $6,500), one of the first 1918 
Nash cars, and a 1926 Nash sedan 
and a 1948 Nash in an outdoor 
scene. 

Nash Motors was formed in 1916 
when Charles W. Nash purchased 
the Thomas B. Jeffery Co. of Ke- 
nosha. In 1902, Jeffery turned out 
1,500 Ramblers, to become the sec- 
ond manufacturer in the world to 
mass-produce automobiles. 

Bodies for Nash cars have been 
manufactured continuously in Mil- 
waukee since 1917 in its huge body 

plant, formerly Seaman Body Corp. 
which traces its origin in Milwau- 
kee back to 1846. 

Each of the old cars exhibited 
at the exposition is in a setting 


designed for the period it repre- 
sents. Mannequins, costumed by 
the Boston store, Milwaukee, lend 
an atmosphere of realism to each 
of the displays. 

An outstanding feature of the 
Nash exhibit is a free musical 
variety show presented five times 
daily. Known as the “Gay Nine- 
ties Review,” it is amplified on 
a public address system for 
crowds gathered outside the 
building. 

The new 1949 Nash, which will 
be introduced to the public in mid- 
October, is represented by a huge, 
sealed automobile shipping crate 
tied with ribbon. 


New Car Sales Decline 


Slightly in Richmond 


RICHMOND, Va.—Sales of new 
automobiles in Richmond during 
the first half of the current year 
fell off slightly from the level dur- 
ing the corresponding period last 
year, according to the Richmond 
chamber of commerce. 

A total of 4,966 cars were sold 
during the first six months this 
year, compared to 5,106 in the same 
period last year. 


Passenger Car Registrations, 46 States for June, 1948-1947 


(V-8, $1,628.50); conv., ‘$1, 886 (V-8, $1,- 
965.50); stat. wag., $2, 119.50 (V-8, $2,- Car Registrations by states are 
264.50). 























FRAZER—4-dr. sed., $2,482.77; Manhat- 
tan—4-dr. sed., $2,746.11. 


HUDSON—Super ‘6’’—4-dr. sed., $2,- 
127.25 (8-cyl., $2,242.75); 2-dr. sed., $2,- 


pleted by R. L. Polk representa- 


released here weekly, as com- 
tives in state capitals. | 
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conv., $2,624. 

PACKARD — Eight — 4-dr. sed., $2,275 
(deluxe, $2,543); 2-dr. sed., $2,250 (deluxe, 
$2,517); stat. wag., $3,425; Super Eight— 























Commercial Car Registrations, 46 States for June, °48-47 
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$1,885.77. 
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AUTOMOTIVE NEWS, AUGUST 16, 





Affecting Factories & Dealers... 





Auto Advertising 


A new afternoon newspaper—to 
be called the Los Angeles Mirror— 
has been announced by Norman 
Chandler, president of Times-Mir- 
ror Co., publishers of the Los An- 
geles Times, 

Chandler announced also that 
Virgil Pinkley, editor and pub- 
lisher of the Mirror, will “have a 
free hand in running the new pa- 
per as he sees fit.” 

* * + 


Blue Crown’s Campaign 


Plans for a new advertising and 
sales promotion program have been 
announced by P. D. Jackson, presi- 
dent of Blue Crown Spark Plug 
Co. Copy will feature the Indian- 
apolis Memorial day 500-mile race. 
The campaign will point up that 
Mauri Rose and Bill Holland won 
first and second places in both 1948 
and 1947 driving Blue Cross Spark 
Plug Specials, a feat never before 
equalled. Each year both cars 
broke the track record. 


According to Jackson, the only 
cars in the race using Blue Crown 
plugs were those of Rose and Hol- 
land and neither car had motor 
trouble of any description. 

General magazines, trade papers, 
billboards, direct mail and point- 
of-sale material will be used. A 
motion picture of the 1948 race 
will be used for sales meetings. 
To direct the campaign the com- 
pany has appointed Behel and 
Waldie and Briggs, Inc., Chicago. 

+ * * 


Ford Is Ad Chief 


The appointment of William V. 


J. Ford as advertising director of 
the Boston Post, succeeding 
Charles W. Rog- 
ers, is announced 
by executive offi- 
cers of Post Pub- 
lishing Co. 

Ford, for the 
past 10 years 
classified adver- 
tising manager of 
the Post, began 
his career as a 
reporter. He 








la served more than 
Wm. V.4. Word 109 years in vari- 
ous capacities in the advertising 
department before assuming the 
post from which he was advanced 


to the advertising directorship. 
* * + 


Olds Policy Ads 


A new cooperative advertising 
program for Oldsmobile dealers 
was debuted last week in the na- 
tion’s newspapers when the di- 
vision declared its five-point pol- 
icy pledge on deliveries, prices, 
trade-ins, financing and acces- | 
sories. The statement also car- 
ried Oldsmobile prices for its en- 
tire series. 

Local dealer’s names and ad- 
dresses are carried beneath each 
advertisement. Arrangements are 
worked out between dealers and 
zone Offices on the support of 
the program, it ‘was declared by 





an Oldsmobile spokesman. Cov- 
erage may amount to 3,000 local 
and national publications. 

* * * 


Chicago Survey Available 


“A Study of the Characteristics | 
of Chicago Herald-American Read- | 
ers,” by Alfred Politz Research, | 
Inc., has been completed and is 
ready for distribution to adver- 
tisers by the Hearst Advertising 
Service, 959 Eighth Ave., New 
York City. 

The survey was made to procure 
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UGERS HILL BUY YOUR CAKe 





FLYING HIGH—McKee-Rodgers Motors, Inc. 
ord), Terre Haute, Ind., launched an adver- 
fising campaign to buy more used cars by 
flying this sign over the Terre Haute area. 


accurate and detailed information 
regarding the number and general 
characteristics of the people with- 
in the Chicago metropolitan area 
who read the Chicago Herald- 
American, evening and Sunday. 
The study is now available in 32- 
page booklet form. 


* * * 


Auto Ad Specialists 


Announcement has been made in 
San Francisco of the opening of a 
new advertising agency — Gordon 
and Engelman Advertising—which 
will specialize in automotive ad- 
vertising and public relations. 
Principals in the firm are Yvonne 
Engelman and Charles Gordon, 
well-known in Pacific Coast auto, 
newspaper and radio circles. Ad- 
dress of the firm is DeYoung Bldg., 
690 Market St. 


* * * 


‘Po for President’ 


Roswell “Po” Vield, vice-presi- 
dent, Campbell-Ewald Co.,_ is 
again running for president of 
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Satisfaction 
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Performance 
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the United States on a platform 
of “a pot for every chicken and 
two olives in every Martini.” Po 
also declares that when better 
promises are made, Po Field will 
make them. 

Field’s present campaigning is 
being conducted with book 
matches carrying his portrait 
and platform. 


* * * 


Names 

Melvin Lewis, formerly with the 
production staff of Esquire maga- 
zine, 
office of Morris F. Swaney, Inc., 
445 Park Ave., as production man- 
ager. 


Jack Purcell, former - aviation 
writer, has been appointed man- 
ager of the system news bureau 
for Capital Airlines. Purcell was 
associated with the New York 
Daily News, CBS, Time magazine 
and the ABS. 


John H. Sheldon has been elect- 
ed a vice-president of Geyer, New- 
ell & Ganger, Inc., it was an- 
nounced by B. B. Geyer, president. 
Sheldon has served as an account 
executive in the agency since 1944, 


+ 


has joined the New York}! 


1948 


ANNUAL CHERRY FESTIVAL AT SALEM, ORE. — It featured a 1949 Mercur 
F. B. McKinney, vice-president of Warner Motor 


as escort car for the Queen. 
is at the wheel. 





convertible 
0. of Salem, 





and since 1947 as assistant to R. 
M. Ganger, partner in the agency. 
He has been associated with Ruth- 
rauff & Ryan, Inc., with MacMa- 
nus, John & Adams and also with 
Hiram Walker, Inc. 


Del. School Bus Costs 


Up $37,000 Over 1947 
DOVER, Del.—An increase of 

more than $37,000 in Delaware 

school bus costs 


transportation 


during the past school year over 
the previous year is reported by 
the state superintendent of public 
instruction. 

A report by Superintendent Pres- 
ton G. Hisenbry showed that 11,- 
592 children were transported dur- 
ing the past year at a cost of $378,- 
940.60, compared to 10,799 pupils 
at a cost of $341,163.74 in the pre- 
vious year. 


Want ads in AUTOMOTIVE NEWS cost 
little—get results. 
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Goodyear Solution Tested in Akron... 


_AUTOMOTIVE NEWS, AUGUST 1 





New Ice Remover Cuts Salt Corrosion 


AKRON.—Akron motorists should 
have fewer repair bills for salt 
corroded auto fenders and bodies, 
thanks to a research project car- 
ried out by the Goodyear Tire & 
Rubber Co. research laboratory 
and a test program tried by the 
city, Akron service director M. L. 
Davis reports. 

After only one winter’s test of 
a new salt-sodium dichromate 
solution, for snow and ice re- 
moval on municipal streets, in 
place of the 100 percent salt em- 
ployed before, Davis indicated 


A 


winter storms. 


rosion damage to automobiles. 


firmation survey. 





New 1948 Model 


Adds Beauty and Utility 
to the Automobile 


Visor 


Retail $ 95 
Price 24 


Greenfield “Adjusto Visor” is a favorite among motorists be- 
cause of its many desirable features . . . among them— 
@ Easily installed — no holes to drill. 
@ Universal—simple self-centering adjustment adapts it to most 
cars. 
@ Supplied fully assembled—requires a minimum of time to install. 
@ Visor of aircraft aluminum, primed in neutral green—side 
brackets and center strip all brass, beautifully chrome plated. 
@ New streamlined design, conforms to contour of car—adjust- 
able to various heights. 

ADJUSTO VISOR UNIVERSAL MODEL No. 300 
Special Size for Studebaker 1947-48, Hudson °48, and 
Willys Station Wagon. 

The WEATHER-PROOF VISOR is also made in CUSTOM BUILT 
SIZES for most cars. Please give name and model of car when 
ordering CUSTOM BUILT VISTORS. 

Dealers § 95 Lots of 6 

Price a aii $13.95 less than 6 
TERMS: Open to Rated Accounts — Otherwise C.O.D. 

F.0O.B. Milwaukee 


CHARLES DISTRIBUTING CORPORATION 
2733 W. Wisconsin Ave. Milwaukee 8, Wis. 















that use of the chemical mix- 
ture would probably become a 
permanent part of his depart- 
ment’s procedure in coping with 


Davis based his statement on 
three developments arising from 
the Akron program to save mo- 
torists thousands of dollars in re- 
pair bills resulting from salt cor- 


First development was a con- 
conducted by 
Goodyear chemists, H. A. Endres 
and Ward T. Van Orman. Endres 





WEATHER -PROOF 






and Van Orman examined a large 
number of late model automobiles 
and submitted a report indicating 
68 percent showed no corrosion at 
all from last winter’s chromate- 
salted street driving. 

Second, was the series of favor- 
able comments channeled to Davis’ 
office from pleased Akron motor- 
ists congratulating him on the new 
program to combat fender and 
body brine corrosion. 


And third was an informal 
survey that indicated dollar sav- 
ings to Akron citizens from the 
use of the sodium dichromates 
to inhibit the formation of flak- 
ing rust on automotive under- 
bodies. 

The Akron service director point- 
ed out that the program was tried 
last year only after a series of ex- 
haustive experiments by the Good- 
year chemists indicated there 
would be no harmful effects of 
the salt-sodium dichromate solu- 
tion on synthetic or natural rubber 
tires. 

In the report of results of the 
follow-up survey made by Endres 
and Van Orman there was a def- 
nite lessening of salt corrosion on 
1946 and 1947 automobiles. 

More than 115 cars were in- 
spected in the control survey. Of 
this number 68 percent showed no 
corrosion at all. Automobiles were 
divided into four classifications in 
the survey. 

Those reported with no corro- 
sion were termed “class 1;” those 
with slight corrosion were termed 
“class 2;” those with medium cor- 
rosion were termed “class 3;” those 
with severe corrosion were termed 
“class 4.” 

Twenty-eight percent of the 
1946 cars inspected were placed 
in class 1, 68 percent were placed 
in class 2 and 4 percent were 


Results of Tests . . . 
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placed in class 3. This group of 

cars included those that were 

driven one winter in pure brine 
and a second winter in salt-so- 
dium dichromate solution. 

Among 1947 automobiles, driven 
in only one winter of the salt- 
sodium dichromate solution and 
never in pure brine, 96 percent 
of the cars were placed in class 1, 
4 percent in class 2. 

“These results justified the lab- 
oratory evidence that chromates 
would reduce salt corrosion to one- 
third of its original intensity,” Van 
Orman pointed out. “Chromates 
will also arrest ‘trapped salt’ cor- 
rosion at body and fender joints 
that continues throughout’ the 
summer every time the car be- 
comes wet,” he added. 


Just as the Goodyear scientists 
predicted, there were no reports 
of harmful effects of chromates 
reported from last winter’s test 
in Akron. Van Orman and Endres 
proved in the laboratory that the 
salt-chromate solution not only did 
not harm natural and synthetic 
rubber but it also tended to tough- 
en it slightly. 

“Next winter we will use a 2 
percent mixture of sodium di- 
chromate to salt in controlling 
snow and ice on Akron streets,” 
Davis said. “We find that use of 
the new chemical requires no 
additional labor costs and is 
easy to handle.” 


Next winter Davis expects his 
department to scatter approxi- 
mately 1,300 tons of salt and 20 
tons of chromates on the streets 
of the rubber capital. Two street 
cleaning crews are all that are re- 
quired to handle the average win- 
ter storm, but when a severe snow 
or ice condition occurs assistance 
is given them by city highway 
maintenance crews and _ special 
crews of Akron Transportation 
Corp. (public utility) on bus routes. 


Mixing of the salt and chromates 
will be done in the same bin used 
to mix cinders and calcium chlo- 
ride during the summer months. 
In emergencies, however, the so- 


dium dichromates can be added to 
the salt at the salt company ware- 
houses. 


K-F Loses Plea 


For Dismissal 


NEW YORK.—A motion by the 
Kaiser-Frazer Corp. and a number 
of its officers to dismiss a stock- 
holders’ suit on the ground that 
the federal court lacked jurisdic- 
tion and the complainant did not 
make out a claim on which relief 
could be granted was denied here 
last week by Judge Vincent L. 
Leibell. 

The jurist declared that the 
claim of the complainant was not 
“frivolous” and that consequently 
the federal court had jurisdiction. 
He also declared that in his opin- 
ion the claim for relief under the 
Securities acts was not “insubstan- 
tial and frivolous.” 



























































Kupp Expansion Done 


At a cost of $100,000, Kupp Motor 
Co. (Ford) has completed a 15,000 
square foot addition to its facilities 
at 2005 N.E. Union, Portland, Ore. 


from start 
to TINIS 


in ONE organization 





Looking for complete engineering services 
Need help on volume production work’! 
You'll find both at Wettlaufer Manufacturin 
@ unique organization of specialists full 












equipped to help you design, develop 





produce. Facilities and services include .. 












BHUNNEA 


AUTO-TURNTABLE 


For car showrooms 
and lots. 
Supports 10 TONS 






CHECKS CORROSION—Ward T. Van Orman, Goodyear Tire & Rubber chemist, finds no 
salt corrosion on this 1947 car. The car was driven last winter in a mixture of salt and 
sodium dichromate, recommended by Van Orman and H. A. Endres and tried by the city of 
Akron, instead of salt alone. The mixture inhibits scale corrosion normally resulting from the 
use of pure salt to control ice on Akron's winter streets, according to the company. M. L. 
Davis, Akron city service director, said that the use of the chemical mixture would probably 
become a permanent part of his department's program for coping with winter storms. Tabu- 
lating is Mrs. Mary Leffler, Goodyear secretary. 
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(1) an experienced staff 
of design engineers 
and mock-up model 
building craftsmen. . 
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ASSEMBLE IT YOURSELF AND 
TURN YOUR CAR...ANYWHERE 


No pits...no holes...no anchor bolts... just set it up in 
your showroom window or lot... plug it in and run... 
24 consecutive hours a day. Here's top flight 

showmanship at an amazing low price. 


NEW SAFETY FEATURE 

Once more Brunner brings new advancement to 
the turntable field. 1. A safety factor... stop 
it while in full motion by the pressure of your 
hand. It starts again... AUTOMATICALLY. 
2. One big bearing that supports 10 tons. 
Can be financed if desired. WRITE NOW for 
full details on the new 1948 model to 
BRUNNER SALES COMPANY 


358 EAST CENTER STREET - GENERAL MOTORS TRUCK BUILDING 
MANCHESTER, CONNECTICUT 


USED CAR DEALERS, here is the ONLY way to display used cars. BRUNNER 
auto-turntables run 24 hours a day (without attention) in ANY kind of weather. 


. 


(3) highly skilled metal 
finishers to create 
full-size, hand-made 
working models... . 


(4) plus two mode 
plants fully equippe 
to turn out volu 
production work . - 















e@ For complete information regarding 
these services, write direct to: 





E. G. Wettlaufer, president 


wettlaufer 


EFFECT OF SALT CORROSION—Van Orman needs only one finger to hold the body of this manufacturing 
salt-corroded automobile away from the frame. He and Endres conducted a series of experi- 
ments with a mixture of salt and sodium dichromate that prompted the city of Akron to use 


it as a corrosion inhibitor in place of salt alone for the control of ice on winter streets. 


} 
: 
corporation : 


19662 w. eight mile road © detroit 19, michigar | 
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Lawsuits Affecting Dealers... 


AUTOMOTIVE NEWS, AUGUST 16, 1948 


Court Decisions 


By Leo T. Parker 

Attorney at Law 
A Ce to a recent higher 
“4% court a city cannot refuse a 
permit to operate an automobile 
service station on the speculation 
that its operation will be a nuisance 
and violate an ordinance. 

For illustration, in Great Lakes v. 
City, 26 N. W. (2d) 152, the testi- 
mony showed that the city officials 
refused to issue a permit on the 
grounds that the operation of the 
business might violate the city’s 
sanitary ordinances. 

The higher court ordered the 
city to issue the permit, saying: 

“We conclude that the building 
commissioner had no power to re- 
fuse or to revoke the permit in this 
case upon the grounds that conduct 
of the business contemplated would 
violate some ordinance outside the 
scope of the zoning ordinances or 
general building regulations.” 

co + + 


Jury Trial 


ACCORDING to a recent higher 
court the owner of an automo- 
bile which is subject to confiscation 
for illegally transporting merchan- 
dise may demand a jury trial. 

In One Plymouth Automobile v. 
U. S., 166 Fed. (2d) 431, suit was 
filed by the government for for- 
feiture of an automobile and tires 
on the ground that the owner was 
attempting to transport out of the 
United States to Mexico certain 
tires found in the automobile. 

The higher court decided that the 
automobile owner was entitled to a 
jury trial since he testified that an | 
employe must have put the tires in 
his car, and had forgotten them, as 
he did not know they were in the 
car when he started across the 
bridge into Mexico. 

* * 


Unusual Situation 


A RECENT higher court has held | 
that the purchaser of a car | 
wrecked after he mortgaged or en- 


Driveaway Sales 
Near 500 Mark 
At K-F Cottage 


WILLOW RUN.—Over 900 visi- 
tors have registered at Willow cot- 
tage, Kaiser-Frazer Corp.’s retail 
customer driveaway building, and 
they have driven home in approxi- 
mately 500 new automobiles, K-F 
announced last week. 

Since the cottage was opened, | 
car customers and their families | 
from 41 states, the District of Co- | 
lumbia, Alaska and Hawaii have 
taken home more than 200 Kaisers 
and Kaiser Customs, and nearly | 
300 Frazers and Frazer Manhat- 
tans. In all cases arrangements for 
factory delivery were made by the | 
customer through his local K-F 
dealer, it was added. 

Customers from the West Coast, 
who gain most from a savings in 
shipping charges, have accounted 
for 42 percent of all deliveries, 
according to K-F. 

In taking factory delivery at 
Willow Run, customers save trans- 
portation costs which ordinarily 
must be paid to cover shipment 
from factory to dealer. A buyer | 
from Los Angeles, K-F' said, saves | 
approximately $165 if he travels by | 
bus, $85 by train and $16 by air. 
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_MAP STUDEBAKER GROWTH — Big expan- 
Sion plans for Studebaker's West Coast fac- 


tory—Studebaker Pacific dis- 
cussed in the Los Angeles factory office of 
C. K. Whittaker, president. Seated is Court- 
ney Johnson, assistant to President Harold S. 
Vance of Studebaker Corp., who recently flew 
from South Bend to Los Angeles in connection 
with factory expansion and new construction 
which will greatly increase production. Stand- | 
ing are Whittaker and vice-president E. M 

Douglas, in charge of manufacturing on the 
West Coast 


Corp. —bein 





cumbered it can recover damages 
from the one who wrecked it, and 
a finance company which holds the 
papers cannot sue and _ recover 
money from the negligent person. 
For example, in Associates Dis- 
count Corp. v. Gillineau, 78 N. E. 
(2d) 192, an automobile was sold 
to one Zinner under a conditional 
sale agreement, leaving a balance 
due of $700. The dealer who sold 
the automobile to Zinner dis- 
counted and assigned the contract 
to Associates Discount Corp. 


Before there was any default of 
the payments by Zinner the auto- 
mobile was damaged in a collision 
with another automobile whose 
owner negligently caused the colli- 
sion. This negligent owner named 
Gillineau paid Zinner $429.55, the 
full amount of the damage to the 
automobile. Later Associates Dis- 
count Corp. repossessed the auto- 
mobile from Zinner for his failure 
to make payment under the condi- 


tional sale agreement, and sold it 


ee ee 


ere 





in its damaged condition for $200. 
At that time the balance owing the 
|finance company by Zinner was 
$609.30. 


* + * 


Finance Firm Sues 
SSOCIATES Discount sued Gilli- 
neau for this amount, alleging 

that the latter had no legal right to 
pay Zinner any money without per- 
mission of the finance company. It 
is interesting to observe that the 
higher court refused to hold in fa- 
vor of the finance company, saying: 

“We are of opinion that mere 
possession is enough to allow the 
bailee (Zinner) to rcover full dam- 
ages, and that, where he does, this 
bars another action by the bailor 
(Associates Discount Corp.) to re- 
cover for the same damage. We are 
aware that this holding may have 
some not wholly satisfactory conse- 
quences but nevertheless believe 
that the consequences of a contrary 
result would be much more unsatis- 
factory.” 

Riddle Remodels 

Riddle Motor Sales (Pontiac), Ma- 
con county, Ga., has remodeled its 
plant in Montezuma, it was an- 
nounced by Trice Riddle and Hugh 
Jackson, partners in the business. 








ADDED STARTER AWARDED—William J. Colebrook (right), Pontiac toolmaker, is awarded 


a watch by General Manager Harry J. Klingler upon completing 25 years’ sérvice. 


Cole- 


brok's anniversary came too late for the ceremony last month when 144 Pontiac employes 


received similar awards. 


General Tire Subsidiary Buys Rocket Plant 


AZUSA, Calif. — Purchase was 
completed of a 68-acre surplus 
rocket plant here by the Aerojet 
Engineering Corp., subsidiary of 
General Tire & Rubber Co., it was 
announced by T. E. Beehan, secre- 
tary-treasurer of the Aerojet di- 
vision. 

The plant site, since its construc- 





City of Cleveland now has 
a tleet of 84 FEDERALS 





J 





tion in 1943, has been under lease 
by Aerojet from the government. 
The company was formed in 1942 
under the guidance of Dr. Theo- 
dore von Karman, world famous 
aerodynamicist, and shortly there- 
after entered into production of the 
standard JATO (jet-assisted take- 
off) rocket motor. 


FEDERALS HAVE WON Sy Costing Less to Run! 


cost records, checking lay-up time, servicing and run- 


@ For 38 years Federal has been building trucks 


that have enjoyed 


an outstanding reputation for 


ruggedness, dependability, low up keep cost, long 
life and bed-rock operating economy. 


Men in a position 


to judge—fleet owners, main- 


tenance superintendents, service mechanics, dispatch- 
ers and drivers—have learned by keeping comparative 


FEDERAL MOTOR TRUCK CO. 


Mobilaas 


bts) aN eed E 


ning costs that Federal Trucks have those qualities of 
endurance, economy and rugged all-truck perform- 


ance that insure owner satisfaction. 


That's why so many truck users now say: “Toss the 


Tough Jobs to Federal.” 


© DETROIT 9, 


MICHIGAN 


Since 1910...Known in Every Country — Sold on Every Continent 
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Auto Personnel 





Wilmington Sprayer Aide 
On World Sales Tour 


A six-month business trip by air 
around the world in the interests 
of the sale of compressors, paint 
spraying and air service equipment 
is being made by German Eras- 
quin of the export department of 
Wilmington Sprayer and Compres- 
sor Mfg. Co., Toledo, a division of 
Electric Sprayit Co. 


* + * 


GMC Truck Promotes 


Holsaple and Weaver 


R. E. Holsaple has been ap- 
pointed zone manager for GMC 
Truck & Coach Division of Gen- 
eral Motors at Charlotte, N. C., 
according to J. P. Little, general 
sales manager of the Truck divi- 
sion. 

Concurrently, Little announced 
the appointment of R. P. Weaver 
as sales promotion manager at 
the home office in Pontiac. Prior 
to his war service as an Army 
colonel, Weaver was national 
used truck manager for GMC. 


Trailmobile Announces 
Personnel Changes 


Trailmobile Co. announced the 
appointment of James A. Bardsley 
as assistant sales manager. In his 
new capacity Bardsley will assist 
L. E. Craig, sales manager of the 
company’s branch operations. He 
will be succeeded at Indianapolis 
by C. M. Morge, sales representative 
in the Indianapolis territory. 

The firm also announced the ap- 
pointment of Alan Waddell as 





manager of distributor sales. E. W. 
Rowland will become Waddell’s as- 
sistant. Sales engineering and or- 
der departments will be headed up 
by H. R. Burdick. F. J. Wipper 
was named as his assistant in the 


order section. 
- + * 


Fites Named Director 


Of Calif. Truckers 


Appointment of Larry M. Fites 
as managing director of. the Truck 
Owners Assn. of Calif. was an- 
nounced at San Francisco by Pat 
L. Nolet, president. 

Fites was named to succeed Wil- 
lard S. Johnson, who resigned to 
enter practice in San Francisco as 
a transportation consultant. Fites 
also will serve as secretary of the 
California commercial motor trans- 
port group. 


* * * 


K-F Names Five to Head 
Division Accounting Posts 


The appointment of five new 
division managers for the Deal- 
er Fiscal Analysis division of 
Kaiser-Frazer Sales Corp. is an- 
nounced by W. D. Whiteman, as- 
sistant treasurer of K-F. Named 
were W. A. Simon, E. J. New- 
meyer, W. S. Martin, G. J Jones 
jr., and 8S. O. Olson. 


Simon will act as assistant 
manager of the Fiscal Analysis 
division, as well as manager of 
the Central sales division. New- 
meyer, formerly associated with 
General Motors, is divisional 
manager for the Eastern sales 
division. Martin, divisional man- 
ager in the Southeastern sales 


EXTRA PROFITS 
aa 
YOU SELL! 










HERE'S A PLAN FOR YOU 
TO MAKE EASY ADDITIONAL SALES 
(as proven by over 4,000 dealers) 
We pioneered the idea of fitting that empty lug- 
gage compartment of every car you sell, with 
MAXIMILLIAN Matched Luggage. Now the idea is 
sweeping the country. Auto dealers everywhere 
are finding this an easy, quick way of making 


extra profits. 


MAXIMILLIAN LUGGAGE IS EASY TO SELL— 
New car purchasers are always “travel-minded” 
... envisioning a trip in their new car in the not 
too distant future. You will find it easy and 
sell them nationally advertised 
MAXIMILLIAN Matched Luggage... which they 
can conveniently pay for as part of their car 


profitable to 


payments. 


ORDER NOW ...«a small investment will put you 
in business with a top-profit accessory line. 


MAXIMILLIAN LUGGAGE 
COSTS YOU LESS 
BECAUSE YOU BUY 
DIRECT FROM 
THE MANUFACTURER 







THE FIELD EXECUTIVE . . 





. Men's 2-pc. set consisting of 2-Sviter and 
Overnighter, Top-Grain Aniline Cowhide or Imported Pigskin. With ex- 
clusive removable Suit-Poc feature in the 2-Sviter. Dealer's Cost: $81.00. 













4 
MEN'S FITTED 
DRESSING CASE 


Please ship following 





=1—2-pe. FIELD EXECUTIVE Set 






(not illustrated) 
= 2—Men's Fitted Dressing Case 











Matching Victoria Train Case 






2-pc. FIELD EXECUTIVE Ser 
3-pc. LADY VOYAGER Basic Set 
Specify Other Covers Below: 








FIRM NAME_ 


t 


An essential travel accessory. 10 fittings including 2 pure 
bristle brushes. Hand turned Top-Grain Aniline cowhide 
with solid bress zipper closing. Dealer's Cost: $10.00. 


TFIRMAN LEATHER GOODS CORP., 137 &. 25th ST., NEW YORK 10, N.Y. 


Matching 30° Oversize Family Bog 


=3—3-pc. LADY VOYAGER Basic Set 


ZIPPER LUGGAGE COVERS 
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Western Canada Petroleum Assn. 
* +. 


Eke Gets Sales Post 


Laurence Eke has been appoint- 
ed manager of the research depart- 
of Canadian 


General Motors Building, 
Trinity 3-3800. 


J 
F. ¢ 
| 4 
OFFERS COURTESY CAR SERVICE—Among the Oldsmobile dealers who have moved to the igs U y FE RS 
outskirts of large cities in which they have been operating is J. Irving Johnston, Trenton, N. J. 
The new building shown above is located on an arterial highway and has been designed in 
such a way that additions to it may be made without destroying the original design. The tall 
pylon on the roof of the building can be seen from downtown Trenton when lighted at night. 
A circular front on the new showroom makes this feature the most dominant to the passing 
motorist. \ 4. 
mec 
division, was associated with | Miller-Manor, Inc., as advertising 
Chrysler Corp. for many years. | consultants. De: 
Jones, former business manage- * * * le. 
ment representative for General | Reed Retires From GE Post; Ww 
Motors, is manager of the Mid- Oo C . rece 
west sales division. The Western pens Consulting Office cleri 
division manager, Olson, was Walter C. Reed has resigned his shut 
comptroller of Commonwealth | post as a development engineer in Wyo 
Aircraft before coming to K-F. |the laboratories of the General mals 
* * * Electric Co. and established a con- = 
‘ ° sulting engineer office in Dalton, , 
Miller Names Hodgins Steen. the 
General Sales Manager Reed was a pioneer in perfecting snap 
Don E. Miller, president of D. E.| the use of silver solder for braz- Fo 
Miller Co., sales directors inter-|i"g operations. He also developed = 
nationally for the products of pane ian tame of —— sornts pd 
Cauffiel Motor Co. Inc. an- re = 1 . elepl 
nounces the appointment of E. F. . cessi 
Hodgins as general sales manager. Aro Appoints Hallberg and | 
Hodgins, formerly president of | Kansas City Manager 
American Consolidated Enterprises,} C. A. Hallberg has been ap- Ord 
Inc., will headquarter in Detroit| pointed division manager of the In 
while establishing branch outlets} Kansas City territory for Aro Lu- to tl 
throughout the domestic and for-|bricating Equipment sales and thro 
eign markets. Simultaneously, Mil- service, it is an- 
ler announced the contracting of nounced by W. C. bee 
er, Leitch, vice-pres- factc 
ident and general Ww. 
manager of Aro chair 
Equipment Corp., Akro 
Bryan, O. and 
Hallberg will its P 
make his head- : sidia 
quarters in Kan- | was 
sas City and will * Orde 
serve automotive, | with 
| O. A. Hallberg industrial and Kni 
. farm lubrication manc 
‘| requirements in the area compris- Arme 
ing Kansas, Iowa, Nebraska and of fo 
the western part of Missouri. Sol 
SETS FOR MEN AND WOMEN a. ‘ 
IN TOP-GRAIN ANILINE COWHIDE * milité 
Simeeiha the tt Manin Samos McCann Gets Sales Post os 
as the finest quality cowhide. Francis A. McCann has been ap- — 
° =~ ee. _ —_ of pointed salesman for the Toledo the 1 
Tre ° _ Steel Products Co. in Northern penids 
ship. Sette ein New Jersey and the extreme south- by al 
© Scientifically designe r light- 
weight, wrinkle-free packing. aa aon =, York _— ac- F 
© Hand-polished solid brass ss - K. Lang, sales man- — 
hardware. _ oe j He 
© Stitched leather handles. Willi ° Ti : opea 
All workmonship fully gvar- Hetams Joins tnnerman i gath 
| Tinnerman Products, Inc., maker Octo 
of Speed Nuts, has announced the follo 
appointment of Robert D. Williams 20; 
as personnel manager. Williams Chic 
began his career at Chase Brass Oct. 
& Copper Co. 
* * * P. ack 
Reynolds Names Lawless Ge 
Wilfred P. Lawless has _ been| —_ 
named manager of the Nashville 
ney Vorneee (Tenn.) sales district of Reynolds 
Saisie "Syed Metals Co., according to David P. 
robe, 26” Pullmen. Dis- Reynolds, vice-president and gen- 
tinctive long-bound eral sales manager of the com- 
Chie” feven Imag, | Pany’s aluminum division. 
shirred pockets, tie . * * 
Dealer's Cost: $106.00 Cadillac Veteran Retires | 
a L. S. Carter, divisional auditor 
Deoler's Cost: $28.50 for Cadillac, has retired after 43 
years’ service. He is succeeded by 
Floyd J. Breslin who has been 
supervisor of procedures and in- 
ventory control. 
* * + 
i ee ee nee 7 . . ° ° 
Dr. Purcell Joins K-F This is one of a hundred 
se consume pric | The appointment of Dr. Frances| facts in a new survey that 
re I Purcell jr. to the staff of Kaiser- | 
| | Frazer Corp. hospital is announced| will hel u make more 
$107.94 |! | by Dr. Clifford H. Keene, K-F YY? 
$24.00, | medical director. money in your biggest and 
$211.68 | ae : 
———| Tivos Named Directore busiest market. Get all of 
6.00 Each Chas. F. Shock, Calgary; J. J. 
$ 9000 Statler and R. A. Brown jr. have them today from our 
$30.00 | been appointed directors of the| Detroit office— 
i 
l 
1 
{ 
I 
| 


ment, sales division, 
Car & Foundry Co. 
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John L. Collyer, president of B. 
F. Goodrich Co., has been named 


national chair- 
man of the 
Greater Cornell 


fund and will 
lead a two-year 
campaign for 
$12,500,000 to 
meet immediate 
needs of the uni- 
versity. 
Collyer is a 
graduate of Cor- 
nell and the hold- 
er of a degree in 





4. L. Collyer 
mechanical engineering. 
a7 > * 
DeSoto’s Circus 
When the circus came to Detroit 


recently, DeSoto executives and 
clerical workers found themselves 
shut off from plant entrances on 
Wyoming Ave. by masses of ani- 
mals, trucks and circus parapher- 
nalia. Scores succumbed to little- 
boy complexes and stayed to watch 
the panorama of circus life take 
shape. 

For the remainder of the day, a 
gallery of DeSoto personnel lined 
the west offices to watch shouting 
roustabouts raise enormous tents, 
elephants walk past in solemn pro- 
cession and wild beasts pace back 
and forth in cages. 

* * + 


Order of the Sun 


In recognition of his contribution 
to the economic welfare of Peru, 
five 


through the establishment 
years ago of a 
Goodyear tire 
factory here, P. 
W. Litchfield, 
chairman of the 
Akron company 
and president of 
its Peruvian sub- 
sidiary, last week 
was awarded the 
Order of the Sun, 
with grade of 
Knight Com- 
mander, by Gen. 
Armando Reveredo, Peru’s minister 
of foreign affairs. The Orden del 
Sol is an infrequent award of 
military origin created by the fam- 
ous South American liberator San 
Martin in 1821, honoring heroes of 
the Peruvian revolution for inde- 
pendence. Litchfield made the trip 
by air from Akron to Lima. 
ca + * 


Fund Speaker 

Henry Ford II will be principal 
speaker at four Community Chest 
gatherings during September and 
October. He will speak in the 
following cities: Seattle, Sept. 
20; Washington, D. C., Sept. 30; 
Chicago, Oct. 11, and Louisville, 
Oct. 19. 





P. W. sdtehneld 


Packard Execs Travel 


George T. Christopher, presi- 
dent, and Karl M. Greiner, gen- 
eral sales manager of Packard, 


Accurate 


Short Takes 





.at the factories 


recently spent a four-day week- 
end holding informal meetings 
with dealers in the New York 
City and Boston areas. 

* 


* * 


Stung Again! 

Les Carlson, advertising man- 
ager, Oldsmobile, is grinning over 
the story which came out of 
Michigan State College where a 
swarm of bees descended on a 
new Oldsmobile Futuramic, ren- 


dering the vehicle uninhabitable | 


for the period of their visit. 
“A honey of a car,” quipped 
Carlson. 
7” * * 


Fast Excuse 


How commercial can a _ public 
relations man get? 

When asked why he has been 
failing to answer his telephone 
during the past several weeks, 
Fred L. Black, director of public 
relations for Nash-Kelvinator 
Corp., went the limit and declared 
that his entire waking hours are 








spent probing dictionaries and the 

encyclopedia for words to ade- 

quately describe the new 1949 Nash. 
+ o t 


In the Rough 


Karl H. (Chick) Bronson, direc- 
tor of advertising at DeSoto, is a 
former _§ golfer 
who gave up the 
game because of 
his allergy. 

Bronson for- 
merly played the 
kind of a game 
that continually 
took him into the 
rough where 
goldenrod and 
other nasal-both- 
ering weeds 
abound. Finally, 





Kari Bronson 


| when his sinus condition registered 


as bad as his golf score, he gave up. 


Fruehauf Gain 

DETROIT.—Fruehauf reports 
that although total registration of 
truck-trailers of all makes in the 
U. S. have increased 79 percent 
since 1941, according to statistics 
compiled by the R. L. Polk Co., 
during the same period, registra- 
tion of Fruehauf trailers has in- 
creased 121 percent, the same 
source shows. 





HONOR FOR STUDEBAKER ZONE OFFICIAL—Tex Hodge, who has been the Studebaker 


Pacific Corp. regional manager in San Francisco, Calif., 


become Studebaker dealer in Fresno, Calif. 


assistant regional manager at the West Coast factory near Los Angeles. 
dinner given Revelle on the occasion of his leaving Los Angeles for his new post. 
Seated, left to right: Connie Vance, truck representative; L. E. 


standing, is accepting a gift. 


for several years, has resigned to 
Replacing him will be Carl Revelle, former 
Pictured is the 
Revelle, 


Minkel, Pacific Coast sales manager, and E. M. Douglas, vice-president of Studebaker Pacific 


in charge of manufacturing. 


Record Ledger Class 


CHICAGO.—On the basis of en- 
rollments up to now, the next class 
of the Automobile Dealers Book- 
keeping and Accounting school, 
starting Aug. 10 at the Lawson 
YMCA here, will be the largest in 





size yet assembled, it was an- 
nounced by Floyd Hoffman, presi- 
dent. To be eligible for the class, 
students must be employed by new- 
car dealers and must have the 
sponsorship and ‘recommendation 
of their employers. 





HOW TO REDUCE INVENTORIES 
—while selling a complete line 


specify 


_ AMERICAN AIRLINES 






irfreight 


Retailers, distributors and manufacturers of automotive 
parts and accessories all benefit when shipments are 
made by American’s Airfreight. 

With overnight replacement of fast-moving items by 
Airfreight, outlets no longer need be loaded down with 
expensive inventories in order to sell a complete line of 
merchandise. Turnover is speeded, capital is freed. Man- 
ufacturers can eliminate regional inventories and cut 


new markets at minimum risk . . . and expand present 
markets with time-saving Airfreight. 

American’s Airfreight moves merchandise at top speed 
on a volume basis. It’s available to and from 69 airports 
serving thousands of communities—and American’s 
cargo-carrying capacity is the world’s largest. You get 
quick, specialized attention from American—on regu- 
larly-scheduled flights. 


Ce, yo 


For details see your nearest American Airlines office 
or write to American Airlines, Inc., Cargo Division, 
100 East 42nd Street, New York 17, N. Y. 


AIRCONOMY PLAN 


Ce ee ea en eens em nem Sete one ne en cn ae ec cc 


distribution costs through savings on “hidden trans- 
portation costs.” Airfreight shipping reduces packing 
costs, cuts losses in transit. Manufacturers can erter 


ASK ABOUT AMERICAN’S 


You can’t afford an earthbound business! 
Ship by Air Travel by Air Mail by Air 


Get merchandise to market Save valuable man-hours and 
when it’s wanted . . . in hours increase productiveness of all 
instead of days. Quicken cap- traveling personnel. Multiply 
ital turnover. Step up distri- personal contacts, improve 
bution tempo .. . cut costs. personalized service. 


AMERICAN AIRLINES 


AMERICAN AIRLINES, INC. ¢ AMERICAN OVERSEAS AIRLINES, INC. 





American Airlines, Inc., 
100 East 42nd Street, New York 17, N. Y. 


t 6, 
Shorten order-to-delivery-to- 
payment period. Get field in- 


i 
| CENTLEMEN: We are interested in your AIRCONOMY PLAN and the possi- 
structions out faster. Stream- | 


bility of cutting costs and raising profits. We would like to talk with 
line bookkeeping iid aa your sales engineers and find out how your plan applies to our business. 


counting procedures. NAME OF FIRM____ i 
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NAME OF INDIVIDUAL 
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Used Car Notes... 


___ AUTOMOTIVE NEWS, 


Dallas Tightens Statute 
Regulating Sales 


DALLAS.—The Dallas city ordi- 
nance regulating the sale of used 
cars under a $25 annual license 
system has been tightened by the 
city council, upon recommendation 
of the city’s auto industry advis- 
ory committee on which both the 
new and used-car dealer associa- 
tions are represented. 

Four amendments were adopted 
which: 1. define a used-car dealer 
as a person offering for sale or 
selling three or more used vehicles 
in any 12-month period; 2. require 
four consecutive weeks publication 
of notice of application for license 
as a dealer and posting $5,000 
bond; 3. require that all advertis- 
ing of used cars include the name 
and address of dealer, and 4. fix 
a penalty of from $25 to $200 a 
day for each day on which the 
ordinance is violated, together with 
granting the court discretion as to 
license cancellation. 


Wh 


The ordinance changes have been 
worked out over a period of a year 
primarily by the Dallas Used Car 
Dealers Assn. in collaboration with 
the police, the Dallas Better Busi- 
ness Bureau and the new-car deal- 
ers. 

Tom Blundell, secretary-treasur- 
er of the used-car dealers’ body, 
declared that the tightening amend- 
ments incorporate what the Dallas 
dealers believe are the most prac- 
tical features of some of the most 
successful ordinances in effect 
throughout the country. 

The amendment defining a used- 
car dealer specifically exempts 
banks, and it removes fleet pur- 
chasers from jurisdiction of the 
ordinance by providing that “no 
person shall be considered a used- 
car dealer because he sells, offers 
to sell, or trades within any 12- 
month period three or more such 
vehicles which have been used in 


the carrying of passengers, mer- 
chandise or equipment, as a neces- 
sary incident to his regular busi- 
ness.” 

The $5,000 bond is to protect the 
purchaser against any substitution 
of car for the one selected, deliv- 
ery of insufficient title, misappro- 
priation of funds belonging to the 
purchaser or any alteration so as 
to deceive the purchaser as to the 
year or model of any purchased 
vehicle. 

* * + 
Dixon Elected President 


Of Toledo U. C. Dealers 


TOLEDO.—Election and installa- 
tion of Jack Dixon as 1948 presi- 
dent of the Toledo Used Car Deal- 
ers Assn. was announced here. 

Named to serve with him were 
Walter Brenzoll, vice - president; 
Fred B. Wittee, reelected secre- 
tary; Earl (Doc) Greiner, treas- 
urer; Elmer Crego, Joseph Dugan, 
Edward Welsh, Wilson Swan and 
Al Hettrick, board members. 


* * ca 
Texas Dealers Set Parley 


Nov. 8 at Dallas 


DALLAS, Tex.—The Texas Used 
Car Dealers Assn. will hold its 
annual general conference here 


4, a La Ene een. 


Vg 1949 FORD, LINCOLN and MERCURY CARS 


Gj AMACOR 


AJAX 


SNAP-SCREW 


(Pat, Pending) 


fastens fast— 


(five minutes 
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Fits Both 


Left & Right Sides 


8718 MACK 
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AMACOR, 


DETROIT 


AUGUST 16, 


1948 


COAST DEALERS SEE OLDS OFFICIALS—A meeting of dealers in Oakland, Calif., 


during 


the latter part of July concluded a series of conferences between executives and field per- 


sonnel on the West Coast. 


Seattie, Denver and Oakland were visited by S. E. Skinner, genera! 


manager; D. E. Ralston, general sales manager, and L. F. Carlson, director of advertising and 


public relations. 


Skinner and G. R. Jones, Oakland zone manager. 
H. S. Bray, Redwood City; Jones, and M. F. 


W. A. Connell, Oakland: Skinner; 
Whitmore-Waldren Motor Co., Reno, Nev. 


Nov. 8, directors of the association 
reported last week. 

Meanwhile, the group went on 
record as opposed to the setting 
up of state highway department 
branches in each town to handle 


We tlle del ti llamo (lL ec 
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no-screws showing. 


Available with 4. and 4' 


SUGGESTED LIST PRICES 
ee ; 4 


-INCH 


mirrors 


$5.25 


4-Inch: Part No. MR500 


INC. 


14, MICHIGAN 


42-Inch: Part No. MR550 


Shown above are a few of the West Coast dealers who met at Oakland with 


Alfred Matthews, Modesto; 


Left to right: 
Waldren, 


the transfer of automobile titles. 

It was declared that such offices 

would only add to the tax burden 
aa * * 

Brandon Seeks to Replace 

Moss on NUCDA Board 


OKLAHOMA CITY. — Oklahoma 
delegates to the National Used- 
Car Dealers Assn. convention will 
nominate C. L. Brandon, vice-pres- 
ident of the Oklahoma State Used 
Car Dealers Assn., for a place on 
the national board of directors, 
according to R. G. Carroll, secre- 
tary. 

Carroll said Brandon will seek 
to replace his fellow townsman, 
Jack Moss, who is resigning be- 
cause he is no longer classed ex- 
clusively as a used-car dealer. 


* * * 


King Enlarges Lot 


LOUISVILLE, Ky.— King Auto 
Sales, Inc., has enlarged its used- 
car lot at 940-948 S. Third St. here. 
The company now has 30,000 square 
feet of paved space. 


Read A. H. Allen’s ‘‘FOB Factory’’ in 
| AUTOMOTIVE NEWS each week for the 
latest on manufacturing trends. 


“/ SHOULD BE IN 
EVERY CAR! 


| SPEED FILLING. 


| STOP BLOW-BACKS 
AND SPILLS. 


! PREVENT 
THEFT.” 


The Fit:GARD WAY of 
Filling Gas Tanks: 


“FILL ‘TIL THE 
WHISTLE STOPS” 


Fit-Garp 


“Whistling GAS TANK FILL SIGNAL 
Fit - GARD TANK VENT y 


Fit - GARD ANTI-THEFT BAFFLE 


Fit- GARD 
WHISTLE 


AVAILABLE FOR MOST CARS 
To install — insert in fill-pipe. 
Only tool, a screw driver, 
Time — 10-15 minutes. 


RETAILS @ $3.25 PLUS INSTALLATION 
DEALER DISCOUNT 40% F.O.B. 
CAMBRIDGE. PACKED 6 TO A BOX. 
ORDERS PROMPTLY SHIPPED 


SCULLY SIGNAL COMPANY 
92 First Street 
Cambridge 41, Mass. 
RE een ee ae 
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Auto News From Britain 


Use of Mobile Units for Rural Areas Growing; 
Change to Right-Hand Driving Urged 


LONDON. — (UTPS)-—- Increasing 
use is being made in Britain of mo- | this still applies. 


bile units designed for specific pur- | 
Mobile banks, mobile bath 


poses. 


units (for taking bathing facilities 
to schools beyond the reach of pub- 
and mobile dentistry 
units are all represented in this de- 


lic baths) 


velopment. 


Latest instance, mobile banking, 
utilizes an attractive wood paneled 
coach, similar internally to the inte- 


rior of a branch bank. 

Service of these units is de- 
signed principally for country dis- 
tricts where isolated units do not 
justify a permanent banking 
branch. 

The mobile bank visits villages 
throughout the area at prearranged 
times and transacts banking busi- 
ness as would a normal branch. 
Expansion of this policy has been 


prevented in the past by the scarc- 









BUYING 
\Burrrlap? 


Weel, it’s wise and 
thrifty to deal with 
folks who really know 
bur-r-rlap*...folks you 
know you can depend 
on. So for whatever 
grade you 
need ... look 
to Bemis / 











‘Each yeor Bemis de- 
ermines the grading 
of burlap from Indian 

pte mills. Bemis’ grad- 

ing is accepted by 7 
producers and users Detroit « Chicago « St. Louis 
glike as the standar¢ Cleveland «indianapolis 
and other principal cities. 





or burlap quality 


ity of vehicles, and to some extent 


As vehicles become available, 
|commercial interests promise in- 
creasing use of the system. 

“ + oa 


Shortage Continues 


SHORTAGE of vehicles in Brit- 
ain continues to limit the scope of 
replacement and promises to con- 
tinue to do so for some considerable 
period ahead. Long delays in deliv- 
ery of transport vehicles to munici- 
palities, with the bulk of new pro- 
duction going abroad, has forced on 
transport undertakings a policy of 
retention of transport vehicles long 
after they have passed their best. 


The ministries of transport and 
of the treasury are maintaining a 
very strict control on replace- 
ments and are forcing municipali- 
ties to reduce their estimates of 
requirements in order to maintain 
the fullest possible flow of new 
vehicles to the export market. 


Net effect of this stranglehold is 
the necessity to use vehicles long 
after they were due for scrapping. 
Common policy is now to retain the 
chassis and to fit a new austerity 
body on the original chassis. 


* * * 


Urges Changeover 


The INSTITUTION of Automo- 
bile Engineers at its annual confer- 
ence in Glasgow heard H. W. Ful- 
ton of Albion Motors make a strong 
plea for a British change in vehicle 
design. Maintenance of the left- 
hand rule of the road in Britain 
hurts British production for export 
markets where right-hand driving 
is the rule, he said. 

Strong point made by Fulton in 
this connection is that the pres- 
ent is an opportune time to make 
the change. British fleets are now 
in positive need of replacement. 
Adoption of right-hand driving 
would be more practicable at the 
present time than at any other 
period. 

Major problem in the way of 
adoption of this proposal is that of 
maintaining service in Britain in 
the changeover period between ap- 
proval of the new ruling and adop- 
tion in practice. 


Pittsburgh Plate 
Ups Glass Prices 


PITTSBURGH.—Pittsburgh Plate 
Glass Co. joined Libbey-Owens- 
Ford last week in raising prices on 
nearly all plate glass products by 
9 percent. All thicknesses of win- 
dow glass manufactured by the 
firm were advanced 10%, according 
to D. C. Burnham, vice-president 
in charge of glass sales. 

Earlier in the month, Pittsburgh 
Plate had reopened its contract 




























with its 10,500 glass workers and 
granted a 10-cent-an-hour wage in- 
crease retroactive to May 1 plus 
an insurance program costing the 
company 2% cents per hour. 

Since the last price increase on 
a major product, made in March, 
1947, the firm said it had absorbed 
an additional 18%-cent wage in- 
crease granted to its glass workers 
during July, 1947, without ad- 
vancing prices. 
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TUB AND SHOWER 
IN EVERY ROOM 


MOST LOCATED 


HOTEL DETROIT 


CADILLAC SQUARE 
ONE BLOCK EAST OF WOODWARD 


C.G. PARKER 
Manager 


poe) AS. 1s ae 


| There are profit-making opportunities in 
| AUTOMOTIVE NEWS want ads. 


Telephone 
WOodward 2-5900 


a 
Unanimously Endorsed 


Jor Highway Safety 


SIGNAL-STAT 
DIRECTIONAL SIGNALS 


with the 
Burn-Out-Proof SWITCH 


FY Vey vv 
Ng CORPORATION 


: EL ba} y | and cattle, but they bring him more cash than 
~ Brooklyn 33, N.Y a at | he had to use the returns from I4 steers. At 























trick, as shown by symbols above.—(Acme Photo) 
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Tractor-Diesel 
Parley of SAE 
To Open Sept. 7 


NEW YORK. — The first com- 
bined national tractor and Diesel 
engine meeting of the Society of 
Automotive Engineers will be held 
Sept. 7-9 in the Hotel Schroeder, 
Milwaukee, John A. C. Warner, sec- 
retary and general manager of the 
society, announced. 


Thirteen technical papers will be 
presented on research reports of 
Diesel engine combustion, fuel com- 
positions, cylinder and ring wear, 
transmissions and engines of high- 
er efficiencies. 


Cc. G. A. Rosen, director of re- 
search of Caterpillar Tractor Co., 
Peoria, Ill., will speak on “Future 
Powerplants for Tractors and Road 
Machinery” at the dinner on 
Sept. 9. 

Among the engineers from 
abroad who will participate will be 
J. J. Broeze and C. Stillebroer, 
from the famed Delft laboratories 
of Royal Dutch Shell Co., The 
Netherlands. They will report on 
extensive research on fuels for 
high speed automotive and railroad 
Diesel engines. 


Both tractor and Diesel engine 
subjects have been prominent on 
many of the annual and summer 
meetings programs as well as in 
special SAE national meetings de- 
voted to these subjects, but this 
is the first joint meeting of these 
two SAE engineering activities. 

The meeting will be held under 
the general chairmanship of C. T. 
O’Harrow, assistant chief engineer 
of the West Allis tractor works, 
Allis-Chalmers Mfg. Co., Milwau- 
kee. 

Papers will be presented by offi- 
cials of three General Motors divi- 
sions, U. S. Rubber Co., Thompson 
Products, Inc., Ethyl Corp. and 
Socony-Vacuum Oil Co. 


Aftermarket Ad Contest 


Will Close Sept. 1 

CHICAGO. — Rules and regula- 
tions for the first annual merit 
awards to automotive aftermarket 
wholesalers for outstanding local 
advertising programs are an- 
nounced by the Automotive Adver- 
tisers Council. Deadline for receipt 
of entries is Sept. 1. 

Any automotive wholesaler, 75 
percent of whose total volume is 
in automotive aftermarket products 
at wholesale, may enter his own 
local automotive advertising pro- 
gram into the competition. Whole- 
salers entering the competition will 
be divided into the following four 
volume groups: up to $100,000; 
$100,000-$250,000; $250,000 - $500,000, 
and $500,000 and over. Each whole- 
saler’s entry will be judged in com- 
petition with advertising programs 
of other wholesalers in the same 
volume group. 





Purchasing Parley 


PHILADELPHIA.—The third an- | 
nual conference and exhibit of the 
National Institute of Governmental 
Purchasing will be held here Oct. 
18-20 on the roof of the Hotel 
Bellevue-Stratford. W. Z. Betts, 
president of NIGP, will preside. | 








Borg-Warner Moves 
CHICAGO.—Borg-Warner Inter- 
national Corp. announces the re- | 
moval of its Chicago office to 206 | 
S. Michigan Ave. 





CARS COST LESS IN FARM OUTPUT—It costs the farmer more today to raise his crops 


ever. For instance, to buy an auto in 1940, | 
today's farm prices, four steers will do the | 


. to 


tua |. 





SEA ON WHEELS—One of the largest over-the-road live shrimp transports in the world 


hauls 75,000 of the tiny crustaceans, 


ept fresh in 500 


alions of sea water. Purchased by 


J. L. Holler, St. Petersburg, Fia., the 195-inch Studebaker truck chassis has an 18-foot all- 
wood body, divided into compartments, 14 of which are filled with live shrimp in baskets. 


A pump in the rear compartments circulates 


sea water cooled to sea temperature amon 


the shrimp. The sills had to be tapered when mounting the body to insure equal water leve 


in all compartments. 
shrimp and 300 galions of water. 


Gas Assn. Trial 
Set for October 


In Milwaukee 


MILWAUKEE. — The trial of 
Wisconsin’s anti-trust suit against 
the Retail Gasoline Dealers’ Assn. 
of Milwaukee is to be held in Mil- 
waukee in October, according to an 
order entered by Circuit Judge 
Charles L. Aarons. This order was 


Fruehauf Promotes Crooks 
John L. Crooks has been ap- 
pointed Erie (Pa.) branch manager 
of Fruehauf Trailer Co. He has 
been associated with the company 


for 18 years. 


Te 


ALL STEEL 


@ SELL MORE ACCESSORIES 
e PROVIDE EXTRA STORAGE 
SPACE @ DRESS UP THE 
PARTS DEPARTMENT 


@ Display and sell more 


"Big Shrimp's"’ baby brother, another Studebaker, carries 30,000 live 


entered in accordance with a re- 
quest made by Leonard Bessman, 
Wisconsin's assistant attorney-gen- 
eral. 

The suit will be against the asso- 
ciation, its members and officers, 
and the group may lose its charter 
if found guilty. 

The state, Bessman declared, 
wanted the suit started as soon as 
possible in view of the present 
price increases among various busi- 
ness associations. 

A state senator, Attorney John 
C. McBride, is representing the as- 
sociation of gasoline dealers, and 
he argued against an immediate 
trial, inasmuch as the state now 
has an injunction against the 
group. To this, the judge replied 
that the availability of the court to 
try the suit must be considered. 
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NEW HOPE BIN END SSE 








¥. 





packaged items, accesso- 
ries, etc. with this steel 
Hope Bin End Display. 
Bolts on any make parts 
bin. Size: 7-1/2" deep, 
84" high, 24” wide. Eight 
shelves furnished per bin. 
Shelves adjustable on 
1-1/2” centers. Dust-proof 
closed-in base. Available 
in combination of any of 
following colors: gray, 
green, buff, (white backs 
if desired). 




















IMMEDIATE 
DELIVERY 
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METAL PRODUCTS, INC. 


1503 ROCKWELL AVE. 
CLEVELAND 14, OHIO 
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Retooli Boosts Cost Load ... 


New Price Hikes Likely 
With Next ’49 Cars 


(Continued from Page 1) 


nounced last week, averaged 5.3 | increases, but the discount cut insti- 
percent over previous quotations. | tuted on the changeover price hikes 
The rises ranged from $90 to $150 | announced in June was not rein- 
on the Mercury and standard Lin- | stated. 

coln, and from $150 to $250 on the 
Lincoln Cosmopolitan. 

Factory list prices on the 1949 
Fords went up a flat $75 on every 
model but two. The Ford Six busi- 
ness coupe was reduced $5 while 
the V-8 station wagon was boosted 

118. 
: Ford dealers were allowed their 
historic discount on the new price 


Walker Planning 
Plant Expansion, 
Oil Filter Line 


RACINE, Wis.—Walker Mfg. Co., 
maker of automotive equipment, 
has announced an expansion pro- 
gram which will amount to an ex- 
penditure of about $240,000 at the 
plant here and $175,000 at the com- 
pany’s Jackson (Mich.) plant. 

At Racine the foundry and office 
buildings are to be enlarged, ac- 
cording to president James S. 
Allen. 

A line of oil filters is to be add- 
ed to Walker’s line of auto jacks, 
as well as lifts and silencers for 
automotive engines. The company’s 
sales force is also to be increased 
by about 20 men to put the new 
products on the market, according 
to Allen. 


Citing the Chief 
Cadillac Creates Award 


For Shop Managers 


DETROIT.—Creation of an 
award to honor service managers 
employed by Cadillac distributors 
and dealers has been announced 
by G. W. Otto, general service 
manager of the division. 

For continuous service beyond 
five years as a Cadillac service 
manager, the awards will be made 
as follows: 5 to 10 years, gold pin; 
10 to 15 years, gold pin with ruby; 
15 to 20 years, gold pin with single 
cut diamond, and 20 years and 
over, gold pin with double-cut dia- 
mond. 

“We wish to signalize in the 
award of these pins our awareness 
of the supreme importance of the 
service manager,” Otto said. “It is 
the personal equation, the integ- 
rity, faithfulness and experience of 
Cadillac service managers. that 
maintain and enhance our reputa- 
tion for thoroughly dependable 
service. 

“It is unquestionably the service 
managers’ conduct in relation to 
his dealer and to Cadillac owners 
that sets the tone of the service 
operation.” 

Not to be confused with this lat- 
est Cadillac award group is the 
Cadillac Certified Craftsmen’s 
deague, one of the oldest honor 
groups for service men in the auto- 
mobile industry. Enrollment in the 
league, maintained yearly by writ- 
ten examination, has more than 
doubled since 1940 and is now at 
an all-time high, Otto said. 


SALES TRAINING 


TRUCK SALESMEN, PARTS MANAGERS 
and SERVICE MANAGERS can especially 
benefit from this 10 DAY TRAINING. Over 
40 TALKING MOVING PICTURES and 
slide films with sound, are used in CON- 
FERENCE TYPE MEETINGS to enable the 
TECHNIQUES used by MASTER SALES- 
MEN to become a part of those attending. 
Dealers from 9 DIFFERENT STATES have 
found this training invaluable for their 
Daniel L. Beek men. Yours will be worth twice as much 
—— to you after taking this course. 


Next Day Class, Sept. 20 through Oct. 1. 
Available under the G. I. Bill. 


EXECUTIVES SELECTION & TRAINING INSTITUTE 
956 Maccabees Bldg. Detroit 2, Mich. TEmple 11-55-1 


Growth 


(Continued from Page 2) 

The District of Columbia expe 
rienced the greatest decline, having 
15.2 percent fewer cars than it had 
in 1940. Pennsylvania suffered the 
least, being just six-hundredths of 
one percent, or about a thousand 
vehicles, below its 1940 figure. 

= + * 


OUTH DAKOTA had the distinc- 

tion of being the only state to 
keep its prewar status quo, with 
148,000 vehicles in both 1940 and 
1947. 

This actually reflected a gain for 
the Sunshine state, since Census 
Bureau estimates showed a 10.1 per- 
cent decline in South Dakota’s pop- 
ulation. 

In all, the Census Bureau esti- 
mates showed a total of nine 
states with population losses dur- 
ing the seven years covered by 
the report. 

California’s whopping gain en- 
abled it to slip past Ohio and Illi- 
nois and claim honors as the third 
largest state in the Union, behind 
New York and Pennsylvania. 

California stood first in the nation 
in car registrations, though, sur- 
passing New York’s total of some 
2,228,000 automobiles by about 469,- 
000 





























































* * * 


a ARE the present adver- 
tised delivered prices of the 
lowest-priced Chevrolet, Plymouth 
and Ford models—prices which in- 
clude factory list, federal taxes and 
dealer delivery -and handling 
charges: 
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Chev. Plym. Ford Six 


DEALERS SEE 80 MODELS OF TRUCKS AND EQUIPMENT—This Chevrolet exhibit at Cincin- 
nati attracted dealers from five states in a four-day run. The displays were valued at 


4-dr. sed. $1,371 $1,395 $1,473.50 about $500,000. 


2-dr. sed. 1,313 1,337 1,410.00 
Spt. cpe. 1,323 1,363 1,431.50 
Bus. cpe. 1,244 1,300 1,252.00 
Convert, 1,750 1,800 1,886.00 
Stat. wag. 2,013 2,016 2,119.50 

The above table shows that the 
advertised delivered price on the 
Ford Six business coupe is $1,252, 
or $8 more than the Chevrolet 
Stylemaster business coupe, al- 
though factory list price on this 
model is $1,158 for the Ford and 
$1,160 for the Chevrolet. 

A Ford spokesman explained that 
three items of factory-installed 
equipment were included in the de- 
livered price of his company’s busi- 
ness coupe model, accounting for 
the higher price. These items are 
an oil filter, oil bath and matching 
wheel rings. 

Both the Ford and Chevrolet 
prices include an identical $15 
charge for dealer delivery and han- 
dling costs, and the federal excise 
taxes are approximately the same, 
since the factory list prices show 
but a $2 difference. 

* 


Chevrolet Truck Show Draws 
Nearly 5,000 to Cincinnati 


CINCINNATI.—A_ total atten- 
dance of nearly 5,000, with most 
expressing an interest in purchas- 
ing truck equipment, was regis- 
tered for the Chevrolet equipment 
show which closed here Aug. 6. 
Most Chevrolet truck dealers in 
this zone also paid a visit through- 


1,000 Chevrolets 
Used in Driver 


Training Classes 


DETROIT.—More than 1,000 au- 
tomobiles, equipped with special 
dual controls, have been allocated 
by Chevrolet to Chevrolet dealers, 
who have loaned them to high 
schools in all parts of the country 
for the training of young drivers, 
the division announced last week. 


“Chevrolet is happy to play an 
important role in teaching the 
youth of America how to drive an 
iutomobile,” said T. H. Keating, 
general sales manager of Chevrolet. 
“Statistics have shown definitely 
that the number of serious acci- 
dents in the youngest age bracket 
drops proportionately in groups of 
young men and women who have 
received driver instruction.” 

Before a Chevrolet is allocated 
for training, a school must provide 
a properly trained and approved 
teacher, must meet high standards 
for its training course, must agree 
to use the car a minimum of 10 
school periods a week and must 
agree to furnish insurance and 
maintain the car. 

The car is allocated through a lo- 
cal Chevrolet dealer, working with 
the local AAA club and the school, 
on a loan basis. The car is left in 
the school’s possession for two 
school semesters, or until 8,000 miles 
have been driven, whichever comes 
first. 

The AAA makes available the 
dual control mechanism to the 
dealer, who installs it, along with 
other necessary accessories, before 
loaning it to the school. If a school 
has no trained instructor, a member 
of the faculty may attend an AAA 
training school to prepare himself 
to teach the classes. 


out the four days of the display. 

Co-sponsored by the Chevrolet 
plant and office at Norwood, O., 
and 22 special equipment distribu- 
tors and manufacturers, the ex- 
hibits covered both wings of Music 
hall and featured 80 pieces of lat- 
est truck equipment and acces- 
sories. 

Officially opened by Mayor Al- 
bert Cash of Cincinnati, who cut 
a ribbon at the main entrance, the 
show attracted dealers and other 
visitors from Indiana, Virginia, 
West Virginia, Kentucky and Ohio. 

On the first two days about 630 
dealers, truck managers and sales 
representatives were served lunch- 
eon and then given the opportun- 
ity to inspect the $500,000 worth of 
displays which were set up with 
a view to heightening interest by 
avoiding duplication. 

The halls were colorfully deco- 
rated and the entire show com- 
pared favorably, Chevrolet men 
said, with the best staged in other 
metropolitan centers. 

Officials responsible for the pro- 
gram included John L. Matson, 
zone truck manager; Edward Cow- 
an jr., zone manager; J. W. Burke, 
national truck manager; M. D. Ma- 
dora, regional truck manager; L. 
F. Vollmer, assistant regional man- 
ager, and Ralph E. Morrison, Kelly 
Body Co. 
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HIO advanced a step from its 

1940 position to become the 
country’s fourth largest motoring 
state, displacing Illinois, which 
dropped back to fifth. 

Michigan and Texas, in that or- 
der, complete the list of the “Big 
Seven,” states with more than 1,000,- 
000 passenger cars registered. 

In no section of the country is 
there a buyers’ market in automo- 
biles and, doubtless, registrations 
would be up in every state if the 
new cars were available. 

* * an 
OF THE nine states with a drop 
in population, five are in the 
South, and all of them recorded 
gains in car registrations. 

Arkansas topped the list with a 
28.3 percent increase in registra- 
tions although it lost 1.8 percent of 
its population. Mississippi jumped 
20 percent in registrations, while 
undergoing a 4 percent drop in 
population. 

Approximately two million more 
vehicles were registered in 1947 
than in 1940, an increase of 7.7 per- 
cent, for the entire country. 


Roadeo Winners 
In Three Classes 
Listed for Mich. 


DETROIT.—More than 5,000 per- 
sons attended the annual Michigan 
Trucking Assn, roadeo and equip- 
ment show here to watch 73 truck 
drivers compete for top positions in 
three classes of competition. 

Winners in the finals included the 
following: 

Straight truck: first place, Thos. 
E. Bennane, Trucking, Inc., (driving 
a Reo); second, Louis Premier, 
Trucking, Inc., (Chevrolet); third, 
Donald E. Wigent, Long Transpor- 
tation, (Dodge). 

Tractor and semi-trailer: first 
place, Peter Stumpo, Henry Vroom 
& Sons, (Ford F-8 and Fruehauf); 
second, William Lyons, Creston 
Transfer, Grand Rapids, Mich., 
(Ford); third, Frank Cole, George 
F. Alger Co., (Reo and Fruehauf). 

Tractor and full trailer: Roy A. 
Henke, Michigan Express, Inc., 
Grand Rapids; second, Kenneth M. 
Clay, Associate Truck Lines, Grand 
Rapids; third, Victor Breslin, Truck- 
ing, Inc. 


OLLOWING are the new fac- 
tory list prices of the Mercury 
and Lincoln models, compared with 


the old prices: 
New Old_=iIne. 
Mercury 
6-pass. coupe $1,855 $1,945 $ 90 
Sport sedan 1875 1,975 100 
6-pass. conv. 2,225 2,375 150 
Lincoln 
6-pass. coupe $2,360 $2,450 $ 90 
Sport sedan 2,395 2,495 100 
6-pass. conv. 2,760 2,910 150 
Cosmopolitan 
6-pass. coupe $2,925 $3,075 $150 
Town sedan 2,975 3,125 150 
Sport sedan 2,975 3,125 150 
6-pass. conv. 5560 3,800 250 


Va. Gas Revenue 


Hits Alltime High 


RICHMOND, Va.—Virginia gaso- 
line tax collections during June set 
a new monthly record, according 
to Charles L. Briggs, chief of the 
gasoline tax section of the state 
division of motor vehicles. 

The June total of $3,613,276.34 
was $209,194.89 higher than May, 
the previous record month, and 
$482,989.86 over June, 1947. Briggs 
predicted that the uptrend would 
continue through July and August. 

Briggs announced that gasoline 
tax collections during the first six 
months of the current calendar 
year totaled $1,834,055.92 more than 
the $16,933,832.98 taken in during 
the corresponding 1947 period. This 
was a record figure for any half- 
year period in the history of the 
tax, he said. 


Fontana Steel Boost 


Called ‘Knockout Blow’ 

SAN FRANCISCO. — The action 
of the Henry J. Kaiser Co. in rais- 
ing the price of steel from its Fon- 
tana plant $30 a ton was called 
“a knockout blow to Western in- 
dustry,” by Kenneth Norris, chair- 
man of the Western States Steel 
council. 

A Kaiser spokesman claimed, 
however, that the majority of cus- 
tomers understood the company’s 
problem and would go along with 
it, some concerns even offering to 
take up any orders that might be 
cancelled. 


Grant Names McKenzie 
Appointment of J. B. McKenzie 
as business manager of Grant Motor 
Co, (Ford), St. Petersburg, Fla., is 
announced by William J. Grant, 
president of the dealership. 


Restrained 
Buyer of ‘Lemon’ Can’t 


Picket Garage 


ST. CATHARINES, Ont.—Russell 
Newton was restrained for four 
days from picketing a motor car 
firm in protest against a used car 
which he said he bought May 12 
and which he claims to be “a 
lemon.” 

The court injunction issued by 
Judge J. G. S. Stanbury orders him 
to cease picketing in front of the 
garage or distributing pamphlets 
from his home near the garage. 

Since Newton bought the car for 
$850, he has had it in front of his 
home, a few hundred yards from 
the garage. Painted on the car, 
and on signs stuck into the ground 
around it, are his claims that the 
car was a dud, can’t be repaired 
and that the garage would not sup- 
port its guarantee. 

Hundreds of motorists, attracted 
by the signs, the picketing and the 
Pay at night, have stopped 
to hear his story. 


Read A. H. Allen’s ‘‘FOB Factory’’ in 
AUTOMOTIVE NEWS each week for the 
latest on manufacturing trends. 























WINNER RIDES A FORD IN ROADEO—Peter Stumpo, first in the tractor semi-trailer event 
at the Michigan Truck Roadeo, sponsored by Michigan Trucking Assn., being presented with 
the association trophy and congratulated by Florence Kiely, managing director. Stumpo, who 
has been a driver for Henry Vroom & Son, Inc., of Detroit for 10 years, scored 359.83 out of 
a possible 400 points. Left to right: C. J. Soderquist, Dearborn district truck and fleet man- 
ager for Ford; Miss Kiely; Stumpo; Emery Dykstra, vice-president, Henry Vroom & Son, and 
also a vice-president of Michigan Trucking loan and J. W. Chenault, Ford regional truck 
and fleet manager. Stumpo drove a series F-8 Ford tractor, as did William Lyons of the 
<weete® vreneler Co., Grand Rapids, Mich., winner of second place in the tractor semi-trailer 
classification. 
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The Minority Rules 


Foundry Tieups Show Local Labor Chiefs 
Can Upset Industry Schedules 


(Continued from Page 1) 


crippled Lincoln and Hudson, but it 
had also compelled all but five or 
six other car builders to look to 
secondary sources for their supplies 
of such items as camshafts and cyl- 
inder blocks. 

Chrysler Corp.’s divisions were 
reported to be facing dwindling 
stockpiles of exhaust manifolds, 
motor blocks and camshafts— 
supplies which only could be re- 
plenished by an early resumption 
of operations at the struck foun- 
dries. 


The fact that such plants as 
Campbell, Wyant & Cannon and 
New Haven are strategic links in 
the automotive supply chain has 
never eluded the concern of those 
labor leaders who rate special inter- 
ests above the welfare of the work- 
ers they represent. 

Union spokesmen in Detroit de- 
clined to comment on reports that 
Communists were directing the 
Muskegon strike, but the back- 
ground of the dispute led observers 
to believe that the local union lead- 
ers there were openly playing for 
special gains at the expense of the 
foundry employes. 


TMHE STRIKE started June 14 

after the “membership” of UAW- 
CIO Local 539 rejected a company 
wage-and-contract offer. Company 
officials said that their proposal 
matched the wage settlements of 
other major auto suppliers, but did 
not grant a demand for a union 
shop. The UAW international has 
not pressed union-shop demands in 
this year’s negotiations. 

According to Muskegon reports, 
only a small fraction of the 3,500 
foundry workers attended the 
meeting at which it was voted to 
strike for a union shop. The ma- 
jority of workers on hand at the 
session, it developed, were those 
completely in sympathy with the 
wishes of the Local 539 leader- 


ship. 
Negotiations broke down after 
the strike got, underway. 


NOTHER factor in respect to 

irresponsible leadership of key 
parts locals is the nature of foun- 
dry work itself. The excessive heat 
and stench give rise to working 
conditions under which emploves 
are more inclined to turn to radical 
leadership. 

Realizing this, Communists and 
others of the strike-minded school 
have made considerable headway 
in their efforts at dominating 
foundry units, where most work- 
ers are members of minority ra- 
cial groups. 

The astute leftists base their ap- 
peal to the foundrymen on the 
workers’ natural desire to improve 
their working conditions, as well as 
the social and economic status of 
their minority races. ‘ 


Ts Timken-Detroit Axle strike 
ended when a 13-cent pav in- 
crease was ratified by the emploves. 
The company broke a bargaining 
deadlock by agreeing to extend the 
raise to incentive as well as non- 
incentive pay workers. 

Chevrolet workers at the Flint 
assembly plant were ordered back 
to work after a layoff caused by an 
unauthorized strike of 40 motor line 





Ford Tractors to Sow 


Colleze Farm Land 

TIFTON, Ga.—Florida Ford 
Tractor Co., Jacksonville, Fla., has 
reached an agreement with the 
Abraham Baldwin agricultural col- 
lege in Tifton, whereby new Ford 
tractors and equipment will be 
maintained on the college farm 
at all times. The company is per- 
forming the service at no cost as 
an aid to agricultural education, it 
was announced. 





New England to Stage 


Scrap Metal Drive 

STOWE, Vt.—A united indus- 
trial scrap iron drive to alle- 
viate a critical shortage in the 
New England area was jointly 
endorsed by governors of the 
New England states following 
a meeting here with foundry- 
men and other metal trades 
officials. 



























































employes disputing production rates. 
Company and union officials were 
planning negotiations over the 
source of the controversy. 

The Lincoln-Mercury plant in 
Los Angeles was idled for several 
days after an employe was fired, 
allegedly for union organizing ac- 
tivities. Agreement to submit the 
case to the Ford-UAW umpire 
brought the workers back to their 
jobs. 

Meanwhile, the UAW announced 
an agreement providing for the 
merger of the National Assn. of Die 
Casting Workers with the auto 


workers. The die castings union 


will add 20,000 members to the ros- 
ter of the UAW, which currently 
boasts a membership in excess of 


925,000: 


Ford, UAW Announce 


New Insurance Plan 


DEARBORN. — Ford Motor Co. 


and the UAW-CIO last week an- 















Brahman Boom... Hump Brahmans 
from India, bulls from South Africa 
and France, have brought profitable 
beef strains to the South... are now 
crossbred with standard stocks by 
‘Prospecting 


Midwest farmers. See 


for Better Beef-Makers? . 
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AFTER MORE PARTS SALES—Ford dealers in the Louisville district are sponsoring series of 
"Get Acquainted Parties'' for independent garagemen and other members of the wholesale 
trade in order to promote sales of Ford parts and accessories in that area Above is a view 
S ~ — of more than 850 who attended the first of these parties at Summers-Herrmann, 
nc., Louisville. 





nounced agreement on details of an 
insurance program covering 116,000 
hourly employes in 46 plants across 
the nation. 


John S. Bugas, Ford vice-presi- 
dent and director of industrial rela- 
tions, said the new program pro- 
vides accident and sickness benefits 
of $18 to $36 weekly for 26 weeks. 
The amount of weekly benefit varies 
directly with the employe’s hourly 
wage bracket. The benefit begins 
on the first day of an accident or 


upon hospitalization for illness, and 
on the eighth day for non-hospital- 
ized illness. 

Death benefits of the approved 
plan equal approximately one year’s 
pay. In addition, benefits equaling 
approximately half a year’s pay will 
be paid for accidental death or dis- 
memberment. 

Employes covered by the agree- 
ment also will have an opportunity 
to subscribe for available Blue Cross 
group hospitalization and surgical 
benefit plans, Bugas stated. 


management, marketing... 

Subjects studied get quick practical 
application through associations formed for 
special services needed locally—stock 
breeding, better seeds, tenant leases, clearing 








‘Big Bertha’ 


Ex’s Head Simonizer 
90-Lb. Girl 


CHICAGO.—They call her “Big 
Bertha” although she only weighs 
90 pounds—she’s Bertha Gundeck, 
22, of 3220 W. Washington St., 
Chicago, head simonizer at Fred 
Ex & Sons, one of Chicago’s larg- 
est Kaiser-Frazer dealers, 205 E. 
Chicago Ave. 


Vince DeMuth, service manager 
at Ex’s, decided that the place 
needed the “woman’s touch” so he 
hired Miss Gundeck. Asked why 
she was ambitious to compete in 
the automotive field with its ex- 
clusively masculine personnel, 
“Bert,” as she prefers to be called, 
explained: 

“T’ve always loved cars—their ap- 
pearance, the sounds they make— 
even the way they smell. During 
the war I worked in a service 
station—they said I was the best 
simonizer they had.” 

Her ambition, Miss Gundeck 
states resolutely, is to own her 
own garage someday. 


There are profit-making opportunities in 
AUTOMOTIVE NEWS want ads. 


G.I. schooling 
that gets results! 


Waste of war veterans’ education funds in impractical 
and esoteric instruction has been much publicized . . . 
Gratifying exception is the on-farm training taken 
by more than 286,000 veterans, who get the 
same $65-90 monthly allowances as G.I.s in 
colleges . ..a minimum of 200 hours group 
instruction, and 100 hours individual per year, 
two visits per month by instructors on farm where 
trainee works . . . The course covers everything 

from soil testing to cost accounting—methods, 





centers for jobs and farms for sale or rent... At Orient, la., five 


instructors and 104 trainees organized an artificial insemination 


program, within a month signed up 260 owners of 1,400 cows—about 


40°. of potential of Adair County! 


in SuccEssFUL FARMING for August... page 58 


penetrated deeply by SuccessruL FARMING 
with more than 1,200,000 circulation 
adhe among farmers with the best soil, best 
brains, best incomes... average 1947 
gross $9,890 without gov’t payments— 
$4,000 above the U. S. farm average! 
Record crops and cash, savings of 
the seven best years in history... 
make the SF audience one of the best 


Radio Racket... from set turned on 
all the time in hen houses accustoms 
birds to man noises... saves a week’s 
time and feed in bringing broilers to 


class markets in the world today! No 


advertising is national, without this market 


market... “Poultry”... page 126 


and medium! Full facts, any office. . . 
SuccessFUL FARMING, Des Moines, New 
York, Chicago, Detroit, Cleveland, 
Atlanta, San Francisco, Los Angeles. 





Immediate effect of the training is to establish better equipped 
young veterans on farms. Long range results for the whole country 
will be better farmers and better production. . . Sales and advertising 


executives will profit by reading ‘“‘A Better Crop Of Farmers” 


Most Missed Market... are the nation’s best farm families in 
the 15 Heart States ... covered sparsely by general media, but 








Used Car Auction Prices 





(Eprror’s Nott: While we try to eliminate wrecks from all of these 
listings, occasionally some get by us. So if the price is abnormally 
low, the car is probably damaged. If the price is abnormally high, 
the car is probably loaded with extras). 


KANSAS CITY 


(Kansas City (Mo.) Automobile Auction. 
Sale every Wednesday. Prices are for sale 
of July 28.) 

(Market is very good. Prices stronger 

and buying is active. Sold 280 out of 

368 offerings.) 

BUICK—'48 RM sedan, $3,240. '47 RM se- 


dan, $2,552. ‘46 RM sedan, $1,990. ‘41 
RM sedan, $1,200. ‘40 RM club coupe, 
$985. 


\A DILLAC—’41 sedan, $1,427. 

CHEVROLET—'48 FL aerosedan, $2,532, 
$2,467, 2,400, $2,345. °'47 FL aerosedan, 
$2,207, $1,762; club coupe, $2,065, $2,005. 
‘46 FL sedan, $1,970, $1,525; club coupe, 


$1,745, $1,505. 

CHRYSLER—'47 conv., 2,225; sedan, $2,- 
490, $2,295. ‘40 coupe, $875. 

DeSOTO — '47 sedan, $2,210. °'41 sedan, 
$832. ‘39 coupe, $532. 

DODGE —'48 club coupe, $2,680, $2,157. 
‘47 sedan, $2,147, $2,020. ‘46 sedan, 
$1,807, $1,355. 

FORD—’'49 sedan, $2,700, $2,545. ‘48 club 


coupe, $2,212; conv., $2,075; sedan, $2,- 


100. '47 sedan, $1,827, $1,705. ‘46 sedan, 
$1,650, $1,422. 
HUDSON—'46 sedan, $1,375. 
LINCOLN—'49 sedan, $3,325. ‘41 sedan, 


$710. 
MERCURY—'49 sedan, $3,140, $3,062. ‘47 
conv., $1,847. ‘41 coupe, $1,100. 


NASH—’47 sedan, $1,500. 
OLDSMOBILE—’'48 (98) sedan, $2,865, $2,- 


700. 
(76) sedan, $1,935. 
PLYMOUTH — '48 sedan, $2,290, 
club coupe, $2,250. ‘46 sedan, 
$1,472. ‘41 sedan, $1,062, $887. 


'47 (76) sedan, $2,280, $2,210. ‘46 
’37 sedan, $405. 


$2,230; 
$1,630, 


PONTIAC—'48 sedan, $2,860, $2,835; conv., 


$3,030. '47 conv., $2,092. ‘46 sedan, §2,- 
075, $1,755. ‘41 sedan, $987, $605. 
STUDEBAKER — '48 sedan, $2,890. ‘47 


Champion sedan, $2,340. 


OKLAHOMA CITY 


(Oklahoma City Auto Auction. 
Pollock, manager. 
Prices are for Aug. 3:) 


’36 sedan, $132. 


A. L. 


Sale every Tuesday. 


(Market shows new cars higher. Rough 


items dropping fast. 

of 191 offerings.) 
BUICK—'42 Super sedan, $1,005. 
CHEVROLET—'48 pickup, $1,745. 


Sold 102 units out 


'47 FM 


conv., $1,935; FL aerosedan, $2,190, $2,- 


080; club coupe, $1,800. 
sedan, $1,610, $1,825; FM sedan, 
$1,615, $1,590, $1,685. ‘41 sedan, 
$1,185, $970, $770. 

CHRYSLER—'47 New Yorker sedan, 
$2,460. ‘38 sedan, $230. 

DODGE—'47 sedan, $1,595. 
*39 coupe, $595. 


'46 FL aero- 


$1,720, 
$1,055, 


$2,550, 


"41 sedan, $660. 


FORD—’'49 Custom (8) sedan, $2,715. ‘47 
(8) sedan, $1,710, $1,710, $1,690; sedan 


coupe, $1,880; 
Deluxe sedan, $1,615; SD coupe, 


club coupe, $1,935. °46 


$1,235, 


$1,630; sedan, $1,650, $1,580, $1,410. 


MEROURY—'48 club coupe, $2,155. 


‘47 se- 


dan, $1,975. °46 club coupe, $1,705. ‘41 
sedan coupe, $1,220. ‘39 sedan, $815. 
OLDSMOBILE—’46 club coupe, $1,500. ‘40 

club coupe, $475. 
PLYMOUTH—'46 SD sedan, $1,490. 
dan, $730, $860. ‘41 SD sedan, $1,070, 
$875, $805. °40 sedan, $700. 
PONTIAC—'48 (6) sedan, $2,965. ‘46 se- 
dan, $1,520; sedan coupe, $1,885. ‘°41 
club coupe, $1,885. °41 club coupe, $735. 
'39 sedan, $770, $680. 
STUDEBAKER—’'48 club coupe, $2,800. ‘47 
sedan, $1,535, $1,780, $2,120, $1,850. 
eee GMC pickup, $1,- 
50. 


'42 se- 


AKRON, O. 


(Akron Auto Auction. H. C. Turney Auto 
Sales. Sale every Thursday. Prices are for 
July 22.) 

BUICK—'48 RM conv., $3,150. 
conv., $2,700; sedanette, $2,515. 
cial sedan, $1,000. 

CHEVROLET—'46 FM sedan, $1,670. 41 
sedan, $1,000. ‘40 SD sedan, $735. 

CHRYSLER—’'47 New Yorker sedan, $2,350. 
'42 New Yorker sedan, $1,050. 

FORD—’49 Custom sedan, $2,625. °48 SD 
conv., $2,125. '47 SD conv., $2,020, $1,- 
990; club coupe, §1,840; sedan, $1,835, 
$1,725. ‘46 sedan, $1,575, $1,565. ‘41 
coupe, $725; sedan, $700. °38 conv., $450. 

DeSOTO—’'48 conv., $2,860. 

DODGE—’48 Custom sedan, 


‘47 Super 
"41 Spe- 


$2,500. ‘47 


conv., $2,230. '46 sedan, $1,875. ‘41 se- 
dan, $910. 

HUDSON—’48 Super (6) sedan, $2,775; 
Commodore (8) sedan, $2,550. °46 Super 


(6) sedan, $1,475. ‘41 conv., $1,300. 
LINCOLN—’49 Sport sedan, $3.200. 


MERCURY—'49 sedan, $2,850. °41 sedan, 
$1,030. 

NASH—'46 (600) sedan, $1,550. ‘41 sedan, 
$735. 


OLDSMOBILE—’48 (98) sedan, $3,300. '47 
(68) sedan, $2,250. ‘46 (98) sedan, §$2,- 
225. °41 (78) sedan, $965; (76) sedan, 
$875, $830. 
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$1485 $1,505 $1,508 
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Aug. (to date) July 








June 


PLYMOUTH—'48 sedan, $2,225. °'47 sedan, 
$1875. '46 sedan, $1,675. 
PONTIAC—’48 sedan (Hyd.), $2,600. ‘42 


sedan, $1,100. 

STUDEBAKER—’47 Commander sedan, $2,- 
075; Champion sedan, $1,850. '41 Cham- 
pion sedan, $950. °40 Commander sedan, 


$950. 
WILLYS—'46 Jeep, $725. 


JACKSON, TENN. 


(Roy Simmons Automobile Auction. Sale 
Monday and Thursday. Prices are for July 
26-29.) 

(Market shows stronger demand and 

prices up. °46s, '47s steady. Prewars 

up slightly.) 
BUICK—’41 sedan, $1,150. 


CHEVROLET—'48 conv., $2,350. 


$2,355, 
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NE BAT, with balance and 


The TIMES alone. 


power behind it, can “clear the 
bases”. In Seattle ONE advertising 
medium has the power to win this 
market for you! The SEATTLE 
TIMES saturates Seattle’s Retail 
Trading Zone...with its near 750,000 
population. The TIMES goes into 3 
out of 4 homes in the entire market! 
Proof that this ONE-medium formula 
gets results? Ask any of the scores of 
retailers and manufacturers who 
advertise in The TIMES exclusively! 
You can’t sell Seattle without The 
TIMES ... you will sell Seattle with 





Average Used Car Prices 





utomotive News) 
Aug., 1948 July June 

Model (to date) 1948 1948 
1948..... $2,582 $2,512 $2,495 
CC ——— 1,988 2,040 2,059 
1946... 1,706 1,716 1,735 
1942... 995 1,027 1,036 
ae 891 941 956 
1940........ 748 795 770 
Overall —— —— 
Average... $1,485 $1,505 $1,508 


(The above figures are averages of used car auction prices, all 
makes and models, carried regularly in Automotive News.) 





‘47 FL aerosedan, $2,070; sedan, $1,650. 
'46 pickup, $1,110, $1,075; tractor-trailer, 


$1,250; SM sedan, $1,465. ‘42 coupe, $1,- 
010. ‘41 coupe, $1,085; sedan, $930, $755, 
$670, $645. ‘40 sedan, $985; club coupe, 
$730. '36 coupe, $175. ‘27 sedan, $315. 
DODGE—’ 47 club coupe, $2,000; sedan, $2. - 
010. °46 sedan, $1,580. ‘37 sedan, $450. 
FORD—’49 Custom (6) sedan, $2,525. ‘48 


sedan, $1,935, $1,900. ‘47 club coupe, 
$1,850. °46 sedan, $1,500; club coupe, 
$1,555; panel, $975. ‘°42 club coupe, 
$1,000. °41 sedan, $975, $910. ‘39 sedan, 


$745, $540, $500. '36 sedan, $525. 
MERCURY—'46 sedan, $1,510. ‘39 club 
coupe, $1,045; sedan, $1,050. 
OLDSMOBILE—’40 sedan, $600. 
PLYMOUTH—’'48 sedan, $2,230. ‘47 sedan, 
$1,685, $1,680. ‘41 sedan, $375. 
PONTIAC—’41 sedan, $1,050. 
STUDEBAKER—’'48 Champion club coupe, 
$2,250. °'47 pickup, $1,000. 


LUBBOCK, TEX. 


(Lubbock Auto Auction. Sale every Thurs- 
day. Prices are for sale of July 29.) 
(Market shows 44 cars sold out of 96 
offerings.) 
BUICK—’41 Century sedan, $830. 
cial sedan, $875. 
CADILLAC—'47 (62) sedan, $3,460. 
CHEVROLET—’'47 2-ton truck, $1,545; SM 
sedan, $1,670. ‘46 FM sedan, $1,635; SM 
sedan, $1,420. ‘41 SD club coupe, $880, 
$1,020; half-ton pickup, $445. ‘39 sedan, 


"40 Spe- 


$600. 

DeSOTO—'48 Custom coupe, $2,705. 

DODGE—’'41 conv., $850; sedan, $640, $720 

FORD—'49 Custom sedan, $2,705. ‘48 SD 
sedan, $2,075. ‘47 SD sedan, $1,660. ‘46 
SD club coupe, $1,670, $1,635. ‘42 conv., 
$1,095. °41 sedan, $880, $590, $715. ‘40 
sedan, $670. ‘39 sedan, $565. $655. 

GMC—’48 half-ton pickup, $1,915. 

HUDSON—’'46 (8) sedan, $1,535. 

MERCURY—'41 sedan, $1,005. 

NASH—’46 Super club coupe, $1,550, $1,340 

OLDSMOBILE—’'48 (66) sedan, $2,400. ‘41 
(76) sedan, $790. ‘40 (78) sedan, $860. 
*39 sedan, $340. 

PLYMOUTH—’'47 SD sedan, $1,610, $1,745 


'46 conv., $1,605. °42 sedan, $525. ‘41 
conv., $850. 
PONTIAC—'48 (8) sedan, $2,670. ‘41 (8) 
sedan, $815, $790. 
DETROIT 


(C & M Motor Sales. Auction every Fri- 
day. Prices are for sales of July 30-Aug. 6.) 
BUICK—’48 RM conv., $3,200. ‘47 Super 

sedan, $2,390. ‘46 RM sedan, $1,975. ‘42 

sedan, $1,360. ‘41 Special sedanette, $1,- 

000, $960, $910, $835. °20 sedan, $680. 

’39 Special sedan, $550. ‘37 sedan, $305. 
CADILLAC—’42 (62) sedan, $1,900. ‘41 

(61) sedan, $1,280; club coupe, $1,400. 
CHEVROLET—'48 SM sedan, $2,150; FI. 

aerosedan, $2,310; FM club coupe, $2,265. 

‘47 SM club coupe, $1,810, $1,820; FM 

sedan, $1,775. '46 FM sedan, $1,600. ‘41 

club coupe, $820, $860; sedan, $840, $970. 

‘40 sedan, $750; club coupe, $735. ’38 

business coupe, $345. 

DeSOTO—’48 Custom sedan, $2,745, $2,800, 
$2,785, $2,745. 

DODGE—’48 club coupe, $2,570. ‘47 club 
coupe, $1,930, $2,200; sedan, $1,975. ‘46 
sedan, $1,625. ‘42 sedan, $1,050; club 
coupe, $900. ‘41 sedan, $920, $815, $665 

FORD—’'49 Custom (8) sedan, $2,630, §2,- 
650, $2,700. ‘48 SD (8) sedan, $1,895. 
‘47 SD sedan, $1,810, $1,855, $1,725, $1,- 
820. °'46 SD club coupe, $1,720; Deluxe 
sedan, $1,510; SD (8) sedan, $1,400, $1,- 
490. '41 club coupe, $735; business coupe, 


$765. 
MERCURY—'48 sedan, $2,130. ‘41 sedan 
$875. ‘40 sedan, $785, $750. 
OLDSMOBILE—’47 (78) sedanette, $2,320; 


(98) sedanette, $2,395. ‘46 (76) sedan, 
$1,830; (66) conv., $1,745; (98) sedan, 
$2,050. ‘40 sedan, $500, $700. 
PLYMOUTH—’48 SD sedan, $2,220. ‘47 
Deluxe sedan, $1,720. '46 SD sedan, $1,- 
590. °'41 sedan, $850, $890. 
PONTIAC—'47 SL (8) sedanette, $2,280; 


SL (8) sedan, $2,400; (8) sedanette, $2,- 
200; (8) conv., $2,100; SL (8) sedan, 
$2,100, $2,200; sedanette, $2,235; SL (8) 
sedan, $2,275; Torpedo (8) sedan, $1,850 
‘46 Torpedo (6) sedan, $1,785, $1,680. 
STUDEBAKER—’'48 half-ton pickup, $1,525 


ALBANY, N. Y. 


(Tim Anspach’s Dealer Auto Auction 
Sale every Monday. Prices are for sale of 
Aug. 2.) 

(Market shows steady on prewars. Late 

models slightly higher. Sold 69 out of 

101 offerings.) 

BUICK—’48 Super conv., $3,100; RM conv., 
$3,200. '47 Super conv., $3,150. '42 Spe 
cial sedanette, $800. ‘41 Special sedan 
$860, $870. '40 Special sedan, $780. 

CADILLAC—'46 (62) sedan, $2,900. 

CHEVROLET—'48 FM sedan, $2,200, $2 
125; SM sedan, $2,180. ‘47 FL sedan, 
$1,985; SM sedan, $1,850; half-ton pick 
up, $1,425. ‘46 FM sedan, $1,610, $1,650 
SM sedan, $1,620. ‘41 SD sedan, $870 
’38 MD sedan, $415 

CHRYSLER—'48 Traveler sedan, 
Windsor sedan, $2,860. 

DeSOTO—'47 Custom conv., $2,600. 

DODGE—’'48 half-ton pickup, $1,650; one 
— $1,000. °41 Custom sedan 


$2,800 


FORD—'49 Custom sedan, $2,500, $2,520 
$2,450; Custom club coupe, $2,500, $2,450 
'48 SD station wagon, $2,275; half-tor 
panel, $1,800. ‘'47 SD sedan, $1,650 
half-ton pickup, $1,000. °46 SD sedan 
$1,550, $1,510, $1,050. ‘41 SD sedan 
$920. 


HUDSON—'48 Commodore Six sedan, $2,- 
460. 


LINCOLN—'47 Custom sedan, $2,450. 
(Continued on Page 33, Col. 2) 
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This is one of a hundred 











facts in a new survey that 
will help you make more 
money in your biggest and 
busiest market. Get all of 


them today from our 
Detroit office— 

General Motors Building, 
Trinity 3-3800. 
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Auction Prices 
(Continued from Page 32) 
MERCURY—'46 sedan, $1,470. ‘40 conv., 

$785 


NASH —’46 Ambassador sedan, $1,450; 
(600) sedan, $1,525. ‘'41 (600) sedan, 
$800, $650. 


OLDSMOBILE—'48 (98) sedan, $3,270. '42 
(76) sedan, $890. ‘37 sedan, $350. 

PLYMOUTH —'48 Deluxe sedan, 
$2,150; SD sedan, $2,150, $2,075. '47 SD 
sedan, $1,560, $1,850. '46 SD sedan, $1,- 
670. °42 SD sedan, $800, $900. '40 SD 
conv., $830; SD sedan, $725. ‘39 Deluxe 
sedan, $600, $560, $495. 

PONTIAC—’48 (8) conv., $2,925; (6) se- 
danette, $2,950. ‘47 (6) station wagon, 
$2,250. 

STUDEBAKER — '41 Commander 
$900. ‘40 Champion sedan, $385. 

WILLYS—’'48 \%-ton truck, $1,250. 


TOLEDO, O. 


(Doc Greiner Sale. Auction every Thurs- 

day. Prices are for sale of July 28.) 
— shows 56 sold out of 110 offer- 
ngs. 

BUICK—’47 Super sedan, $2,550. 
sedan, $1,150. ‘41 sedan, 
Super sedan, $600. 

CADILLAC—'4S8 conv., $5,750. 


$2,160, 


sedan, 


"42 Super 
$1,020. °40 


CHEVROLET—'48 FL aerosedan, $1,995, 
$2,375. ‘47 FL aerosedan, $2,025; FM 
sedan, $1,685. ‘42 sedan, $985. ‘41 se- 


dan, $855, $950. ‘40 club coupe, $850, 
$1,010. '36 sedan, $225. 
CHRYSLER —.'48 Windsor sedan, 
'40 Royal sedan, $600. 
DODGE—’48 club coupe, $2,645. 
FORD—’46 club coupe, $1,595; sedan, $1,- 
555, $1,550, $1,525. ‘41 club coupe, $820. 
"40 sedan, $820, $635. 
HUDSON—'47 Super (6) conv., $1,780, $1,- 
620. °'41 (6) club coupe, $750. 
MERCURY—'49 sedan, $2,750. ‘47 
$2,000. '39 sedan, $360, $600. 
NASH—’41 sedan, $635. 


$2,925. 





conv., 


OLDSMOBILE-—'46 (98) sedan, $1,900, $1,- 
935, $1,825. ‘42 sedan, $850. ‘40 (6) se- 
dan, $775. 

PLYMOUTH—'48 SD club coupe, $2,225; 
sedan, $2,125, $2,235. °46 SD club coupe, 
$1,480. ‘41 sedan, $800. ‘37 business 
coupe, $150. 

PONTIAC—'48 (6) sedan, $2,845, $2,725. 


"47 (8) conv., $2,325. °'46 sedan, $1,950. 
"40 club coupe, $700, $460. 

STUDEBAKER—’47 Champion sedan, §$1,- 
885; Commander club coupe, $2,065. ‘46 
half-ton pickup, $1,065. 


MASON CITY, IA. 


(Lapiner’s Used Car Auction. 

Wednesday. Prices are for July 28.) 
(Market shows bidding firm, prices 
steady to stronger. Dakota buyers ac- 
tive. Sold 92 items out of 148 offerings.) 

BUICK—’48 Super conv., $3,080. '47 Super 
conv., $2,660; Special sedan, $2,290. °46 
Super sedan, $2,225. ‘'41 Special sedan, 
$1,030. °'40 Super sedan, $810. 

CHEVROLET — '48 FL aerosedan, $2,620, 
$2,585; (New) half-ton pickup, $2,000. 
‘47 FM sedan, $1,810, $1,710, $1,705; 
club coupe, $2,040, $1,885, $1,875; FL 
aerosedan, $2,295, $2,230, 2 at $2,205, 
$2,150. °'46 FL aerosedan, $1,925, $1,810, 
$1,800; FM sedan, $1,740, $1,670, $1,610, 
$1,600; SM sedan, $1,560; FM club coupe, 
$1,695. ‘42 FM sedan, $1,065. 41 MD 
sedan, $1,150, $995. ‘40 sedan, $875. 

DeSOTO—’46 Custom sedan, $1,890. 

DODGE—’47 Custom club coupe, $2,300. 
'46 sedan, $1,900, $1,800; 1%-ton 2-speed 
truck, $1,255; %-ton pickup, $1,050. °'40 
%-ton pickup, $610. 

FORD—'48 SD sedan, $1,935. °'47 SD se- 
dan, $1,710, $1,700, $1,510; conv., $1,960. 
’46 SD club coupe, $1,730, $1,630, $1,480; 
sedan, $1,655, $1,645, $1,620. ‘38 conv., 
$445. '30 Model A coupe, $125. 

FRAZER—’48 sedan, $2,010. 

HUDSON—’48 (8) sedan, $2,975. 

MERCURY — ’48 conv., $2,230. ‘47 club 
coupe, $1,980. °46 sedan, $1,760, $1,725. 
’41 sedan, $1,100. 

OLDSMOBILE—'48 (98) conv., $3,600. °'47 
(66) club coupe, $2,260; (68) station 
wagon, $2,400. ‘46 (98) sedan, $2,050. 
"41 sedan, $1,085. °40 sedan, $710. 

PLYMOUTH—'48 SD club coupe, $2,290; 
sedan, $2,275, $2,180. '47 SD club coupe, 
$2,075, $1,865; SD sedan, $1,625, $1,615. 
’41 sedan, $805. 

PONTIAC—’48 SL (8) sedan, $2,995; (6) 
sedan, $2,885. ‘40 sedan, $790. °38 se- 
dan, $405. 

STUDEBAKER—’48 Commander conv., $2,- 
660. °'41 Champion coupe, $510. 

WILLYS—’47 station wagon, $1,590. 

MISCELLANEOUS — '48 Austin (Englsh) 
sedan, $1,380. °48 GMC %-ton pickup, 
$1,885. 


Sale every 


LOS ANGELES 


(California Auto Dealers Wholesale Auc- 
tion. Sale twice-weekly. Prices are for 
July 27-29.) 

(Market shows prices firmed up, with 

strongest gains in late stocks. Sold 82 

out of 143 offerings.) 

BUICK—’47 RM sedan, $2,495. 
sedanette, $2,180. ‘42 Super sedanette. 
$1,320. °'41 Special sedan, $1,130. '40 
Super conv., $910. ‘'39 Special conv., 
$675; sedan, $675; coupe, $575. °'37 Spe- 
cial sedan, $375. 

CADILLAC—'41 (62) sedan, $1,655. 

CHEVROLET—’'48 SM business coupe, $2,- 
200. '47 FM club coupe, $1,995; FL sedan- 
ette, $2,050; SM club coupe, $1,930, $1,- 
895; FM sedan, $1,870. °'46 FM sedan, 
$1,700, $1,625. '41 MD sedan, 2 at $965. 
40 MD sedan, $810. '39 MD sedan, $725. 
'37 Standard sedan, $265. ‘35 Master se- 
dan, $160. 

CHRYSLER—'46 Royal (6) sedan, $2,100. 

DeSOTO—'42 Custom sedan, $1,040. ‘40 
Custom sedan, $800. ‘36 sedan, $190. 

DODGE — '46 Custom sedan, $1,795. ‘41 
Custom sedan, $930. '39 Deluxe business 
coupe, $645. ‘37 sedan, $475. °'36 sedan, 
$195. 

FORD — '49 Custom (8) club coupe, §$2,- 
625. °47 SD (6) sedan, $1,720; (8) club 
coupe, $1,640; station wagon, $1,975. ‘46 
(6) sedan, $1,525; (8) sedan, $1,440, $1,- 
565, $1,575. °41 sedan, $785, $855, $925. 
'40 sedan, $550. °39 (6) sedan, $565. °38 
business coupe, $305. ‘28 ‘‘A’’ sedan, 
2 at $85. 

HUDSON—’47 Super (8) sedan, $1,690. °46 
Super (6) sedan, $1,520, $1,575. 


LINCOLN — ’'46 club coupe, $1,975. ‘41 
Zephyr sedan, $815. 
MERCURY—’'49 sedan, $2,960. ‘°46 sedan, 


$1,690, $1,625, $1,675. 

’39 sedan, $720. 
OLDSMOBILE—’41 (76) sedanette, $1,005. 

‘40 (70) club coupe, $575. 
PACKARD—’'40 (110) sedan, $850. 
dan, $115. 


'41 conv., $965. 


'36 se- 


"46 RM | 








PLYMOUTH 
$1,695; SD sedan, $1,865. 
ness coupe, 
’40 RK coupe, $545; Deluxe sedan, $745. 335. °41 (6) 





°39 business coupe, $800. ‘38 sedan, $215. |; $1,160. ‘40 (6) sedan, $885. 
"35 sedan, $85. °'34 sedan, $75. 
PONTIAC—'42 (8) sedanette, $1,200, $1,- 


sedan, $865; (8) sedan, 


-'47 Deluxe business coupe, 
"41 SD busi- 
$775. MISCELLANEOUS — 


$800; Deluxe sedan, 
coupe, $55. 





A shade better than the rest! 


EASILY INSTALLED IN 10 MINUTES OR 
LESS...WHILE THE CUSTOMER WAITS! 


Strikingly beautiful silent as the stars that 


Peckat Airform America by leading auto a 


o Models Available 


CHROME 


a, 
exclusive patented clamp-on” brackets 


aa AT AIRFORM 


a TY >t ibility one n el fits most cars, curve 


num surfaces for greater rigidity and beat 


tyling a 1 service, Peckat Airforn 


of supply you 


CHARLES PECKAT MANUFACTURING CO., MAYWOOD, ILL. 











UTILITY LIGHT - WARNING LIGHT 
for TRUCKS and CARS 


Easy to Demonstrate and Sell! 
RETAILS FOR $9.95 


PRO-TEX-U-LITE is a brand new trouble light that is DIFFERENT. Simplicity 
of operation, light weight (1 Ib.), sturdy aluminum case, durable red plastic 
dome for flasher warning signal, and a bright trouble light all mounted 
on an adjustable metal base make the PRO-TEX-U-LITE a fast moving item. 
PRO-TEX-U-LITE is equipped with a 16-foot cord that has a special socket 
that easily clips to the ammeter of any car or to the ammeter of any truck 
operating 12 volts. Extra long cord allows freedom of movement when trouble 


strikes at night, and that's not all— 


works 5 WAYS 


A five-way switch allows five different combinations in using PRO-TEX-U-LITE. 


1. Red flasher and 
trouble light 


Dealers... 

Don't miss this opportunity to get in on some- 
thing really good. Master carton of 12, indi- 
vidually packed, includes counter displays and 
circulars. Don't put off sending for details on 
our dealer's discounts. Write today. 


WEISER ano HILL 


MFG. CO. 
2020 MAHONING RD., CANTON 5, OHIO 


2. Steady red light and 
trouble light 


3. Trouble light alone 


4. Red flasher light 
alone or 


5. Steady red light alone 


STUDEBAKER—’'40 Champion sedan, $600. 
'34 Rockne business 
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A Word in Edgewise 
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(Continued from Page 4) 


possibly in 1952. A 78,000-seat sta- 
dium is being planned to include 
perhaps an exposition hall suit- 
able for the showing of automotive 
products. This is only going part 
way, because before and after the 
games, which, after all, run only 
three weeks, Detroit should have 
a worthwhile exposition. The in- 
terest in Detroit created by the 
Olympic games would assure the 
continuation of a fair for two years 
and only fairs which have operated 
two seasons have been profitable. 
Such an exposition will mean much 
to every man dependent on this 
industry whether he resides in the 
Detroit district or not. We all know 
it will not always be a seller’s 
market. It is none too early to plan 
for an Exposition in 1952. We gra- 
ciously and sincerely welcome even 
those who have in the past op- 
posed us to the project now un- 
derway. 
* + * 

Eprror’s Nore: Following are 
excerpts from previous “Word in 
Edgewise” columns regarding a 
National show building for auto- 
motive products: 

Sept. 25, 1937—“What Detroit 
Needs!” The past two weeks in 
Detroit have demonstrated, beyond 
all possible argument, the crying 
need for a convention hall and 
exposition building in this heart 
of the motor industry.” 

« + + 

Nov. 19, 1938—“Back to the 
Mines!” I wonder if I could be 
pardoned again for bringing up 
one of my old hobbies? The estab- 
lishment of a more or less perma- 
nent showing of American passen- 
ger cars, trucks, buses and equip- 
ment in Detroit. This city is not 
only the accepted automotive cen- 
ter of the world, but it is also 
geographically located so that 90 
percent of the men in our business 
are within a night’s ride. 

I mention it again because in 
New York I heard more than 
one man, whose opinion I re- 
spect, suggest that there should 
be a pre-showing of our prod- 
ucts limited to the men within 
this industry exactly as it is con- 
ducted in furniture, fabrics and 


Nimnicht, Hough 
Head Up Two 


Florida Assns. 


MIAMI, Fla.—B. N. Nimnicht 
and Nelson Hough have been 
named presidents of the Jackson- 
ville and Fort Meyers Automobile 
Dealers .Assns., respectively. 

Others named to office include 
the following: At Jacksonville: 
William Catlin, secretary - treas- 
urer; W. E. Coggin, vice-president, 
and Allen Poucher, managing sec- 
retary; at Fort Myers: Dick Mc- 
Connell, vice-president, and Bill 
Garrison, secretary-treasurer. 

The Florida Automobile Dealers 
Assn. now has 19 active local asso- 
ciations. 


Schiller Joins McDonnell 


James W. Schiller has joined the 
staff of Tom McDonnell, Inc. (Lin- 
coln-Mercury), Birmingham, Mich., 
replacing S. M. Paxton as service 
manager, it was announced by Tom 
McDonnell, president of the organ- 
ization. Schiller has been employed 
by the Oldsmobile and Lincoln fac- 
tories. 


Yo 







































GIFT FROM WASH, DEALERS—Gov Mon Walligren (left), of Washington, presenting James 


many other lines of business. In 
the early days the shows were 
naturally the gathering place for 
dealers, and most contracts and 
commitments were signed up at 
the show between the dealer and 
the factory. Most factories this 
year brought a larger number of 
dealers to Detroit or adjacent 
cities and the waste of time, 
money and energy on the part of 
everyone was colossal. I do not 
believe that there is any manu- 
facturer who would not be glad 
to lay his product alongside of 
his competition for comparison 
by the dealer prior to the time 
that it is shown comparatively to 
the buying public. 

We ought to have a national 
show building for automotive prod- 
ucts. It should be open practic- 
ally all yéar to the public; except 
for a couple of months prior to 
the public shows. All new prod- 
ucts should be put on display for 
the trade only. It ought to be lo- 
cated in the city of Detroit, and 
a special building ought to be built 
for this purpose. These are the 
conclusions I arrived at from dis- 
cussions with men who ought to 
know and this paper will be glad 
to devote its columns to the dis- 
cussion of the subject—NOW!” 


* * * 


Jan. 22, 1945—“Detroit’s World’s 
Fair of 194X”, “From our view- 
point, there is every good reason 
why Detroit should be host to a 
World’s Peace Fair in the United 
States, and there’s no real reason, 
as we see it, why it should not 
be planned now.” 

* * + 


June 10, 1946—“Hats Off to the 
Jubilee, Coats Off for a Fair!” 
“In view of the elaborate prep- 
arations for the indoor shows, 
the costly stage settings, and 
the weary hours of rehearsal by 
several hundred people, it is just 
too bad they could not have been 
continued for 30 or more per- 
formances during which a sznil- 
lion or so might have been im- 
pressed with the message which 
the Jubilee committee sought to 
register.” 

* ” * 

April 8, 1946—“I am still hopeful 
that something permanent can 
come out of the jubilee celebra- 
tion. It has been suggested by 
more than one over the years that 
a building might be provided in 
Detroit which would house a year- 
around display of cars, trucks and 
automotive equipment, more or less 
on the order of the Merchandise 
Mart in Chicago. A place where 
the public could always be sure 
of seeing the latest developments 
in this greatest of all industries. 
Whether or not it should supplant 
the annual New York and Chicago 
automobile shows is entirely a mat- 
ter for later and more careful 
study, but that it should be located 
in Detroit, which is the world-ac- 
cepted hub of the auto industry, 
I doubt if many would argue. 


What then could be a more sig- 
nificant gesture on the part of an 
industry which can well afford it 
than the announcement at the 
time of the coming celebration 
that a suitable committee has been 
appointed, with the backing of the 
manufacturers not only of motor 
vehicles but of tires, accessories 
and the suppliers as a whole, to 
plan such a project and make it 
a reality?” 





O'Neill, Spokane high school student, a Chevrolet for winning first place in a statewide ora- 
torical contest sponsored by the state department of conservation and development. W. A. 


Hoeck, zone organization manager of Chevrolet, is at the right representing 


of Weshington who donated the car. 


et dealers 





SPONSORS BASEBALL TEAM—Harry F. McKay, 
Plymouth), Detroit, is sponsoring a boy's Detroit Recreation league baseball team this sum- 
mer, another part of his program to help the young enjoy themselves in healthy ways. 
dealership is also used weekly by neighborhood teen-agers for a supervised dance. 





of Grosse Pointe Motors, Inc. 


L. Bailey, of the Plymouth division, organized and manages the team 





procedure for transferring title cer- 
tificates has been drawn up by the 
Florida Automobile Dealers Assn. 
as the result of confusion over re- 
cent changes in state regulations. 


The procedure, sent to association 
members by Walter C. Méeflory, 
general manager, follows: 


I. When a motor vehicle is traded 
in or bought by a dealer, the dealer 
will: 

1. Fill in his firm name on form 1 
immediately and have the seller’s 
signature notarized. All title certifi- 
cates now held by dealers must 
have the dealer name filled in at 
once on form 1. 


2. Hold the title certificate in safe 
keeping until he sells the motor 
vehicle. 


II. When the dealer sells the ve- 
hicle to an individual (the public): 


1. He will have the purchaser exe- 
cute form 2, taking pains that the 
name and correct address be legibly 
inserted, and that the purchaser’s 
signature and the ‘signature, seal 
and date of the notary be properly 
affixed. 

2. Then he will completely fill out 
the pink form, showing the pur- 
chaser’s name where it says “Dealer 
or Vendee who has executed form 2, 
below” and also the dealer’s name 
selling the vehicle on the second 
dealer line where it says, “Dealer.” 
Be sure the dealer’s license number 
is included on this form, together 
with the seal and date of a notary 
public. 

3. The pink form will then be at- 
tached to back of the title certifi- 
cate with a wire staple. If the title 
certificate is torn or worn thin, it 
should be mended with scotch tape 
so that the fastening of the dealer 
transfer will be secure and will not 


Vis-O-Shade Cites 
1,000% Sales Rise 
In Six Months 


CHICAGO.—Hal McGahey, gen- 
eral sales manager of Vis-O-Shade 
Corp., 2430 S. Michigan Ave. here, 
reported last week that sales on 
the new aluminum Vis-O-Shade 
car visor rose 1,000 percent in the 
six-month period ending July 31. 


Emphasizing the “excellent co- 
operation” by Vis-O-Shade sales 
representatives and distributors in 
every part of the country, McGa- 
hey acclaimed “their aggressive 
sales operation as a cardinal fac- 
tor in the company’s spectacular 
sales rise.” 

Other contributing factors, ac- 
cording to McGahey, “focused 
upon the design of the visor it- 
self; in the fact that Vis-O-Shade 
led the field in offering a visor 
that could be installed in less than 
five minutes, eliminating the ne- 
cessity for drilling holes; in pre- 
senting an all-metal visor simple 
in design, yet one that would blend 
with every car, old or new, and 
in a price for volume sale with a 
substantial dealer profit margin.” 

In outlining the company’s sales 
plans, McGahey stated that a com- 
pletely new promotional kit is now 
being unveiled for the dealer, in 
an effort to assure the dealer “of 
year ’round volume on an increased 
scale.” 


Recommended Procedure 


Florida Assn. Advises Members on Best Way 
To Handle Title Transfers 


ORLANDO, Fla.—A recommended | render illegible anything written on 














Export Corp. is D. D. Du 
He is shown above receiving his commemorative plaque from President &. A. 


either side of the title certificate. 


III. When the dealer sells the ve- 


hicle to another dealer: 


1. He will not have the purchas- 
ing dealer to execute form 2 on the 


reverse side of the title. 


2. He will completely fill out the 
pink form, showing the purchasing 
dealer on the top dealer line and 
the selling dealer on the next dealer 
line. Be sure that both of the deal- 
ers’ license numbers are included on 
this pink form, together with the 


seal and date of a notary public. 


3. The pink form will then be at- 
tached to back of the title certifi- 


cate with a wire staple. 


This procedure will create a clear 
and unbroken chain of title similar 
to an abstract on a piece of real es- 
tate property, and will also permit 
an easy trace of any liens that 
might be placed on the vehicle while 


being transferred, Mallory said. 


“For your protection, be careful 
to see that the pink slip accom- 
panies the title as outlined above 
when you purchase vehicles from 
he advised the 


other 
dealers. 


dealers,” 


The pink slip takes the place of 
the blue slip marked “Transfer by 


Licensed Dealer.” 


Shipped by Air 


Cadillac Parts Program 
Called Success 


DETROIT.—Air freight shipment 
of replacement parts by Cadillac 
now averages 12 tons monthly and 
the program has been completely 
successful in reducing warehous- 
ing costs and delivery time, ac- 
cording to George W. Otto, the 
division’s parts and service man- 
ager. 

“Use of air freight allows our 
dealers to serve more customers 
by faster turnover of service space, 
and builds customer good will by 
getting inoperative cars back on 
the road again in a minimum of 
time,” Otto said. “Breakage and 
damage to air freight shipments 
also are considerably lower than 
by other forms of delivery.” 

Air shipment orders received by 
Cadillac before 3 p.m. are gath- 
ered and shipped before closing 
hours of that day. On the average, 
Otto said, the company fills 25 to 
35 orders per day, mostly for slow- 
moving parts not generally stocked 
by dealers or central distribution 
centers. 
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Letterbox 


(Continued from Page 4) 


Taylor, who is presented twice 
weekly by General Motors. 

It is an established fact that 
Mr. Taylor is an outstanding war 
correspondent, student of govern- 
ment and international affairs and 
a widely listened-to radio com- 
mentator. 

My personal feeling, as well as 
that of many of my friends both 
inside and outside the auto indus- 
try, is Mr. Taylor’s talks on “Your 
Land and Mine” are most informa- 
tive and interesting. 

I presume the omission of Tay- 
lor’s name was an _ oversight.— 
G. M. Powers jr., president, Pow- 
ers Pontiac, Inc., Taunton, Mass. 

Eprror’s Note: Yow’re right; we 
like Taylor, too! 


Thanks 


Thank you very much for pub- 
lishing the news of the theft of 
my automobile. 

The car was recovered yester- 
day (Aug. 3) by the New York 
City police—F. B. WapbeLTon Jr., 


Greenwich, Conn. 
. - * 


Suggestions 

I saw the picture of the new 
Meteor var that Mercury is going 
to build in Canada. I would like 
to see Mercury produce it in the 
U. S. and make it in the 8-cylinder 
and 6-cylinder line too. That Me- 
teor is sure a swell looking car and 
it has an appealing name. A car 
like that would go over with a 
bang in the U. S. 

I also would like to see the 
Mercury division produce a Zephyr 
car and 8-cylinder, say. around 125 
h.p. on 121-in wheelbase and sell 
between the Mescury and Lincoln. 
I also would like to see the Ford 
Motor Co. Make a 6-cylinder 70 h.p. 
car, say on 108 or 110 in. wheel- 
base, and sell between $1,000 and 
the price of the ’49 Ford Six. 

I also would like to see the Lin- 
coln division revive the Lincoln 
Continental and style it after the 
sketch illustrating a car in the 
July 10 issue of the Saturday Eve- 
ning Post on pages 20 and 21 and 
also revive the Lincoln Custom on 
140-in. wheelbase like the 1941 Cus- 
tom. 

Ford Motor Co. would really go 
places with a line of three Fords 
—two sizes of sixes and an eight; 
a line of Meteors to compete with 
Oldsmobile and DeSoto, and a line 
of Zephyrs and Lincolns to com- 
pete with Chrysler, Buick and 
Cadillac.—H. L. Parker, Oakland, 
Ill. 


Ayer Flies to Seattle 


For Savidge Opening 

SEATTLE.—Ray Ayer, sales su- 
pervisor of Dodge division, will 
leave Detroit by plane Aug. 18 to 
participate in the formal opening 
ot the new facilities of S. L. Sav- 
idge, Inc. (Dodge), here. The new 
Savidge building will be open for 
public inspection Aug. 20-22. 

Enroute to Seattle, where he will 
arrive the evening of Aug. 18, Ayer 
will confer with personnel of ‘the 
Dodge Minneapolis regional office 
during a stopover there between 
flights. 


Hoffman Repairing Radios 


Hoffman Motors, Inc. (Oldsmo- 


bile), East Hartford, Conn., has an- 
nounced the addition of a radio 
service department. Named to head 
the department is Clifton Islieb, 
who has been in the radio business 
16 years. 





30 YEARS IN EXPORT—One of the oldest employes, in length of service, with Studebaker 


nn (center), manager of the service, parts and accessories division. 


Hutchinson 


(left) and in presence of Vice-President Dewey W. Smith (right). 
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SALEM, Va.— Automobile deal- 
ers who handle trailers and simi- 
lar merchandise as sidelines would 
do well to keep their stocks low 
and move these items fast, or be 
prepared to take a loss such as 
that reported by A. A. Woodson, 
local Pontiac dealer. 

Woodson, a distributor for Hig- 
gins camp trailers made by Hig- 
gins, Inc., New Orleans, reported 
in a letter to Automotive News that 
Higgins cut the retail price of the 
trailer from $684 to $395 “with only 
a few days’ notification.” 

In a letter to the Higgins sales 
department protesting the lower- 
ing of the dealers’ price to $300, 
Woodson said that he had on hand 
10 Higgins camp trailers which 
cost him approximately $471.14 
apiece. 

The Pontiac dealer contended 
that Higgins’ discontinuance of 
production of trailers constituted 
cancellation of a contract be- 
tween the two parties. Woodson 
asked the company to reimburse 
him for his loss. 

In its reply, the Higgins com- 
pany said that it believed its deal- 
ers and distributors had been ac- 
corded consideration because they 
were given the opportunity to buy 
trailers at $300 and sell them at 
$395 and also because Higgins 
would turn over any orders sent 
directly to the factory. 

Following this exchange of cor- 
respondence, the Higgins company 
was again in the news in Rich- 
mond, Va., when it filed a suit in 
Federal District court there against 
Reynolds Metals Co. for $1,336,006. 

The Higgins action charged that 
Reynolds had sold 3,702,964 pounds 
of defective aluminum to Higgins 


Mo. Cities Join 
Drive Against 
Gas Tax Hike 


JEFFERSON CITY, Mo.—About 
75 Missouri cities formed a group 
here last week to fight a proposed 
1%-cent increase in the state gaso- 
line tax. 

The municipal opposition was en- 
gendered by the fact that the pro- 
posed hike prohibits all city gaso- 
line taxes and returns only a half- 
cent of the increase to the cities. 
The other cent is slated for the 
counties. 

Kansas City at present levies a 
1%-cent gas tax of its own. One 
cent is used for maintenance and 
repair of streets and one-half cent 
for resurfacing streets. The pres- 
ent state gas tax in Missouri is two 
cents a gallon. 

Meanwhile, the Missouri Farm- 
ers Assn. passed a resolution fa- 
voring the proposed state hike. 
The resolution described rural road 
conditions as “shameful.” 





Price Cut Assailed 


Virginia Dealer Cites Loss on Higgins Trailers; 
Reynolds Fights Aluminum Suit 
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for use in the manufacture of auto- 
mobile trailers. 


The New Orleans company 
charged that as a result, it was 
now “stuck” with 2,000 trailers 
made from the allegedly defec- 
tive metal. 

David P. Reynolds, vice-presi- 
dent of Reynolds Metals Co. and 
head of the aluminum division in 
Louisville, said in a statement: 

“We deny that the material sold 
to Higgins Industries, Inc., was 
defective. Over 100 million pounds 
of the same metal is now being 
used successfully all over the U. S. 
in daily exposure to the elements.” 

The statement also maintained 
that the metal in question had been 
delivered to the Higgins company 
approximately two years. before 
the filing of the suit in Richmond. 


“We have in our files a letter 
from the chief engineer of Higgins 
industries complimenting us on this 
material and, therefore, it’s our 
contention it was of good quality 
when delivered,” Reynolds said. 


ATA Convention 
Visitors To Be 
Feted by Ford 


DEARBORN.—Plans of Ford 
Motor Co. to entertain approxi- 
mately 2,000 delegates and visitors 
to the 1948 convention of the 
American Trucking Assns. in 
Washington this October have been 
completed, according to J. D. Ball, 
director of Ford truck and fleet 
sales. 

The Ford hospitality hour, he 
said, will be held in the grand 
ballroom of the Statler hotel Oct. 
12 from 6 to 7 p.m. Guests will 
be welcomed by Ball, other Ford 
executives and ATA officials. 

In addition to the hospitality 
hour, a Ford snack bar will be 
maintained for contestants and 
readeo officials during eliminations 
and finals of the National Truck 
roadeo, a highlight of the ATA 
convention. 

At Ford headquarters in the 
Statler, central office executives 
and heads of the Washington dis- 
trict office will discuss trucking 
problems with government officials 
and representatives of the owners 
of 6,500,000 trucks of all types ex- 
pected to attend the convention. 


Grody Host to Employes; 


Plans Building Addition 


Israel Grody, president of Grody 
Chevrolet Co., Hartford, Conn., was 
host to his employes and their fam- 
ilies at the annual family outing of 
the company held at Ted Hilton’s 
ranch in Moodus. 

Grody also announced that he has 
made application to build a 60-by-86- 
foot, $50,000 addition to his plant on 
Isham Rd. 











DOUBLES Auto 


write for further details. 


ONLY $950 Dealers 


LIST 


12040 Jos. Campau 





AERO-TON 


Fits ALL cars—each unit is complete — easily and 
quickly installed — fully guaranteed. Order direct, or 


Discounts: 


Terms: ray) on cash with order 


JOHNNY MOTOR SALES, Inc. 


MEMBER OF H.A.D.A. 


REAR SEAT 
SPEAKER 


e 
3-WAY 
CONTROL 
@ Front Alone 


@ Rear Alone 
@ Front Together 


Radio Pleasure! 








1 to Il units—33/4% 
12 or more—40% 


O.D. Shipments F.O.B. Detroit 


Detroit 12, Mich. 




























SPEED ON THE WATER—C. A. (Bud) Greiner, vice-president of Ver Hoven Chevrolet Co., 
Detroit, will pilot the Bee-Jay. speedy hydroplane, in the Gold Cup races Labor day weekend 
on the Detroit river. The Bee-Jay, powered by a havy-duty Chevrolet truck engine, will be 
entered in the 225-class competition. 
Silver cup races also on the Detroit river in September. Pictured with Greiner (seated 
Gordon Doman (left), service manager of Ver Hoven, and Gil Allen of GM Research Corp. 
Driven by Jimmy Jackson, famous automobile racing champion. the craft won the Weyhing 
Bros. trophy in the recent Ford memorial races with a fastest lap of 52.117 miles per heer. 


Increase Due 
In Liability 
Insurance Rates 


NEW YORK.—Nationwide revi- 
sion of automobile liability insur- 
ance rates, generally upward, is 
planned by the National Bureau of 
Casualty Underwriters, it was re- 
ported last week. 

William Leslie, bureau general 
manager, explained the new rates 
were based on the most extensive 
data available since the war and 
measured in detail localized trends 
in the accident hazard. 


“Rates are based on claim costs 
and accident frequency and, as this 
experience is far from uniform 
throughout the ‘country, areas 
where the experience is unfavor- 
able now will have to pay their 
way,” he said, adding that there 
will be a downward adjustment in 
a few localities. 

Increased medical, hospital and 
repair costs and larger court 
awards are primarily responsible 
for the new higher rates, Leslie 
said. Exposure to accidents as 
measured by the amount of travel 
also has risen sharply, he said, and 
personal injury and property dam- 
age accidents have increased in the 
last year by 4% percent. FOUNDRY 


Obituaries 


Dealership Blast Fatal 


To Carl Limpert, 50 

ST. CHARLES, Mo.—Carl Lim- 
pert, 50, part owner of the J. H. 
Machens Motor Co., died Aug. 10 
from injuries suffered in an explo- 
sion that demolished the front part 
of the building, a one-story brick 
structure. Two others were injured 
in the blast: Clarence White, a me- 
chanic who suffered third-degree 
burns, and Melvin Mound, an insur- 
ance salesman who was in the place 
at the time. 

The explosion, believed due to ig- 
nition of an accumulation of gaso- 
line fumes, caused damage of $60,000. 

” * * 


L. L. Gahn Dies; Founded 


Broadway Chevrolet 
CLEVELAND.—Lewis Lloyd 
Gahn, 66, retired automobile deal- 
er, died July 31 in Lakewood. He 
organized Broadway Chevrolet, 
Inec., here in 1922 and continued 
as its head for 17 years. For a 
short period prior to the last war 
he sold Studebakers. 
* - 


OFFICE AND 





MAIN 
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Robert B. Watts, 63, Dies 


At Williamsburg, Va. 
WILLIAMSBURG, Va.— Robert 
B. Watts, 63, president of Watts 
Motor Co. and first vice-president 
of the Peninsula Bank and Trust 
Co., died here Aug. 1. 
* * * 


Ellis Chaney 
SAN ANTONIO, Tex.—Ellis Chaney, vice- 
president of Southland Industries, operators 
of radio station WOAI, died on July 25. 
At one time Chaney was one of the state’s 
best-known automobile dealers, operating in 
Brownsville, Dallas, San Antonio and Waco 

before entering the radio field. 

* . . 





Edward G. Norris 
ST. LOUIS.—Edward G. Norris, 78, for- 
mer vice-president of the McQuay-Norris 
Mfg. Co., died at St. Luke’s hospital Aug. 
10. His brother, William K. Norris, is 
chairman of the board of the McQuay- 
Norris organization. 
- 


AFTER 
Check with Order 2% or Shipped C.O.D. Approx. weight, 34 Lbs. 


ARNDT-PALMER LAB. 


* * 


Miles O. Parker 
BUCKEYE, Ariz.—Miles O. Parker, 41, 
head of the Studebaker dealership here, died 
Aug. 5 after an illness of three months. 


17730 DORA 
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Md. Dealers Slate Outing 


For Members Aug. 24 


BALTIMORE. — The Automobile 
Trade Assn. of Maryland will hold 
a big crab feast and outing at the 
Hillendale country club Aug. 24. 

Over 200 dealers are expected to 
attend the affair. Frank Marsden, 
Howard Ford and Bud Hosford 
comprise the committee in charge 
of arrangements. 


Airway Opens Home 


Airway Motors, Inc. (Chrysler- 
Plymouth), Broadway at Fourth 
Ave., Rensselaer, N. Y., has opened 
its new showroom and service de- 
partment. The company says it soon 


Greiner also intends to enter the 19-foot craft in the | Will have the largest and most mod- 
are |ern body and paint shop in the area. 


A new parts department also has 
been installed. 


Quantity 


PRODUCTION 


1) 
GREY IRON CASTINGS 


ONE OF THE NATION'S 
LARGEST AND MOST MODERN 
PRODUCTION FOUNDRIES 


4 


ESTABLISHED 1866 


THE WHELAND COMPANY 


Pa AR Le) 


MANUFACTURING PLANT 


CHATTANOOGA 2, TENNESSEE 





PLASTIC PATCHIN! 


COMPLETELY REPAIRS RUSTED-OUT BODIES 
AND FENDERS! 


The Most Phenomenal Product Ever Developed 
For the Automotive Trade! 


® Save two-thirds of cost 
on all body repairs. 
© Easy to apply. 


@ Enables even the _ un- 
skilled man to make ex- 
pert repairs. 


® Rustproof and water- 
proof. 


® Full instructions of appli- 
cation with each kit. 


No. 2 Kit sufficient to do¢ 
10 complete door panels 21.67 


Distributors 


MELVINDALE, MICH. 
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Oklahoma's 


LARGEST 
RETAIL 
USED CAR 
DEALER 
. 
Will Spend 
$2,000,000.00 
for 
New and Used 
Automobiles 


During Next 
Six Months 


Highest Buyer 
in 
High 
Southwest 
Market 


100% Retail 
Chain Operation 


BUY ENTIRE 
INVENTORIES 


BUYERS EQUIPPED 
WITH COMPANY 
OWNED AIRPLANES 


BUY ANYWHERE 
WITHIN 
CONTINENTAL 
UNITED STATES 


Reference: 
FIRST NATIONAL BANK 
McALESTER, OKLA. 


a 
Call or Write 
Oklahoma's Wildest 
Trader 
JORDAN’S 
AUTO MART 


General Office: 
Co-Mar Hotel 
McALESTER, OKLA. 
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Dealer 


Six Cleveland Dealers 
Win Nash Awards 


Greater Cleveland Nash dealers 
are benefiting by the company’s 10- 
point select dealer award, according 
to R. V. Merrick, Cleveland zone 
manager, in reviewing dealership 
operations for the past year. 

Of the nine Nash outlets in the 
area, six have received the award 
since it was placed into operation. 
These are Brinkman Nash Sales, 
East End Nash, Nash Central Mo- 
tors, Lakewood Nash, Presnell Mo- 
tors and Regal Motors. 

* ” + 


Rolls-Royce Distributor Rents 
Showroom Space in N. Y. C. 


J. S. Inskip, Inc., United States 
distributor for Rolls-Royce and 
Bentley automobiles, has leased the 
store and mezzanine in the building 
at 24-26 E. 54th St., New York Gity, 
for use as an automobile showroom 
as soon as alterations are com- 
pleted. 





Pontero Remodels Home 
For K-F in Utica, N. Y. 


Pontero’s Better Service Garage 
(Kaiser-Frazer), 311 South S&t., 
Utica, N. Y., has been opened by Al 
Pontero after an extensive remodel- 
ing program. 

A new showroom and service de- 
partment have been constructed. 
The firm has been in business in 
Utica for the past 18 years. 


Texas Grants Charters 


To Two Auto Firms 


The office of the secretary of state 
has announced the incorporation of 
two automobile firms in Texas. 

Berry Road Motors, Inc., was 
chartetfed in Houston by J. R. 
Marks, Earl W. Mowrey and Ben 
Gordon with $2,000 capital stock. 
Mills Chevrolet Co. was chartered 
in Colorado City by J. B. Mills, 
Ray Carnohan and L. E. Manner- 
ing with $75,000 capital stock. 

. + . 


Livingston Opens L-M Deal 


At Douglas, Ariz. 


Newest addition to Cochise coun- 
ty’s automobile dealerships is Co- 
chise Lincoln-Murray Co., 531 Ninth 
St., Douglas, Ariz. 

Owner of the new dealership is 
Jim Livingston, president of Liv- 
ingston Motors, Lincoln-Mercury 
dealer at Tucson. Livingston has 
had 12 years’ experience in the au- 
tomobile business in California and 


Arizona. 
c * 


McCoy Gets Buick Franchise 
In Walnut Creek, Calif. 


Appointment of D. B. McCoy as 
Buick dealer in Walnut Creek, Calif., 
under the firm name of McCoy 
Buick, Inc., has been announced by 
Robert E. Rudd, San Francisco zone 
manager for Buick. 


The dealership is temporarily lo- 
cated at 1776 Locust St. pending 
erection of a new building. McCoy 
formerly was with a General Motors 
truck distributor in Spokane in an 
executive capacity. 

© . e 


Miller Auto Exchange Opens 


New Service Facilities 


Miller Auto Exchange (Pontiac- 
Packard-GMC), Manhattan, 
Kans., has opened its new service 
department. 

The finest in equipment has 
been installed by the firm to in- 
sure the best in service and repair 
necessities. A free wash job was 
given to holders of couporis who 
visited the service department on 
opening day. 

+ 


. * 


50th Year 


Dinner Honors Forness 


At Salamanca, N. Y. 


A testimonial dinner was held at 
Salamanca, N. Y., honoring Frank 
A. Forness (Studebaker) on attain- 
ing his 50th year as a business and 
civic leader in his home town. 

In addition to civic leaders, the 


Phone 644 | following members of the automo- 


bile industry were present: 
George Peck, former dealer at 


es | Westfield; Russell P. Morrison, Sal- 


Doings 


amanca, president of Cattaraugus 
County Automobile Dealers Assn.; 
Al Brass, E. Aurora; Guilio Mazza, 
Olean; Leonard N. Rhodes, James- 
town; W. A. Kelver, E. Aurora. 


* * * 


Hopkins Motors Begins 


$150,000 Expansion Plan 


Construction has begun on a $150,- 
000 expansion of the facilities of 
Hopkins Motor Co. (Dodge-Plym- 
outh), Wheeling, W. Va., according 
to President Elliott B. Hopkins. 

The new building will measure 
160 by 100 feet and will be a two- 
story structure built to two street 
levels. The company was founded 
in Wheeling in 1916. 


Bassett Leaves Factory Post 
To Become Ford Dealer 


Climaxing 24 years of wide expe- 
rience with Ford Motor Co., Sherley 
L. Bassett became president and 
general manager of the newly- 
formed Ford dealership at St. Mat- 
thews, Ky., Bluegrass Ford Co., Inc., 
it was announced by P. A. Boykin, 
Louisville district manager. 

Bassett resigned as assistant dis- 
trict manager to accept the position 
with the new firm, which purchased 
the franchise of St. Matthews Motor 


Co. 
* * 7. 


Mack Outlet in Orlando 


Purchased by Cochrane 


Purchase of Coite W. Hill Co., 
Central Florida distributor of 
Mack trucks, 1129 W. Central 
Ave., Orlando, Fla., by George H. 
Cochrane, sales manager and as- 
sistant manager of the organiza- 
tion since September, 1945, was 
announced. 

+ am * 


Jones Chevrolet Opens 
$100,000 Home in Florida 


Jones Chevrolet Co. announces its 
new $100,000 plant in Bonifay, Fla., 
has opened for business. 

In addition to the main plant, a 
large and commodious building has 
been added at the rear to house a 
modern body and paint department 
in which the latest equipment will 
be installed, it was reported. 

* * * 


Two New Auto Firms 


Incorporated in Wisconsin 


The following new corporations 
have been formed in the automotive 
line in Wisconsin, according to the 
records of the secretary of state. 


Forest Home Motors, Inc., Mil- 
waukee. Capital stock of 150 shares 
of common at $100 per share par 
value authorized. Incorporators are 
George, Eileen and Gussie Dreske. 


A. & B. Auto Sales, Racine. Capi- 
tal stock of 100 shares of common 
at $10 per share par value author- 
ized. Incorporators are Roy A. An- 
derson, Arnold and Beatrice Blivas. 

. 


* * 


Five New Auto Companies 
Are Chartered in Texas 


Records in the office of the secre- 
tary of state at Austin, Tex., show 
the recent incorporation in Texas of 
five automobile companies. 


Boyd-Tarrant Motor Co. was 
chartered in Temple by Paul C. 
Boyd, Mary Helyn Boyd and Y. S. 
Tarrant with $30,000 capital stock. 

Howerton Motor Co. was char- 
tered in Paris with $100,000 capital 
stock by L. A. Howerton, Eula Mae 
Howerton and W. C. Howerton. 


Fred Hughes Motors was char- 
tered in Abilene with $50,000 capital 
stock by Fred Hughes, Florence 
Lee Hughes and J. W. Joyce. 

Merrell Chevrolet Co. was char- 
tered in Sulphur Springs with $35,- 
000 capital stock by M. D. Merrell, 
Myrtle Merrell and Imogene Gover. 

Trinity Valley Motor Co. was 
chartered in Anahuac with $45,000 
capital stock by E. L. Nolte, Guy C. 
Jackson jr. and F. H, Carpenter. 

* 


+ * 

Horgan Appointed Major 
In Marine Reserve 

Ralph T. Horgan, president of 
Ralph T. Horgan, Inc. (Ford), New 
York, has been selected for appoint- 
ment to the rank of major in the 
Marine Corps reserve, it was an- 
nounced by Marine Corps headquar- 
ters, Washington. 

Currently the treasurer of the 








ATTRACTIVE FRONTAGE—Robert C. Copes has made 
strip in Springfield, O., with this recently completed St 


Ford Edgewater Automobile Deal- 
ers Assn., Horgan is also director of 
the Broadway Assn. of New York 
City, general chairman of the New 
York State Automobile Dealers Assn. 
convention, and senior vice-com- 
mander of Post No. 310 of the Vet- 
erans of Foreign Wars. 
* * * 


Some Crowd 
Giveaway Draws 27,000 


At Ft. Worth 


Texas Motors (Ford), Fort Worth, 
reports it attracted a crowd of some 
27,000 people to a drawing for a new 
Ford in connection with the intro- 
duction of the 1949 models. 


The drawing was one of a series 
of promotional stunts by Texas Mo- 
tors to introduce the new Ford, 
owner A. H, Lightfoot reported. 


The new models were also dis- 
played for three days at the Fort 
Worth ball park and a recorded in- 
terview from the showroom was 
broadcast over a local radio station. 


* * = 


Blanchard in Race 


Carl C, Blanchard, proprietor of 
Farmington Motor Co. (Ford), 
Farmington, N. H., has filed as a 
candidate for the Republican nomi- 
nation as representative to the leg- 
islature in the September primary 
election. 


* * * 


White Joins Schallock 


Al Shallock, Inc. (Ford), Milwau- 
kee, announced the appointment of 
J.R. White as sales manager. White 
has been associated with Universal 
C.1.T. Credit Corp. as sales director 
for Ford credit. Previously he had 
been connected with Hall-Dodds, 
Detroit Ford dealer, and with the 
Detroit office of Universal C.I.T. 
Credit Corp. 


Fournier Heads Drive 


Ralph Fournier, sales manager, 
T. J. O’Brien Motors (DeSoto-Plym- 
outh), has been named general 
chairman of the Omaha chamber of 
commerce annual membership drive. 


* * 


Schaefer Joins San Chez 


San Chez Motors (DeSoto-Plym- 
outh), Milwaukee, announces ap- 
pointment of Louis Schaefer as 
new-car sales manager. 


* * * 


Kilgore Changes Jobs 
W. E. Kilgore, who has been asso- 


use of his 100-foot Main St. 
ebaker sales and service building. 


ciated with the Dodge-Plymouth 
dealer at Douglasville, Ga., since 
1934, has joined the sales organiza- 
tion of Westbrook-Smith Motors, 
Ltd. (Dodge-Plymouth), East Point, 
Ga. 


* * > 


Fulton-Brown Motor Co. 


Fulton-Brown Motor Co., Mt. Airy, 
N.C., has been organized with capi- 
tal stock of $50,000 to deal in auto- 
mobiles. Principals are C. W. Ful- 
ton, J. J. Brown and Herbert Sut- 
phin jr., all of Mt. Airy. 


. * * 


Wade Motor Co. 


Wade Motor Co., Inc., Morgan- 
town, W. Va., has been organized 
with paid-in capital stock of $5,000. 
Principals are James D. Wade, 
James A. Wade and Ethel G. Wade. 


* * * 


Stanley Motors 


A North Carolina certificate of 
incorporation has been filed by Stan- 
ley Motors, Inc., of Smithfield, 
automobile dealers. Authorized cap- 
italization was listed as $100,000, 
with $1,000 subscribed by Jesse, 
Martha and Haywood Stanley, all 
of Smithfield. 


Changes Made 


One Fla. Dealer Moves; 
Another Builds 


Two automobile dealers in Day- 
tona Beach, Fla., reported location 
news as follows: 


Waring Motors Co. (Willys-Over- 
land) recently moved into a modern 
building at 129 N. Palmetto St. O. G. 
Waring is the owner of the dealer- 
ship. 

At Heintzelman Motor Co. (Ford), 
300 N. Beach St., an addition to the 
firm’s garage and repair depart- 
ment is under construction. James 
Roof jr. heads the service depart- 


ment. 
s * = 


Borders Elected 


Anniston Motor Co., Inc. (Dodge- 
Plymouth), Anniston, Ala, an- 
nounces that Herbert Borders has 
been elected executive vice-presi- 
dent by the board of directors. 

+ * s 


Dorner Names O’Brien 
Appointment of Joseph O’Brien 
as sales manager of Dorner Chev- 
rolet Co., 14115 St. Clair Ave., Cleve- 
land, is announced by George L. 
Dorner, president of the dealership. 


“Hot” Giveaway Dash Rack 


Combines 
Safety 
Feature 

with 


Utility 


THE OLSON DASH RACK—made of aluminum—with your name and business message 
printed on it facing the driver at all times—not only gives him a place for sun glasses, 
pipe, cigarettes, gloves, etc., within convenient reaching distance but near his eye level. 
No need to take the eye from the road. Easily applied, ends hold firmly in defroster slots. 


Attractive—won't rust or tarnish. 
welcome one. 
Quick delivery. 


Good advertising medium—your best prospects will 
Write for prices in quantity completely imprinted as you want them. 


THE OLSON COMPANY 
BATTLE CREEK, MICH. 
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Car, Truck Output Estimates 
By Automotive News 


PASSENGER CARS 
(U.S. PRODUCTION ONLY) 


Week Week dan. 1 Jan. 1 
Ended Same Ended Total to to 
Aug. 14, Week Aug. 7, August Aug.16, Aug. 14, 
1948 1947 1948* 1948 1947* 1948* 

CHRYSLER . 19,156 14,550 19,827 38,983 465,225 491,867 
Chrysler 2,912 1,951 2,998 5,910 62,874 71,698 
eae .. 2,288 1,472 2,317 4,600 47,187 54,869 
Dodge .... wivita, 4,116 5,709 11,026 134,402 141,878 
Plymouth ‘ 8,644 7,011 8,808 17,447 220,762 223,422 
FORD ...... . 15,568 8,108 15,465 31,083 447,163 349,610 
voc uieavdewnds » 11,619 7,875 11,192 22,811 358,096 249,028 
ED «96 6:04.9'40.0.9.6¥:0 12 0008 8 20 17,590 19,003 
BE: svceewnnse 3,937 228 4,265 8,202 1,477 81,579 
GENERAL MOTORS . 33,552 29,912 33,440 66,992 883,696 975,815 
ME, <3 ce 0b00 se aeees 5,816 5,903 5,904 11,720 157,862 171,400 
EL os30b%s see 9 1,603 1,289 1,611 8,214 35,901 $9,144 
Chevrolet ........s. 16,912 14,898 16,727 33,639 436,702 485,202 
Oldsmobile 4,309 3,677 4,182 8,491 117,825 123,236 
EE aioe n 64.56 oe 5% 4,912 4,150 5,016 9,928 135,406 156,833 
KAISER-FRAZER 4,522 3,387 4,500 9,022 68,613 120,693 
EE Cov deae uses 2,117 1,656 1,572 8,689 36,152 39,652 
Kaiser ........ 2,405 1,731 2,928 5,333 $2,461 $1,041 
CROSLEY .. 762 445 739 1,551 11,018 20,182 
HUDSON ...... 1,838 er Tr 76,966 82,396 
NASH ..... ens 2,494 879 879 71,412 86,716 
ee a 909 2,472 2,472 30,032 56,514 
STUDEBAKER ........ 3,018 ree 3,062 6,080 73,502 102,924 
WUMMMERIOT co ccecse 4 703 222 466 19,723 16,301 
Total Cars, U. S. ... 76,822 62,341 80,656 157,478 2,147,350 2,303,018 


+Station wagons and Jeepsters. *Revised. 


COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 











Week Week dan, 1 Jan. 1 
Ended Same Ended Total to to 

Aug. 14, Week Aug. 7, August Aug. 16, Aug. 14, 

1948 1947 1948* 1948 1947* 1948* 
CHEVROLET 7,412 6,862 7,246 14,658 176,148 244,952 
SE 6 acces eevee 32 15 21 53 1,647 2,025 
DIAMOND T ........ 193 341 142 335 10,194 8,670 
Sy 3,041 1,814 3,377 6,418 111,969 98,133 
FEDERAL. ............ 60 194 58 118 5,921 3,074 
SE Pes bs haigiaiones 5,811 2,834 5,707 =11,518 + 187,783 211,631 
Ee asa s a0 40.645 1,733 566 1,585 3,318 36,846 53,938 
EE va dee ci bine s vate 106 ae sae 2,820 Sane 
INTERNATIONAL 3,586 3,088 3,457 7,043 93,978 113,895 
EE a ace ece sae aee des 230 477 207 437 18,363 8,349 
eae Maka ete s8'e Kem “ne 72 wicate rea 12,469 8,090 
STUDEBAKER ........ 1,280 1,039 1,275 2,555 41,037 38,536 
EE, chk wets deiok 4 244 416 253 497 11,128 7,910 
ED, anti wee éeeis 4. 1,512 1,444 1,531 3,043 51,368 69,825 
MISCELLANEOUS 412 430 401 813 14,010 13,508 
Total Trucks, U. S. . 25,546 19,758 25,260 50,806 770,681 882,536 


Total Cars, Trucks 


DCM Sister henecen eeu 102,368 82,099 105,916 208,284 2,918,031 3,185,554 
Total Cars, Trucks 

I acing anw.699:0 4,029 8,217 3,869 7,898 155,363 154,564 
Grand Total, 

Cars and Trucks 


..106,397 85,316 109,785 216,182 3,073,394 3,340,118 


*Revised. Miscellaneous includes Autocar, Corbitt, Divco, Marmon H., 
Brockway, Four-Wheel Drive, Sterling, Nash, etc. 





HELENA, Mont. — A_ unique 
method of comparing the number 
of new cars registered in this state 
in the first half of 1948 to the 
number produced nationally was 
expounded in 4 bulletin issued by 
the Montana Automobile Dealers 
Assn. 

The bulletin compared the num- 
ber of new-car registrations to .004 
percent of the total production of 
each make in the first six months 
of the year. 

The ratio was obtained on a 
population basis which used figures 


Ford Motor Shop 
Steps Up Rate 
At St. Paul 


ST. PAUL, Minn.—A crew of 42 
men is rebuilding up to 800 Ford 
and Mercury motors at a new 
$300,000 Dealers Manufacturing Co. 
plant here which has passed its 
experimental stage. The firm is one 
of 54 approved Ford motor re- 
building plants in different parts 
of the nation. 


In May the firm’s crew rebuilt 
502 motors, 582 in June and 670 in 
July, with a goal of 800 average 
planned for future months, al- 
though the firm can rebuilt 1,000 
a month. Half the 317 Ford dealers 
in this area are being serviced by 
the firm, managed by George L. 
Buck. 


Montana Sales Figures 


State Assn. Computes New-Car Quotas 
On Population Basis 








that showed Montana's population 
was .004 percent of the national 
population. ; 

Under this system, the state 
exceeded its population quota by 
710 vehicles. Only six makes 
failed to deliver enough cars to 
match the quota figure set up. 
Lincoln was the only make to 
come out exactly even. Four-tenths 
of 1 percent of Lincoln’s first half 
production equaled 55 cars, which 
is just the amount registered in 
Montana for the same period. 
According to figures obtained by 
MADA, the following makes were 
short the indicated number of ve- 
hicles: Buick, 81; Cadillac, 54; 
Hudson, 45; Packard, 31; Pontiac, 
52, and Willys, 4. 

Those makes which exceeded the 
quota and the number of vehicles 
over were: Chevrolet, 31; Chrysler, 
58; DeSoto, 7; Dodge, 136; Ford, 
134; Frazer, 62; Kaiser, 235; Mer- 
cury, 70; Nash, 49; Oldsmobile, 54; 
Plymouth, 48, and Studebaker, 93. 

The MADA bulletin commented 
that automotive manufacturers 
are doing. “a good job of distri- 
bution” and went on to say that 
“if the computation was made on 
an automobile per capita basis, 
the excess would just about be 
taken care of while the short- 
ages would be greatly increased.” 

Total new-car registrations in 
Montana in the first six months of 
1948 were 7,583, according to the 
MADA bulletin. 

Chevrolet led the field with 1,525 
listings. Ford was second with 844 
and Plymouth third with 689. 


But Supplier Tieups Cut Week’s Output : a 
100 Millionth Vehicle Produced 


(Continued from Page 1) 


from building another 5,000,000 


vehicles. 
* * 7” 

EANWHILE, a strike at the 

Campbell, Wyant & Cannon 
Foundry Co. in Muskegon, Mich., 
almost by itself was spreading a 
slow paralysis throughout the in- 
dustry. Unless settlement of the 
dispute is reached soon, all the 
passenger car divisions of Chrys- 
ler Corp. loomed likely as its next 
victims. 

Closed last week because of the 
nine-week-old Muskegon foundry 
dispute were the Hudson and Lin- 
coln plants, for the second week 
in a row. 

Packard was scheduled to re- 
sume operations today (Aug. 16) 
after being down because of a 
steel shortage. Nash devoted the 
week to preliminary changeover 
operations. 

Operations at Kaiser-Frazer will 
be drastically curtailed sometime 
this month, also for a changeover 
to new models. 

Meanwhile, Chrysler production 
officials last week performed no 
less than miracles to keep final 
assembly lines going, especially at 
Plymouth. Only sparse shipment of 
critical parts from Canadian plants 
were keeping Chrysler’s U. S. oper- 
ations active. 

+ a + 

OWEVER, reliable sources said 

that unless there was a sud- 
den break in the Muskegon foun- 
dry dispute, Chrysler by the end 
of this week would have to send 
a majority of the final assembly 
workers home, except those at 
Dodge truck. 


Almost as serious to Chrysler 
as the Muskegon tieup was a 
similar crisis in New Haven, 
Mich. Stocks of cylinder heads 
and exhaust manifolds, of which 
a New Haven foundry is a ma- 
jor supplier to Chrysler, were 





Fly-In Service 


Gulf Plans Gas Stations 


For Private Pianes 
PITTSBURGH.—Plans for a su- 
per service station for private 


planes—believed to be the first of 
its type in the U. S.—have been 
revealed by the Aviation depart- 
ment of Gulf Oil Corp. 

A proposal to erect such a sta- 
tion at the Allegheny county mu- 
nicipal airport, near Pittsburgh, 
has been approved in principle by 
the county commissioners, the cor- 
poration reported. 


Registrations Top 150 


For Alabama Parley 


BIRMINGHAM, Ala. — Unusual 
interest in the annual convention 
and election of officers of the Au- 
tomotive Dealers Assn. of Alabama 
is evidenced by the large number 
of registrations already made for 
the meeting in Biloxi, Miss., Oct. 
3-5. 

Already more than 150 registra- 
tions have been made, according 
to Frank Broadway, executive vice- 
president of the organization. 


It was also announced that Wil- 
liam Hazlett Upson, best known 
for his stories of Alexander Botts 
and his Earthworm Tractors in 
the Saturday Evening Post, has 
been engaged to appear as lunch- 
eon speaker, Oct. 5. 





Ethyl Auto Compound 


To Cost 7% Pct. More 


NEW YORK.—A 17% percent 
increase in the price of Ethyl 
anti-knock compound for auto- 
motive gasoline will become ef- 
fective Oct. 16, Ethyl Corp. an- 
nounced last week. The new 
price of tetra-ethyl lead for 
autos will be 59 cents a pound. 

The new price hike marks 
the second boost in the price of 
Ethyl since the company first 
marketed the compound in 1923. 
Harry W. Kaley, Ethyl Corp. 
president, attributed the new 
price rise to higher wages and 
material costs. 








critically low at Chrysler last 
week. 

The outlook for truck production 
was likewise dark. Campbell, Wy- 
ant & Connon also supplies cam- 
shafts and cylinder heads to many 
builders of truck motors. 

Ford and Dodge heavy - duty 
truck output has been curtailed 
for several weeks, and the Detroit 
Diesel division of General Motors, 
supplier of engines for GMC 
trucks, had to suspend production 
last week. 

* + + 
‘ was only one bright spot 
in the supply picture. A labor 
dispute at Timken-Detroit Axle Co. 
was settled. This tieup had been 
hitting truck output only slightly, 
but its continuance could have had 

serious consequences. 

Steel plants last week pro- 
duced at about 95 percent of 
capacity. Meanwhile, the gov- 
ernment earmarked 1,120,000 tons 
of iron and steel for export in 

the third quarter of 1948. 

Despite the fact that 285,000 tons 
were reportedly slated for over- 


37 


seas production of “highly needed 
materials here,” the allotment 
brought a blast from U. S. Rep. 
Walter C. Ploeser, Republican from 
Missouri. 

Ploeser said “the time has come 
to crack down on exporting steel 
that might fall into the hands of 
enemy nations.” 

+ + + 


Almost every basic industry in 

the U. S. needs steel, he de- 
clared. “Yet in the face of this 
demand, we are continuing to ex- 
port steel to various European 
countries to the great disadvan- 
tage of our own economy.” 


Ploeser said he was amazed 
when he discovered that Sweden 
had received 286,560 tons of steel 
last year from the U. S. Great 
Britain got 195,311 tons and Bel- 
gium another 62,796 tons, he said. 


Ploeser blamed such _ exports, 
along with allocations for military 
purposes, as the basic reasons why 
small businessmen are usually un- 
able to buy steel, or have to pay 
premium prices when they can. 





- = Classified 


Want Ads - - 


(For Rates, Etc., See Next Page) 








Kindly Acknowledge 


Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 
AUTOMOTIVE NEWS 





HELP WANTED 


MANAGER for Studebaker Agency in Ne- 


braska’s Third City. Right man can ob- 


tain financial interest when ability proven, |. 


with privilege of eventually controlling. 
Write full qualifications. G. F. Keggin, 
Grand Island, Nebraska. 


WANTED — EXPERIENCED truck sales- 


man to manage truck dealership in South- 
west Texas city of 125,000 population, 
oil, farming and manufacturing center. 
Requirements: A-1 references and $3,000 
to invest for 50% interest. Reply giving 
qualifications to Box 2468, c/o Automo- 
tive News, Detroit 26. 


SERVICE MANAGER WANTED — Large 


Chevrolet dealership in midwest industrial 
city. Box 2472, c/o Automotive News, 
Detroit 26. 


Ford 
Sales Manager 


One of the largest outstate 
Ford dealers has need for 
an outstanding, 


ex peri- 
enced sales manager. This 
is a real opportunity for 
the man who can qualify. 
Prefer man age 35 to 45. 


Box 2464 
c/o Automotive News 
Detroit 26, Michigan 





MEN — Big money. Permanent positions. 
In large San Joaquin Valley city in Cen- 
tral California for best all-around Chrys- 
ler-Plymouth service manager, working 
foreman, parts manager and best six 
Chrysler all-around mechanics. Must be 


under 40. Complete details first letter. 
Write Box 2474, c/o Automotive News, 
Detroit 26. 


PARTS MAN—Chevrolet experience essen- 
tial. Must be able advance or supervise 
department in large dealership located 
midwest city. Box 2473, c/o Automotive 
News, Detroit 26. 

TERRITORIES OPEN FOR DISTRIBU- 
TORS or salesmen to sell good, fast-sell- 


ing, low-price auto accessory item. See 
our ad page 35. Write S. Preston, 
Johnny Motor Sales, Inc., 12040 Jos. 


Campau, Detroit 12, Mich. 


POSITION WANTED 

To encourage this classification for the 
benefit of our employing readers, Posi- 
tion Wanted ads are accepted at half 
regular rates, namely: 74% cents per 
word for one insertion or two inser- 
tions of the same copy at 12% cents 
per word. Cash in advance, 





FORD PARTS SALES and Service Man. 
7% years’ experience, age 37, married. 
Wishes Detroit connection. Box 2478, c/o 
Automotive News, Detroit 26. 





POSITION WANTED 


WOULD YOU LIKE a capable young man 
to assume all or a part of the responsi- 
bilities of your business. Married, college 
degree in accounting, experience in buy- 
ing, selling and trading of new and used 
cars. References. Some capital. Box 
2475, c/o Automotive News, Detroit 26. 


GENERAL OR SALES MANAGER—Ca- 
pable handling general management me- 
dium size dealership. Experience includes 
own dealership, factory and retail man- 
agement and thorough understanding of 
merchandising and advertising and all 
phases dealer operations. Desire connec- 
tion with aggressive franchise dealer 
within radius 75 miles of Denver or San 
Francisco, Will invest if agreeable. Age 
44, married, well educated, perfect health, 
excellent personality, record and refer- 
ences. Box 2471, c/o Automotive News, 
Detroit 26. 


SALES MANAGER—15 years employment 
in automotive industry embraces partner- 
ship-general management, sales manage- 
ment, parts sales distribution, service 
sales development and straight selling. 
Qualifications, abilities and capacity for 
organization, administration and aggres- 
sive merchandising earned, developed and 
demonstrated. Married, health excellent. 
Locality choice secondary to opportunity. 
Box 2476, c/o Automotive News, De- 
troit 26. 


SALES MANAGER or assistant to owner. 
Young, aggressive and reliable. Thor- 
oughly experienced in all phases of auto- 
motive field. Veteran, well experienced in 
personnel work. College graduate. Will- 
ing to invest. Box 2461, c/o Automotive 
News, Detroit 26. 


MANAGER—Experienced sales, accounting, 
service, parts, dealership operations. 
Presently engaged as manager of small 
dealership of ‘‘Big Three’’ in New Eng- 
land, desires locating Southern Florida. 
Box 2477, c/o Automotive News, De- 
troit 26. 


DEALERSHIP FOR SALE 


FOR SALE—AUTOMOBILE DEALERSHIP. 
100-car franchise in central Michigan. 
County seat, good manufacturing center, 
population 7,000, county trading area 
15,000 population. Largest dealership in 
county. Total 1947 sales $259,000. First 
six months 1948, $143,000. With or with- 
out building. Includes used-car lot and 
body shop. Purchaser must qualify with 
Chrysler Corporation. Reply Box 2469, 
c/o Automotive News, Detroit 26. 


DEALERSHIP IN PITTSBURGH, PA.— 
(Middle class car) 200 cars last year 
Poor health commands the sale of this 
prewar agency. $200,000 for all, includ- 
ing new building, stock, fixtures, etc 
Please don’t answer unless you have all 
cash. Write Box 2463, c/o Automotive 
News, Detroit 26. 


MANUFACTURERS REPRESENTATIVES 


Representatives Wanted! 
ALL LOCALITIES 
a 
Must Have New or Late Model 
Automobile. 
* 

Simonsen SUN WING 
AMERICA’S FINEST AND MOST 
BEAUTIFUL 
AUTOMOBILE VISOR 
2s 
For Protected Territory, Write, 
Wire or Call 
Sales Manager 
we 


Simonsen Industries, Inc. 


4444 WEST CHICAGO AVENUE 
CHICAGO 51, ILL. 
Phone: CAPitol 5400 




























BUSINESS FOR SALE 


FOR SALE—Completely equipped auto-body 
repair shop, including Bear frame ma- 
chine. Centrally located in city of 6,500. 
Glenn Beck, 121 E. Harris, Charlotte, 
Michigan. 

POR SALE—in N.W. Ohio. Newly com- 
pleted building, 6,000 sq. ft. area, com- 
plete with parts, tools and machinery, 
etc. Hold popular franchise. Located in 
fast-growing town of 12,000 population. 
Box 2462, c/o Automotive News, De- 
troit 26. 

TRUCK SERVICE SHOP with popular 
truck agency available. Doing between 
$20,000 and $30,000 worth of business a 
month. Write Box 1011, Casper, 
Wyoming, or phone 1713. 

BUSINESS OPPORTUNITIES 

NEW GARAGE, new car agency available. 
Main highway, Central Ohio. Box 2459, 
c/o Automotive News, Detroit 26. 


NEW CARS WANTED 


WANTED—New Cadillac sedan or con- 
vertible. Price—no object. Anderson 
Auto, Peoria, Illinois. 

WANTED — 1948 and 1949 model cars. 
Must be new. Anderson Auto, Peoria, Ill. 


USED CARS FOR SALE 





USED CARS FOR SALE USED CARS FOR SALE 

AUTO BUYERS — Best wholesale deal at 
LEO ADLER, INC., DeSoto-Plymouth, 
3000 Fenkell, 7 blocks east of Livernois, 
Detroit, Mich. UN. 3-7400. 


AUTOMOBILE 
AUCTION 


28 MILES FROM CHICAGO LOOP 


Y Mile East of Dlinois State Line 
On Route 30 


EVERY FRIDAY 11 A.M. 
Running Over 150 Cars Each Sale 
Strictly sale 

Dealers Buy— rs Sell 





AUTO AUCTION Aurora AUCE: ION Sales 
EVERY THURSDAY 
Beginning at 1 P.M. 


WHOLESALE ONLY 


Located 2 miles East of Clarion, Pa., Rt. 
322. 1 mile from Clarion 84 miles 
North of Pittsburgh, 93 miles South of Erie. 
Call from the airport if you fly in and we 
will pick you up. 
Evan Metcalf—Auctioneer 
WALT CHAPMAN AUTO 
AUCTION 
Strattanville, Pennsylvania 


AUCTION 


(Auto Dealers Only) 


EVERY WEDNESDAY 
JOHN CORRIGAN 


U. 8. Route 30 (Joliet Road) 
EVERY MONDAY 
11:00 A.M. Promptly 
BUY - SELL - TRADE 


This Known for Plenty 
Late Model Automobiles. 

Fly or Drive to 
AURORA AUCTION SALES 
AURORA, ILLINOIS 
Phone 31512 


Ted Iiseman, Owner 
“‘Duteh’’ Stewart, Auctioneer 


Buyers coming in by plane or train— 


call—we will meet you. Hotel accom- 
modations available, transportation fur- 
nished. Call early for reservations. 
Transports avaflable to move cars. 


Geo. Lawson—Owners—Bud Fennema 
DUTCH STEWART, Auctioneer 


Dyer Auto Auction 
Phone 4111-4051 Dyer, Ind. 


Res.: Chicago Heights, Ill. 5268Y3 
and Lansing 173-M 





Phone 32 








Michigan’s 
Only Twilight Auction 
DEALERS ONLY 
No Entry Fee . ... $10.00 if Sold 
EVERY WEDNESDAY 
7:00 P. M. (Eastern Standard Time) 


LARGEST PENNSYLVANIA 


AUTO AUCTION 
EVERY FRIDAY NOON 
In the Heart of Lancaster County 


on on . Low Mileage, Clean Cars STATE MOTORS, INC. 
GEO. CASSID 1408 E. Michigan Ave. 
Manager pe team a a 

| 6 miles North o caster, Pa. Phone 41361 
Sale Starts at 12:00 Noon austen 


MANHEIM AUTO SALES 
& AUCTION, INC. 
Phone 202-W4 


COL. BILL NAGY 
Michigan's Fire Ball 
(Hotel Reservations Made Upon Request) 


CHICAGO AUTOMOTIVE 
AUCTION, INC. 
10560 East Sist St. m. 
“Ohicage Is the Place to Buy Your ad 





AUTO AUCTION 


DETROIT’S BIG INDOOR AUCTION 
Held in Comfortable Sales Arena of 20,000 Sy. 11 
WEDNESDAY, AUGUST 18th . . 12 Noon (DST) 


(And Every Wednesday Thereafter) 


® Col. Bill Nagy, Auctioneer, “Michigan’s Best” 
@ Auction Arena in the Heart of Downtown Detroit 
@ Low Auction Fees—$5.00 and $10.00 


@ Open All Night—Bring your cars Tuesday night or 
early Wednesday 


@ Hotel Reservations Made Upon Request 





AUTO AUCTION 


DEALERS ONLY 


Sale Starts at 11 A.M. (C.S.T.) 


Every Thursday 


cs 
|| MANEY MOTOR CO. 
Murfreesboro, Tenn. 


‘ 
' 


AUTO AUCTION 


(WHOLESALE ONLY) 
Every FRIDAY - - - 11 A.M. 


RAIN OR SHINE 
— 


WHEELING, ILL. 


25 Miles North of Chicago on 
Route 45, Milwaukee Avenue; 
% Mi. No. Route 68, Dundee Rd. 


e BRING CARS TO SELL 

e BUY CARS YOU NEED 

e LOW AUCTION FEES 

+ @ John W. Corrigan, Auctioneer 


WHEELING AUTO AUCTION CO. 








APTCO AUTO AUCTION 
124 SPROAT ST. 


(Between Cass and Park Aves.) 
DETROIT 1. MICHIGAN 
TEmple 3-2044 









TEmple 3-3129 











MORE $$$ FASTER 
EVERY FRIDAY 


(DEALERS ONLY) 


QUINCY AUTO AUCTION 
Held at Broadway Motor Mart 
(iil, R. 104 at 32nd St.) 

| 3200 Broadway, Quincy, Il. 
Phone 3200 

THALE, Owner, Operator 
e@ 8 Acs. Parking Space 

e@ Plenty of Action @ Top Auctioneers 
@ Modern Building e Friendly Service 


A Wonderful Sale! 
We Reserve Numbers—Phone, Wire, Write 


BUICK PARTS 


Largest Stock of Both Old and Current 
Model Buick Parts 


WHOLESALERS ATTENTION: 
WE ARE QUANTITY SHIPPERS 


Same Day Service on Mail Orders and Inquiries 
All Shipments on a C.O.D. Basis 


ROBERTSON BUICK CO. 


“Edge of the Loop” 
1000 SO. WABASH AVE. 
CHICAGO 5, ILL. 
ALL PHONES: WABASH 0x0 







“CHARLIE” 


@ Cars Galore 














Han Scpngent — Mae, Better 
AUOTIO 


nade» Comers tyne, Boer 






“Tho Great Mid-West Market” 


"LS M. Minols St. 
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\teliable—Pair—Honest—Protestive Service 














USED CARS FOR SALE 


WE WHOLESALE 


Detroit’s 
Largest 
Wholesaler 


SID SAVAGE 


15999 Livernois UNiversity 4-2600 
9850 Livernois HOgarth 8400 


DETROIT 





USED CARS FOR SALE 


DANVILLE, PA. ||| sruart & RAMP, INC. 


AUTO AUCTION ||| AUTO AUCTION 
Every 


WEDNESDAY 


at Noon 


Our Danville, Pa., auction 
is now operating in full 
swing. Looks like it’s go- 
ing to reach the magnitude 
of our Horse Heads, New 
York, auction. 


This auction was designed 
to accommodate Pennsyl- 
vania, Maryland and New 
Jersey dealers. 
























EVERY WEDNESDAY 


The Finest Auto Auction 
in the Country 


AT THEIR NEW LOCATION 
HOOSIER AIRPORT 


On State Road 52 
INDIANAPOLIS, IND. 


BUY—SELL—TRADE 
Fly or Drive to 


STUART & RAMP, INC. 
INDIANAPOLIS, IND. 
Phone HI. 5363 















































AUTO AUCTION 
TIM ANSPACH 
Albany, N. Y. 


(For Dealers Only) 
EVERY MONDAY... 12 NOON 

















New-car dealers are taking 
advantage of our auction, as 
it does away with used-car 
departments, thus eliminating 













that “guarantee” headache to 
retail buyers. Be smart: Clean 
your stock every Wednesday. 









TRUCKS WANTED 


WE ARE INTERESTED in buying late 
model used trucks and cars. Any make 
from % ton to 15 ton. We go anywhere 
Call Estebrook 2660 or write to Fred 
Bedford, 534 No. Cicero Avenue, Chicago 
44, Illinois. 


FORD BUS CHASSIS wanted. Quote quan 
tity and best price. Hudson & Company 
Ford Dealer, Macon, Mississippi. 


TRUCKS FOR SALE 


WRECKER — '40 G.M.C. cab-over-engine 
wrecker with powered Holmes hoisting 
equipment. Actual mileage only 23,000 
In exceptional mechanical shape. Will do 
any towing job and its appearance makes 
it an excellent advertisement for its 
owner. Dual rear tires. Will sacrifice for 
$1,495. Cambria Motors, Inc., 566 Vine 
St., Johnstown, Pa. 


ONE 1943, 5-TON AUTO CAR, equipped 





DANVILLE, PA. 
AUTO AUCTION 


RONALD D. WEST—Owner 
Joe E. Johnson - Tex Richard 
Auctioneers 
Danville, Pa., is located 
on Route 11 between Harrisburg 
and Wilkes-Barre, Pa., near 
Bloomsburg, Pa. 































W H oO L E ~ A L E with Hercules motor No. 60, 4-wheel 
drive, all new tires. Truck completely 
overhauled. Willis J. Hakes, Inc., Fos- 


1948-47-46 AUTOS 


IMMEDIATE DELIVERY 
ALL MAKES AND MODELS 
SPECIAL PRICES TO 
QUANTITY BUYERS 
Also Large Stock of Convertibles 


IRVIN SACHS 
**Philadelphia’s Largest Used Car Dealer’’ 


4539 Chestnut St. Philadelphia, Pa. 
Wire or Phone ALlegheny 4-4450 


toria, Ohio. 


1948 CHEVROLET—161”; with refrigerator 
(meat packers) body, 3—30”x60” hold- 
over plates; actual mileage, 2,000. Har- 
old Grob Motor Sales, Murphysboro, I)! 


TRAILERS FOR SALE 
LATEST MODEL mechanical handling sys- 
tem car trailer, like new, with FC452 
GMC tractor w/heater, radio, side tanks 
spare tire. Driven Detroit to Fairbanks 
Could pick up load of used cars at prices 
that would more than pay all return ex 
penses to states. Wells Alaska Motors 
Fairbanks, Alaska. 
BUSES WANTED 
WANTED—Used passenger bus. 29 or 31 
passenger. Adjustable chairs, motor rear 
Dunham Motors Corporation, Box 55A 
Charleston, 8. C. 


BUSES FOR SALE | 


1948 40-PASSENGER FORD-SUPERIOR 
$3,750 to dealers. Swanson Motors 
Woodstock, Ill. Phone 666. 





WHOLESALE!!! 
1946 to 1949 Cars 
SAM GREENFIELD CO. 


6619 Euclid Avenue 
leveland 3, Ohio 
Phone UTah 1-2277 












NEW SCHOOL BUS 
$500 UNDER LIST PRICE 


1947 (New) 195” Chevrolet Chassis 
with 1948 Superior 48 Pass. Model 
4209 Body; 






1701 State Street 
Cuyahoga Falls (Akron), Ohio 


Phone WAlbridge 2145 











ALSO 
1948 Chevrolet 161” Chassis with 
1948 Superior 36 Pass. Model 4162 
Body. 
Less than List Price. 


P. DORNER’S SONS COMPANY 
FRANKFORT, IND. 
Phone 70 


AUTO AUCTION 
Only One of Its Kind in This the World’s 
Greatest Auto Market! 
Metropolis of 8,000,000 
Sales Every Wednesday at 1 P.M. 
Consignments Accepted 
$5 a Unit... $15 If It Sells 
A 


- D. X. 
Bridge Plaza, South Corner 22nd St. 
LONG ISLAND CITY, N. Y¥. C. 
(10 minutes to Times Square) 


Every Wednesday — 12 Noon 
Dealers Only 
Rain or Shine — Under Cover 
TOLEDO CAR AUCTION COMPANY 
3740 Summit Toledo, Ohio 


For Quick Results 
Try Automotive 
News Want Ads 






PO. 7021 
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BUSES FOR SALE 


1 NEW 28-foot single axle trailmobile, 
semi-van vacuum brakes, side door deliv- 
ery—10:00x20 tires. 1 New 48 Stude- 
baker school bus, 48 passenger, Ameri- 
coach body, fully equipped Michigan State 
specifications. Lowe Motor Sales, Niles, 
Mich., Phone 348. 


FOR SALE—Two new Ford buses. Four 


new Chevrolet buses. All with Superior 
bodies. One used 1945 Ford bus, one 
used 1942 Ford bus. Immediate delivery. 
Dave Oyler Motors, Steinwehr Avenue, 
Gettysburg, Pennsylvania. Phone 757. 


49 PASS. DODGE WH49S, 1947 chassis 
with Penn Yan alumnibus body. Brand 
new. Complete with opening windows. 
Will sell wholesale to Dodge dealer. Wil- 
liams Motor Co., Walton, N. Y.; phone 75. 


NEW DODGE SCHOOL BUS, 49 passenger 


on 2-ton chassis, Penn Yan ‘‘Alumnibus’’ 
body. Brand new. A. F. Ryan & Sons, 
Inc., 129 Cedar St., Oneida, N. Y. 


USED SCHOOL BUS — 1941 Chevrolet, 36 
passenger, Hicks body, good condition. 
$1,200. Clayton Gustafson, Ashton, Il. 


PARTS WANTED 


I MUST HAVE, new or used, right and left 
doors, complete, for 1947 Ford convertible. 
Right and left doors, complete, used, for 
1940 Chevrolet convertible. Bill Wilkin- 

son, Box 116, Ocala, Florida. 


e PARTS FOR SALE 


GENUINE DAYTON FAN BELTS, for GMC 
trucks, replacement for Mfg. No. 6107416, 
2090464, 2190639, 2190637, as low as 35c 
each. B.L.M.A. No. 1162D lining sets 
with rivets mfg. John Manville as low as 
$1.25 per set. Blaine C. Watson, Lines- 
ville, Pa. 






































315 South Capitol 








824 W. MAIN ST. 


WHOLESALE FORD PARTS—Hoods, 1940 
to 1948. Large stock of hard-to-get 
parts. Fast service. Gundersen Motor 
Co., 3800 W. Wisconsin Ave., Milwaukee, 





PARTS FOR SALE 


Wis. 


FO. PARTS shipped 


WHOLESALE PONTIAC PARTS — Large 
stocks of hard-to-get parts; 
fender parts for all models. Fast service, 
liberal discount. Walter H. Schultz Pon- 
tiac, 16-20 Passaic St., Trenton 8, N. 





And All General Motors 
PARTS AT WHOLESALE 


3431 N. 15th St. Philadelphia, 


OLDSMOBILE PARTS 


LANSING 25, MICHIGAN 


EVERY THURSDAY—12 NOON 


anywhere. Call, 
write, phone. Tranter-Williams Motors, 


Inc., 4016 Allston Ave., Cincinnati 
Ohio Melrose 797K-8-7 


OLDSMOBILE 


$100,000 INVENTORY 
LIBERAL DISCOUNTS 


Hoods Core Supports 
Grilles Gydramatic Parts 
Hub Caps Shock Absorbers 
Fenders Distributors 

Gas Tanks Carburetors 
Trank Lids Steering Wheels 
Fuel Pumps Clutch Parts 


And Many Other Items 
Orders Filled Same Day Received 


SELMI MOTORS, INC. 


LARGEST OLDSMOBILE PARTS 
DEPOT IN EAST 


Tel. Baldwin 9-0352 and 9-7295 





We Carry the Largest Stock of Slow-Moving 
Parts in the U.S.A. 


UP TO 40% DISCOUNT 


Fast or Slow Moving, We Have Them in Stock. 
Order Today by Wire, Phone or Mail. 


TREVELLYAN OLDSMOBILE, Inc. 


Phone 2-1127 


AUTO AUCTION EVERY TUESDAY 


In the Heart of the Nation — Fort Wayne, Ind. 


11:30 A M Bring your cars or send them Monday, Monday 
” o's* Nite or Tuesday A.M. Our guarantee: You must 
be satisfied. Call us for Hotel Reservations: 


EASTBROOK 1254 


FORT WAYNE AUCTION CO. 


(WEBSTER-MARKER MOTORS) 


Owners: CARL E. MARKER 
COL. CARL E. MARKER, COL. LEE DRAWHORN, Auctioneers 


DENZIL V. WEBSTER 


FORT WAYNE, IND. 


WHOLESALE ONLY 


AUTO AUCTION 


(For Dealers Only) 
AT EARL A. SCHOTTS 


2300 READING ROAD 


CINCINNATI, OHIO 


Tel.: Woodburn 3060-0392 


Auctioneer: Pat Patterson 
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PARTS FOR SALE 


PONTIAC 
WOODY “sucs 


JULY SPECIAL! 





BUY YOUR STOCK OF USED CARS 


AT 









OR 











Horseheads Auto Danville Auto 



















. AUCTION AUCTION 
Phone 274 Phone 881 
We Ca La Stock of 
J. Fenders, Guillen, Dampers, Horseheads, N. Y. Danville, Pa. 
Doors, Sheetmetal, Etc. Every Friday Every Wednesday 
. At Noon At Noon 















Largest Pontiac & G.M. Parts —$___— a enenenene 


Dealer in the Midwest 
ee ea Pins TWO OF THE LEADING AUTO 
AUCTIONS IN THE EAST 


Per 8 Set 69c 
DEALERS ONLY 












Buick — Olds — Pontiac 


12140 Jos. Campau' _ Detroit 12 
Michigan 


Telephone TWinbrook 1-1600 












Both of these auctions are conducted by the same management. So 






you know you will receive the best of service and accommodation. 





JEEP PARTS 


Largest Stock of Willys-Overland and 
Ford Jeep Parts in Northwest 


Wire for our 
Catalogue of Hard-to-Get Parts | 
SKAGIT MOTORS OF SEATTLE 


1406 — 10th Ave. 
East 0770 





Horseheads, N. Y., and Danville, Pa., Auto Auctions 
Ronald D. West — Owner 




















Rickard 





Jos. E. Johnson — Auctioneers — Tex 
. 
ASK FOR OUR WEEKLY MARKET REPORT 





















CADILLAC-OLDSMOBILE 


PARTS and ACCESSORIES 
Hard-to-Get Parts 
Orders Filled Day Received 


DISCOUNT TO DEALERS 
RUND MOTORS, INC. 


3725 Grand River Detroit 8, Mich. 
TEmple 1-3700 







































DID YOU KNOW that each Friday, rain or shine, 
one of the largest and best automobile auctions in 
the world today is held at Joplin, Missouri, the Cross 
Roads of America, where the East meets the West? 
We also keep six buyers on the road at all times. If 
you have any new automobiles or new trucks for 


AUTO EQUIPMENT FOR SALE 










AUTOMOBILE TOW BARS 
TOW BAR SALES COMPANY 
Factory Distributors 






















100 8S. CLINTON ST. CHICAGO 6, ILL. 





ANDover 8888 DORchester 8373 sale, contact Hi-Dollar Joe at Joplin, Missouri. He 

will have one of his men call upon you at an early 

SHOP EQUIPMENT FOR SALE _ date. We need new automobiles and trucks, lots of 

IMMEDIATE DELIVERT—New and weed them. We are not interested in anything except new 
large stock of new and used benches, merchandise. 






cabinets, safes, tool boxes, grinders, elec- 
tric tools, fender hammers, air compres- 
Sears et tay JOPLIN AUTOMOBILE 
welders, lockers, shelving, etc. We ship 
everywhere—your inspection and inquiries 
chang, 200 We Fort St Detrolt 16, AUCTION COMPANY 
Saeet. = on Fort ae 16, 
one TAshmoo 5- , 

a 1610 E. 7th STREET JOPLIN, MISSOUR} 
FOR SALE—TWO COMPLETE front end Pho 4600 

and wheel aligning machines. One Weaver ne 
and one Bean. Complete with all tools 
and runways. Price new on each $1,000. 
|} 


new. TERRACE CHEVROLET CO., 
Phone Hollsopple 10, Jerome, Pa. 


oe eer, ee BUY AND SELL 


2435, c/o Automotive News, Detroit 26. 


























































ACCESSORIES FOR SALE With “Mac, the Liberal Scotchman” 
AUTO SEAT COVERS SPECIALIST. Cus- (Archie McClelland) 















tom built to order. Any year car. Cata- 

logue and materials sent on request. Dis- A | C 7 I O N 
tinguished creations over 20 years. Also: 

carpet, leatherette, mats, fabrics. Boston 

Big Buck Products Co., 278 Cambridge EVERY THURSDAY (1 P.M., E.S.T.) 





(DEALERS ONLY) 









Street, Boston, Mass. 









ye ng ge ape ne mga er ee CHARLIE “WHEEL AND DEAL” McCARTY 
CLOSE OUT—=300 custom Studebaker sail- (PROMOTER) 
cloth twill seat covers for all 1947-48 


models (part Nos. 1512 to 1519 inclusive). 
Retails $24.80. Lots of 25—§$5.75 each. H. .. TURNEY AUTO SALES 
Samples furnished. Royal Sales Co., 
1101 Spruce St., Philadelphia, Pa. 156 E. CENTER 8ST. - AKRON, OHIO 













Phone BL. 3127 


NEW SUBSCRIPTION ORDER 


Send Automotive News to Address Below 
for One Year $8 [_] or Two Years $14 [J 
for which check is attached [1] or send bill (_] 


SEAT COVERS — Plastic trimmed and 
coated fibres. Manufacturer to you. Re- 
tails $21.95. Your cost $9.45. Excep- 
tional value. Trial order will convince 
you. Royal Sales Co., 1101 Spruce St., 
Philadelphia 7, Pa. 


ANTIQUE CARS FOR SALE 


FOR SALE — 1913 ‘‘Copper Head'’ Ford 
touring (driven less than 5,000 miles). 
1916 Stutz ‘‘Bearcat’’ roadster (as fea- 
tured in August issue of Holiday maga- 
zine); (completely renovated; new top, 
tires, tubes). 1923 Ford sedan. 1926 
Ford coupe. 1926 Buick sedan. 1930 
Lincoln Cabriolet (39,000 actual miles, 
original tires). All in good operating 
condition. Photographs and complete de- 
tails upon request. Phone 610. ‘‘Tip’’ 
Chisholm, Box 674, Asheboro, N. Car. 


1923 LINCOLN STATION WAGON v-8 

































University 2-8457 - 8 
















DETROIT 


University 1-9773 


DETROIT AUTO AUCTION 


“The Hub of the Industry” 
EVERY FRIDAY — 12 NOON — RAIN OR SHINE 


COL. CARL E. MARKER 
America’s Ace Auctioneer 


Bring your cars or send them Thursday, Thursday night 
or Friday A.M. OUR Guarantee: You must be satisfied! 
CALL US for reservations and accommodations. 


C&M MOTOR SALES 
14550 LIVERNOIS 


DETROIT 














Body, built by J. T. Cantrell & Bros., 
Body Builders, Huntington, N. Y. U.S. 
patent No, 1417140. In very good condi- 
tion and running. Ideal for Lincoln and 
Mercury dealer’s showroom. Pictures on 
request. Perkins Auto Sales, Brewer, Me. 
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WILL TRADE brand new Pontiac car for 
late model tow car wrecker. Smith Mo-|! Street Address. ............ccc.ccscc:scsccsscsscses-seseeceeessseeseeneseesessnsnsbonee Zone Ne............. 


tors (Pontiac), 2011 Leavenworth, Omaha 


2, Nebraska. 
en eenryreenenetnenareartaerentieners OO i csi sae aulnhanapsitaiangeainttepncag acetoadeaehaiatoaciaeetaatedan x Us cctesithanchciotnininaead ‘ 
MISCELLANEOUS 


ete ei emecenen 1h 

ENGINE REBUILDING — Crankshaft || TRADE CONNECTION: 
Ic 
| 


,, <2 















grinding and _  metalizing. John ” Oo Track Dealer oO Manuf oO 
"Jobber oO Insurance ([] Finarcial () Supplier [) 


Hughes Motor Co., Inc., 300 dete 
St. Lynchburg, Virginia. 


GOLD MEDAL MIMEOGRAPHING — Im- | 
proves customer follow-up. a. | er 
letters, 1c government postcards. 

quality. Low prices. MACKIE, 81 ay if 
Jesaey City 6, New Jareey, oC Neer woe ww wr www res ewes ewoeereeoeweaeweeweas J 





Chrysler 


takes care of its dealers 


with another socko four-color spread 
selling SERVICE in national magazines! 


Here is more spectacular “sell” for service and 
parts in the most talked-about campaign ever put 
behind automobile dealers. Here is advertising so 
appealing that tens of thousands of reprints are 
actually being hung in homes, offices, schools and 
clubs all over America. Once again, the believable, 


f 


Wk ) Mbidlf-olt IG LT AEY, 


persuasive and dramatic theme—‘‘We aim to take 
care of our own’’—builds good will and good business 
for Chrysler service and MoPar parts. In all parts 
of the country Chrysler-Plymouth dealers are 
amazed at the impact of these advertisements on 


their customers. 








